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Wide World Photos 
Some of the Beautiful Wedding Gifts Presented to the King and Queen of Denmark on Their Silver Wedding Anniversary 
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The New 
DUCUESNE 


PATTERN 
















SOLID SILVER 


(STERLING) 





A Pattern of French Design 
in 


Platinum Finish 


























Are you prepared to meet the demands 
of your customers this summer? 
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The Iced Tea Spoon will soon “come into 
its own” and in the days of “Long Drinks” 
and ‘Tall Glasses” it will become a sum- 
mer necessity. 













possibilities of a window display of Iced 


| 
| 
Consider the attractiveness and _ sales | 
Tea Spoons in the Duquesne Pattern. | 


If you have not already added this pop- 
ular pattern to your stock have our salesman 
show you samples or write in for illustra- 
tions and price lists. 











Alvin Silver Co. 


Iced Tea Spoon CHICAGO New York SAN FRANCISCO 
10 So. Wabash Ave. 20 Maiden Lane 209 Post St. 
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Thimbles, Their History and Romance 





‘ By Cyril Gr. Bunt 














Ween the cave-dwellers of ancient days 
first learned to sew, they must have 
found it somewhat difficult to manipulate 
their comparatively coarse needles of bone 
in their efforts to join their rude garments 
of skin. And although they prepared the 
way by piercing the hide with “borers” of 
sharply chipped flint, yet one may readily 
imagine that, necessity being the mother of 
invention, one of their earliest contrivances 
was some protection for the fingers that 
pushed the needle. Before the knowledge 
of the use of metals we may suppose that 
a piece of tough leather bound upon the 
fingers would naturally suggest itself, and 
some such contrivance may well have sufficed 
even during the Bronze Age. 

But no veritable thimbles are known of 
any such extreme antiquity. In fact it 
would seem that the average individual con- 
sidered their invention to be of compara- 
tively recent times. There is some excuse 
for this for we find such well known books 
of reference as Brewer’s “Dictionary of 
Phrase and Fable” foster this mistaken idea. 
Brewer says, “It is a Dutch invention, in- 
troduced into England in 1695 by John Loft- 
ing, who Gpened a thimble manufactory at 
Islington.” It is true Lofting secured a 
patent for making thimbles about that time— 
it was on the 4th of April, 1693, as a matter 
of fact—but the rest of the above statement 
is quite wide of the truth. And his factory 
was at Great Marlow. 

One finds Shakespeare mentions thimbles— 
of course well before this. Faulconbridge, 
in “King John,” has the line, “Their 
thimbles into armed gauntlets change,” and 
in “The Taming of the Shrew” there are 
two references. But in English literature 
their mention has actually been traced back 
to Saxon times—their ancient British name 
being Byewain (finger-guard). 

We do not, however, depend upon such 
evidence alone, for we have actual thimbles 
of metal dating from the Roman period. 
And remarkably interesting specimens they 
are. Take for instance the bronze thimble 
of Roman Age, illustrated in Fig. 1, the 
original of which is to be seen at the British 

useum. It is remarkably modern in 
shape—more so indeed than most Roman 
secimens which are generally shorter and 
founder than the types of recent times. 

oreover it is obviously, judging by its 
size, intended for use upon a finger, not the 
b, although the old forms of its name, 
emel,” (14th century) and “thummle,” 
fet to the thimble’s frequent use on that 


Roman examples are naturally somewhat 





scarce but there is another in the British 
Museum that is equally interesting (Fig. 2). 
This is a simple band of bronze pitted with 
tiny hammer-marks to give the needle grip 
and open at the top like those used by 
tailors. Two bronze thimbles of this type 


were unearthed at Herculaneum many years 
ago and are probably now in the museum at 
Naples. 


Quite the most interesting known 





14-3 Brenxe Thimbles Roman Era. 

4-6 Silver Filigree. Eng! ish, lave KVilic. 

6 Silver-gilt , with coloured enamels , 
German + KVile 


thimble of the Roman era, however, is one 
discovered at Aldborough (Fig. 3). This 
specimen, as Ward in his “Roman Era in 
Britain” truly remarks, “is perhaps unique 
in being facetted.” 

Although quite a number of metal thimbles 
of early date are preserved in various col- 
lections it cannot be said that fresh examples 
are often to be met with. In medieval 
times leather was the material most com- 
monly employed and it is on record that 
such thimbles were still common in the 
south of Ireland so late as the middle of 
the nineteenth century. These were neatly 
fashioned of a piece of dark leather sewn 
up one side and with a top stitched on. It 
is probable that it was such articles that, 
according to Prof. Rogers’ “History of 
Agriculture and Prices in England,” were 
to be purchased in 1494 at 4/- the dozen. 

In 1856 some very early thimbles were 
exhibited at the British Archzological Asso- 
ciation. They have been discovered during 


excavations near the site of the great 
Roman citadel at Dowgate, London, and are 
described as of golden colored brass or 
bronze of two types. Firstly one composed 
of a strip of metal two-thirds of an inch 
wide, with the end open and at either edge 
a plain band. Between these the space was 
thickly pounced with small dents. The re- 
mainder were of more familiar form, but 
had a more pronouncedly conical top. The 
top and a band at the base was plain, the 
rest of the surface being pitted with small 
indentations. 

Although common enough from the 
seventeenth century onwards silver thimbles 
of an earlier date are rare. It is quite 
possible that the advent of John Lofting 
from Holland gave a fillip to the manufac- 
ture in England of thimbles of more elegant 
design and more varied materials. Certain 
it is that examples in bone, ivory, brass, 
enameled-work, silver and even gold were 
increasingly made in subsequent centuries, 
and specimens of onyx and mother-of-pearl 
are not unknown, 

Many thimbles dating from the eighteenth 
century onward are veritable gems of silver- 
smith’s work. Examples with a broad band 
of delicate filigree at the base seem particu- 
larly to have been favoured; and truly they 
must have formed a most pleasing little 
gift, furnished as often they were with a 
pretty little box to match. Good specimens 
of the type are shown in Figs. 4 and 5, 
from the original in the Victoria and Albert 
Museum, London. Near to them, in the 
same case, is a German example with 
scrolled floral openwork set with colored 
enamels (Fig. 6). 

As a fascinating subject for a collector 
thimbles have much to recommend them. 
Good examples are not so plentiful but that 
their quest requires keen search in out of 
the way places. Nor are they so scarce 
that there is little chance of picking up real 
treasures. Both these considerations are as 
the breath of life to the true connoisseur. 
Moreover thimbles are small and therefore 
easily treasured and withal there is un- 
bounded scope for gratifying the artistic 
appetite. 

This being so it is surprising that the cult 
of the thimble has not found more devotees. 
There should be ample material in almost 
every country on earth. America, one can- 
not help thinking, should be a peculiarly 
interesting and favorable field for the 
thimble collector. One has only to remem- 
ber how, in Puritan days, the industrious 
women held needlecraft to be their daily 
duty and chief recreation, in order to con- 
jure up visions of many a fine Colonial 
specimen lying unheeded and unvalued in old 
family workboxes. 








August W. Holmes, Marquette, has moved 
to Lindsborg, Kans. 
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What Jewels Women Wear in Paris 








L 








“Uno”’—in Home and Abroad, of Paris 


ines has an incomparable charm for 
all the fair sex: the great pleasure of 
renewing their totlettes, a desire to adapt 
that which the coming season suggests to 
the Créateurs de la Mode. 

Although for the soirée one is permitted 
to wear any phantasy, in the daytime the 
really smart women appear in the simplest 
of simple, well-cut tailor-made suits. Sim- 
plicity is elegance. 

A truly well-cut tailleur under which one 
perceives a jumper of thick silk tricot, a 
lighter shade of the same color as the cos- 
tume, is preferable, and with which can be 
worn a scarf of “pekan” or a silver-gray 
renard is now the fashion. 

x *K * 


The first straw hats have made their ap- 
pearance. The straw is often exotic, color- 
ing ecossatse, droll but tout a fait nouveau. 
The large, bright shining but not very fine 
straws and the cellophane, still more shiny, 
are very much used for chapeaux worn with 
the trotteur. 

This is a perfectly true pen-picture of how 
la mondaine is garbed nearly all the day in 
the principal cities of the world at present. 

*x* * * 


And what jewelry may be worn, you ask? 
Little, but good and distingué. 

Today the modiste allows little, if any, 
trimming: the garniture of the hat is a very 
imposing hatpin, A large headed épingle de 
chapeau is placed a little to the left of the 
crown of the hat. These pins are made in 
various colors and designs. For black hats, 
large, round jet-bead pins are correct, one 
of the latest and most adopted are large 
cameos, beautifully sculptured heads, both in 
white and tinted pale pink ivory, adorned 
with old-fashioned borders. These pins, 
which are elegant and not at all cheap, are 
so arranged that they can be equally well- 
worn as hatpin, brooch or pendantif. Other 
hatpins are in the form of flowers, gems 
forming the petals, and green-gold the 
leaves. These flower hatpins can also be 
unscrewed and arranged as hairpins for an 
ornament for the evening coiffure. 

x * x 


Brooches for day-wear are little worn, but 
one string of pearls is always good style; 
or a thin platinum chain from which falls 
three large diamonds very simply set. 
Jewels adorned with artistic and compli- 
cated workmanship are not worn in the day- 
time, in fact they are bad taste. 

x k * 

Below the waist on many coat-frocks nar- 
row leather belts in two colors are very 
fashionable, and buckles with a carved head 
or cameo are often seen. Platinum, gold 
and bronze buckles are also worn, and very 
often, on the right side of the gown, ar- 
ranged obliquely. 

x *k * 

A new idea has taken on tremendously ; 
one engagement ring does not suffice, two 
ae now given, one suitable for day wear 
and one for evening wear. A large single 
stone—diamond—emerald, ruby, pearl—sap- 


e 

phire—turquoise—amethyst, according to the 
gout of the fiancée and bourse of the fiancé, 
is chosen for day wear. Only one -stone, 
that is to say—you are my unique love. The 
second bague is of fine workmanship, sev- 
eral pierres, all diamonds, diamonds and 
pearls, rubies and diamonds; but the Paris- 
ian jewelers state that at present they are 
selling mostly rings composed of the same 
stones. It is not bon gout to wear more than 
two rings on the left hand for day wear. On 
the right is generally worn the seal ring, if 


GOLDEN PLAQUE GIVEN BY JEWS OF TEHERAN 


one has one, in gold or platinum, otherwise 
the hand remains ringless. 
* * * 

If Milady is short sighted, a long thin 
chain from which hangs a monocle is to be 
seen. Le face a main is no longer de rigueur, 
but the monocle is not the monocle of Mon- 
sieur, Oh! no, the feminine monocle is a 
bijou, a thing of beauty. The rim of the 
monocle is often platinum inset with small 
diamonds, or it can be made of gold, silver 
or tortoise shell. Often Madame has a sec- 
ond monocle in her handbag which is a 
stronger glass, and is used at theaters, cine- 
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mas or picture galleries. The opera-glasses 
nowadays are like the old-fashioned wed- 
ding ring of plain gold, a thing of the past 
for Madame le Mondaine. 








Golden Plaque Presented to Ameri- 
can Minister to Persia by the 
Jews of Teheran 


A SACRED plaque bearing the. Ten 

Commandments has been presented. to 
Dr. Joseph S. Kornfeld, former Cincinnatian, 
now American Minister to Persia, by the 
Persian Jews at Teheran. The plaque is of 
gold and was presented in recognition of the 
beneficent influence in their behalf, and more 


20 GU. 3. 


MINISTER 


especially in appreciation of his prompt in- 
tervention last September in the anti-Jewish 
riots. 

The plaque bears the Ten Commandments, 
surmounted by a golden crown, beneath 
which is the inscription: “Crown of a Good 
Name.” The panels on either side of the 
tablets say: “To the Honorable Rabbi Jo- 
seph S. Kornfeld from the Central Commit- 
tee of all the Zionist organizations of Per- 
sia.” At the bottom of the tablet is the in- 
scription: “In Memorial of Ellul 5682.” 

The presentation was made by the first 
Congress of Persian Zionists. 
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“Upsetting the Business” 





By H. P. Bain* 














THE boss can sometimes do the most 
jrritating things. It’s a fact! Some 
men ought to run their business from a long 
distance telephone booth, instead of from 
their office. There is no questioning the 
fact that these very men are the life of 
the business and without them, we will grant 
the business would go straight to ruin. But, 
suppose a fellow has attained that place in 
his own business—(such a place can only 
be obtained in one’s own business )—why not 
step aside and see if you are not standing 
in your own light. 

You have seen a boss rush out of his 
ofice and start a “scrap” over a detail 
having no value, and so disturb the whole 
organization that a full hour is required 
for the employes to readjust themselves to 
their work. If these same employes had 
ceased working for one-sixth of that time 
to watch a circus parade, the boss would 
have been furiously mad. 

Think it over! 

There is the boss who, when he has 
finished his’ work, will go in the general 
office and tell the head bookkeeper a funny 
story. Although he is talking “to” the 
bookkeeper, every one is expected to hear 
what he says, because, if by chance, an em- 
ploye is too busy to listen, and naturally 
does not laugh when he has finished fis 
story, he sometimes takes it as a mark of 
disrespect. But, woe-be-unto those who 
laugh when the boss isn’t telling his funny 
story; he may jump up from his work, 
rush into the general office and inquire the 
cause of the “commotion.” 

Nevertheless, the boss is all right. The 
boss is the friend of the organization and 
the individuals therein. There is no better 
friend than the boss. Hence this little talk 
with the head man. 

There ere many things you do which up- 
sets your business. There are little things 
which, if a friend of your wife would say 
to you or do to you, would completely 
unstring you, whereas, if some one else said 
or did the same thing to you, you would 
take” it differently. It is much the same 
with the employe. 

Employes, as a rule, really like the boss. 

ney may pass their little remarks about 
him, but down in their hearts they like him. 

nerefore, when the boss says or does a 
thing, Its “effect” upon the employes is 
different than if some one else said or did 
the same thing. I do not mean to say the 

08 should be careful in his speech and 
actions; but, I do mean to say—“Stop up- 
setting your own business.” 
te knew one man who reached a point in 
management of his business where he 

4 constantly doing and saying things that 
a one “on edge.” His business, 
Bere with a jolt and a jerk. He 
tren ie 18 and hired a man to whom was 

t wal title Assistant to the President.” 
Vishead Is man’s business to carry out the 
__“$@ the boss, but to do it “differently.” 


Company anaesr, Habanix Leather Products 





This boss didn’t go on a vacation nor 
loosen one inch of hold upon the business. 
But, instead, he became more active. He 
had freedom of thought; he gained wealth, 
health, strength and wisdom. He became 
an executive. 

Being boss is not a thing of ease and 
comfort, as some suppose. There are a lot 
of things to make the boss irritable—even 
“cranky,” but that stuff is what, gets the 
goat of the employes. It is that cussed 
up-settedness. It is the case of where a 
man stands right ‘in the path to his greatest 
progress as the head of a business. It is 
a case where the growth of the business is 
impeded. 

An employe often loses favor in the eyes 
of the boss, when the boss is really to blame 
for those things in the employe which the 
boss dislikes about him. Too, there are 
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intelligent class of men and women and 
there is an opportunity for a mutual pull- 
together that can be made profitable, plus 
a pleasure. 

Let us, as employers, study this subject 
very carefully and cut out those things 
which we do that make rough running an 
otherwise smooth running business. The 
man who told the funny stories to the head 
bookkeeper and the fellow who, practically 
‘over nothing, unstrung the whole organiza- 
tion, probably would not suit our cases at 
all. But as one has his pet hobbies, he also 
has those—(I do not know what you would 
call them) but those certain things happen 
which seem to light a fuse and all of a 
sudden—bang! Let’s cut it out! 








A Self-Protecting Show Case for 
Jeweler 





T° our Paris contemporary, Revue de 
l’Horlogerie-Bijouterie we are indebted 
for the following novelty in thief-proof 
showcases, 
“The demonstration of the functicning of 
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A PARISIAN IDEA OF THIEF-PROOF* SHOWCASE 


cases where boss and such employe stick 
together, but they never get righted one to 
the other. It is not expected that the boss 
shall right himself to the employe, but as 
boss, he owes it to himself to make condi- 
tions such that will enable every employe 
to render to him the highest efficiency. 

In our jewelry stores we haven’t the so- 
called “labor problem,” but we do have a 
problem of employer and employe “getting 
together” for the “greatest good of the 
business.” 

Our employes in the store are, or should 
be, fair-minded people—even more than 
that; they should be men and women of 
high ideals. The employes are mostly 
salespeople. In salesmanship we have a 
teaching that should produce minds in men 
and women that are above the average. 

In retail merchandising we have an oppor- 
tunity to get together—employer and em- 
ploye—on a footing of equal understanding 
of what is right and what is wrong. 
Employes in the retail business are an 


the auto-protective showcase, after the sys- 
tem of André Synave, was made by the 
inventor before the Council of the Syndical 
Chamber, M. André Synave, wishing, the 
other day, to put his security system to a 
basic experiment by giving a conclusive 
demonstration, did not hesitate tc smash the 
glass of his showcase. 

“Instantly, the cards turned upside-down, 
putting the jewels in security behind the 
metal screen which they formed after the 
pivoting movement. The persons present 
did not withhold their felicitations from M. 
Synave, to whom we owe, certainly, a se- 
curity system more perfect than any so far 
realized against window breaking, either by 
thief or by accident.” 








Morris Klein who was formerly engaged 
in business at 409 Hopewell Ave., Wood- 
lawn, Pa., prior to entering the service of 


his country, during the late war, has opened 


a jewelry shop” at 338 Franklin Ave, 
Woodlawn. 
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Agree That All Imitation Pearls Be So Marked 





Representatives of All Branches of Pearl Trade and Retailers and Whole- 
salers’ Organizations Meet at New York and Pass Important Resolutions 
as to Use of Terms 














penne 


At an important conference held Wednes- 
day afternoon at the rooms of the National 
Jewelers Board of Trade, representatives of 
the wholesale and retail jewelry trades, to- 
gether with representatives of the Oriental 
pearl importers and importers and makers 
of imitation pearls, passed a resolution to 
the effect that in offering imitation pearls 
for sale the jewelry trade, in its advertising 
and literature, should see to it that the word 
“mitation” spelled out in full appear in 
connection with the word “pearl.” The reso- 
lution as it was adopted without a dissenting 
voice, reads: 

RESOLVED, That it is the sense of this 
meeting that if the word “pearl,” or 
any colorable imitation thereof, is used 
in any connection, whether in the trade 
mark or otherwise in the sale or offer- 
ing for sale of “pearls” (other than 
genuine pearls or “cultured” pearls), 
such word “pearl” must be immediately 
preceded by the word “imitation 
(spelled out in full), and such term 
“imitation pearl” must be immediately 
adjacent to the trade mark or firm name 
used in connection with such sale or 
offering for sale; further one 

ResoLvep, That the word “imitation 
must be equally clear, distinct and 
legible, and of the same size as the 
word “pearl.” 


The meeting or conference at which the 
above action was taken was held under the 
auspices of the Good and Welfare Commit- 
tee of the National Jewelers Board of Trade 
and particularly under the sub-committee 
recently appointed to take up the question 
of the nomenclature of gems and imitations. 
Among the subjects taken up by this com- 
mittee were the terms used in connection 
with the sale of imitation pearls and in view 
of the fact that the Federal Trade Com- 
mission, which has this question before it, 
was anxious to get the view of the National 
Jewelers Board of Trade on the subject, 
the committee called a conference of all 
bodies interested to get their reaction im 
regard to the use of such terms. 

Among those who attended the confer- 
ence were: G. H. Niemeyer, president of 
the National Jewelers Board of Trade; F. 
H. Backus, its secretary; Jacob Mehrlust, 
chairman of the Board’s committee; Morris 
L. Ernst, counsel for the Board; Wilson A. 
Streeter, chairman of the legislative commit- 
tee of the American National Retail Jewel- 
ers’ Association; E. H. Quigley, who repre- 
sented President Hufnagel of that body ; 
Emil W. Kohn, president of the Retail 
Jewelers’ Association of Greater New York ; 
Jonas Koch, president of the New York 
Wholesale Jewelers’ Association; M. D. 
Rothschild, president of the American Jewel- 
ts’ Protective Association; Arthur Lorsch, 
of Albert Lorsch & Co.; O. D. Wormser, of 
Wormser & Mayers: Jerome C. Adler, of 
Charles Adler’s Sons! Jacob Goodfriend, of 


Goodfriend Bros.; Roman L Modra, of the 
Indra Pearl Co.; Leopold Heyman, of 
L’Aida Co.; Mr. Lassner and Mr. Bam- 
berger, of Lassner & Bamberger; R. S. 
Hunter, of Gattle & Hunter; J. W. Love- 
grove, of Lovegrove & Morrel; Mr. Oster- 
wald, of the Bunde & Upmeter Co.; J. 
Wilson, of Leys, Christie & Co.; S. Gordon; 
J. Finkle; H. Hetherington and B. J. Doyle, 
of the Keystone Publishing Co., and T. 
Edgar Willson, of the JEWELERS’ CIRCULAR. 

Jacob Mehrlust presided and in opening 
the meeting said: 

“Gentlemen, the purpose of this conference 
is to find proper definitions (and to standard- 
ize same if possible) for the various names 
and terms used in connection with the 
representation and sale of pearls and their 
imitations. I need not dwell upon the urgent 
need of such standardization. 

“It is our object as far as possible to re- 
move existing confusion, misunderstanding 
and eliminate deception, unfair competition 
and fraud. We want to make our investiga- 
tion thorough, our recommendations fair 
and honest, and we therefore have invited 
every branch of our industry, and also such 
organizations and firms who might be in- 
terested in this matter to send their repre- 
sentatives and to confer with us and to 
offer their suggesions.” 

The American Trade Mark Pearls As- 
sociation had had a meeting and had already 
taken up this subject with the Federal Trade 
Commission, the chairman explained, say- 
ing that the committee will be pleased to 
present to the Federal Trade Commission 
the result of that day’s meeting. Any action 
taken at the meeting should benefit and assist 
the work of the American Trade Mark 
Pearls Association, said Mr. Mehrlust. 

In answer to an inquiry the chairman, 
Mr. Wilson, of Leys, Christie & Co., ex- 
plained what had already been done by the 
American Trade Mark Pearls Association 
in the way of getting together on a term 
to be used in the marking of imitation pearls 
that would be satisfactory to the trade and 
to the Federal Trade Commission. He said 
the matter was before the Commission at 
the present time. 

Mr. Modra, of the Indra Pearl Co., ex- 
plained that the members of the American 
Trade Mark Pearls Association were very 
anxious to have this matter cleared up satis- 
factorily but there were difficulties to be 
overcome that made the problem rather a 
hard one. He said that their counsel had 
been told by the Federal Trade Commission 
that they would have to use a term that 
would indicate that the pearls sold were not 
real ones and that the following terms had 
been suggested, “scientifically made,” “arti- 
ficially made” and “imitation,” the words to 
be used directly under the firm’s individual 
trade mark. 

The chairman then called on representa- 
tives of various elements in the trade to 
find out their reaction on the terms proposed. 
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Speaking unofficially, Jonas Koch said he 
believed the wholesalers would be satisfied 
with anything that would be agreeable to 
the rest of the trade that would give proper 
differentiation. 

Emil Kohn, speaking for the retailers of 
this city, said that he believed the retailers 
would seriously object to the word “scien- 
tifically made” or even “artificially made,” 
that they would prefer that the word 
“imitation” be used in connection with all 
such pearls, as this term is broad, compre- 
hensive and truthful. Wilson Streeter, 
speaking for the National Association, called 
attention to the fact that at the last annual 
convention of the A. N. R. J. A., the asso- 
ciation went on record in favor of the use 
of the word “imitation” in connection with 
the sale of all such pearls. 

O. D. Wormser, speaking for the pearl 
dealers, endorsed all that Mr. Kohn had 
said and called attention to some advertis- 
ing done by certain concerns, particularly 
retail houses, which he showed was abso- 
lutely misleading to the public. This adver- 
tising, he claimed, was made possible by 
the careless custom followed by the imita- 
tion pearl people in advertising to the trade. 
He did not accuse any of the imitation pear] 
people of misrepresenting but urged that 
they adopt terms so thoroughly descriptive 
and so generally used that there will be 
no excuse for their customers’ advertising 
these things improperly to the public. 

During the course of the meeting, Coun- 
sellor Ernst explained, as did the chairman, 
that it was desirable to get the expression 
of opinion of all branches of the trade on 
this subject inasmuch as the Board’s com- 
mittee was acting as a neutral body to ob- 
tain the sentiment of the trade and would 
in turn express the same to the Federal 
Trade Commission, and therefore the freest 
discussion was asked for. That which fol- 
lowed showed a little difference of opinion 
except that some of the imitation pearl 
dealers having trade marks that were regis- 
tered and well advertised, raised the point 
as to whether the use of the word “imita- 
tion,” if it had to precede the word 
“pearl,” would not require these registered 
trade marks to be changed. This was gone 
into at some length after Mr. Kohn had 
offered the resolution that it was the sense 
of the meeting that the trade favored the 
use of the term “imitation.” 

The question was raised whether the mat- 
ter be gone into here in view of the fact 
that it had already been taken up with the 
Federal Trade Commission by the American 
Trade Mark Pearls Association, but Mr. 
Modra explained that this was helping the 
pearl association in solving the problem they 
had before them and he felt that the reso- 
lution would aid their position. 

Finally, after the resolution had been 
amended in various ways to meet the dif- 
ferent objections raised to it, it was put to 
a vote by Chairman Mehrlust and passed 
without dissent. It was decided to notify 
the Federal Trade Commission of the result 
of the meeting and it was also suggested 
that Mr. Streeter, as chairman of the legis- 
lative committee of the American National 
Retail Jewelers’ Association, also convey to 
the Commission word of the action taken at 
the last annual convention, favoring the use 
of the word “imitation.” 
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The News from England 








“Butterfly” Jewelry in Vogue—Purchaser Said to Have Been Found for 
Famous “Florentine” Diamond—Robbers Take Jeweler’s Safe—Precautions 
Against Thieves at Jewel Auction—Reward for Recovery of Oriental Pearls 

















Lonpon, May 16.—Since the inception of 
“butterfly” jewelry in the metropolis here 
some 18 months ago the “blue” vogue has 
increased in intensity until today there is 
hardly a jewelry store of any importance 
that is not making a pretty strong display 
of the attractive “butterfly” media. The 
popular appeal of this type of ornamenta- 
tion is, of course, the wide range in treat- 
ment, and the conservative price. In the 
west-end jewelry shops one can buy $5,000 
or $10,000 diamond trinkets but to the 
average jeweler high quality diamond, pearl 
and other precious stone goods are not 
consistent with a regular profit. And since 
the average jeweler has got to make up a 
stock that will appeal most often to his 
particular clientele he finds the “butterfly” 
jewelry an ideal media for the purpose. 
“Butterfly” jewelry here is now extended to 
every form of ornamental and _ utility 
jewelry. Real South American butterfly 
wings are grafted on to silver mounts and 
then enclosed in pure crystal. The lovely 
blue and greenish hues of the wing (re- 
sembling “shot silk”) are accentuated by 
the crystal. Rings, tie pins, bracelets, ear- 
rings, hair brushes, pendants, and a hundred 
and one items are now done in “butterfly” 
blue. 

x * * 

The gem trade of western Europe learns 
that a purchaser, believed to be of Ameri- 
can origin, has been found for the famous 
“Florentine,” the 120 carat yellow pear- 
shaped diamond of “Koh-i-noor” quality and 
estimated by London and Paris jewelers to 
be worth at least $2,000,000. The diamond 
has had what the novelists call a checkered 
career. Its history is traced back almost to 
its origin. It came into the possession 
of the Hapsburgs via the Duke of Modena 
and was kept in the strong room of the 
palace at Vienna during the war. At the 
peace Italy demanded that all jewels 
originating in Italy be returned to her. The 
“Florentine” was smuggled to Switzerland 
by the ex-Kaiser in company with the 
Austrian crown jewels. The Austrian 
government’s demand for the return of the 
“Florentine” was refused. Diamond dealers 
who have been fortunate enough to view 
the stone say it is a beauty. There is some 
skepticism in Hatton Garden as to the 
Florentine” having really been sold since 
the world has been ransacked for a possible 
buyer the past two years—without avail. 
For, as the dealers say, it is not every gem 
enthuiast who is ready to pay out $2,000,000 
for the possession of a single stone what- 
tver its standard of quality. 

* *k * 


Modern jewel thieves do not stop to open 
safes on the premises these days. They 
cart them away bodily and open them at 
leisure in their own quarters. Jeweler 
Lehrer of Houndsditch found this out the 
other morning. His jewelry establishment 
had been broken into over night. The safe, 


containing around $5,000 worth of gems, was 

missing. The police say the jewel gang 

today is using automobiles for this purpose. 
* * * 

Some unusual precautions were taken the 
other day at an Oxford street auction of 
precious stones valued at $250,000. The Hat- 
ton Garden jewel dealers who were interested 
in the disposal of the gems were prompted 
to act as they did by the exceptional activi- 
ties just now of the jewel thieves who are 
becoming bolder each week. A _ special 
police guard was on duty at the commence- 
ment of the sale and two uniformed police 
officers were stationed outside the store 
premises to prevent a raid on the windows. 
Scotland Yard provided picked detectives 
for duty inside, their special knowledge of 
jewel thieves making them valuable for this 
purpose. The jewelry that was earmarked 
for auction was taken from the city strong 
rooms over night in taxicabs under an escort 
of detectives and a guard was mounted over 
the gems at the auction room until the fol- 
lowing morning when the sale commenced. 


x * x 


Tyler & Co., Holborn Viaduct, the jewelers’ 
assessors, are offering a reward for informa- 
tion, leading to the recovery of the package 
of pearls valued at from $75,000 to $100,000 
and stolen while in transit from London to 
Barcelona. A continental jewel merchant 
posted the registered package containing 63 
pearls at a west-London post office. It was 
addressed to a diamond and pearl merchant 
at Lisbon. At this city, it seems the package 
was readdressed to a merchant at Barcelona. 
Here it was opened but the pearls had 
vanished. The package had been cleverly 
tied up and sealed again. The Spanish 
police, Messrs. Tyler say, have issued a de- 
scription of the pearls to all the continental 
police, 

ove 

A type of earring that is very popular in 
the metropolis here now is the swinging 
pendulum style of ornament in onyx and 
pearls, and in crystal and black enamel. 
Some very smart designs in these mediums 
have been evolved. The onyx and pearl 
earring is composed of two separated parts. 
The circular ring suspended to the ear lobe 
carries the swinging strands of pearls, 
usually in three strings each containing about 
20 pearls. These pearl strands are about 
an inch long. 

* * * 

A pearl theft case came up for hearing at 
the Mansion House this week, an Italian of 
west-London being accused of the theft of 
a parcel of Oriental pearls valued at between 
$14,000 and $15,000, the property of Benjamin 
Warwick & Co., of Lombard St. Prosecut- 
ing counsel said the charges would involve 
a sum not less than $850,000. Warwick & 
Co., according to the evidence, handed the 
Italian the pearls last month. The latter 
had a purchaser for them—an army surgeon 
in Paris. It is the practice, counsel said, 
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when gems are sold for the purchaser to 
seal the box containing them with his 
initials and to return the sealed box to the 
sellers who later hand it back to the pur- 
chaser against cash. This was done in this 
case. But the pearls were missing when the 
box was opened. The Italian came over 
from Paris to meet the charge against him. 
His counsel said a very different complexion 
would be placed on the case when tried. 
Bail in $100,000 was allowed and the case 
will be tried within the next few weeks, 








CHECK SWINDLER AT WORK 





Several Prominent Los Angeles Jewelers 
Victims of Shrewd Confidence Man 


Los ANGeELEs, Cal, May 23.—Several 
prominent jewelers as well as other mer- 
chants here were victims recently off a 
shrewd and venturesome confidence man 
who succeeded in passing forged checks for 
considerable amounts on them. He repre- 
sented himself to be one of the Babbett 
Bros., a big and financially strong mercan- 
tile firm in Flagstaff, Ariz. 

He selected goods at+several places in 
succession and offered in payment checks 
purporting to be those of Babbett Bros. He 
gave what appeared to be the best of refer- 
ences and inquiries by telephone at local 
banks brought satisfactory answers as to 
Babbett Bros. responsibility. 

Before his appearance at one of the stores 
a telephone message purporting to come from 
a bank made inquiry whether Mr. Babbett 
was in the store and related that he had 
just left the bank and said he was going to 
the store. He had, the message stated, left 
by mistake a package of valuable papers at 
the bank which had been found, and it was 
asked that he be informed that they would 
be safely cared for. The man soon arrived 
at the store and with the evidence of his 
identity coming from the bank his check 
was accepted and a liberal amount of mer- 
chandise was delivered to him. 

At one place the man had the nerve, after 
he had made a purchase, to get a salesman 
to order a taxicab for him to go to a train. 
Brock & Co.’s was one of the stores where 
he attempted to operate, but when he offered 
his check there it was observed that the 
signature was written “Babet Bros.” This 
aroused suspicion and the check was not 
accepted. 

Had the man gone to the Donavan & 
Seaman’s Co. and had Mr. Donavan been in 
the store he would quite likely have been 
caught, as Mr. Donavan is personally ac- 
quainted with the surviving member of the 
firm of Babbett Bros., the other brother 
being no longer living. But so far as known 
he did not go there, a fact that makes it 
seem probable that he knew of Mr. Dona- 
van’s acquaintance with Mr. Babbett. A 
warrant is out for the man’s arrest, but so 
far as known there is no clue to his where- 
abouts. 








Dr. A. Asleson has sold his interest in the 
jewelry store of Asleson & Hillig, Redwood 
Falls, Minn., to Clarence and Clem Hillig. 
Dr. Asleson will retain his office in the store. 
His optical work has been so large of late 
that he has decided to devote all of his time 
to his profession. 























Ae Oe Se eee 


— 
Seer nn 


= P 
x fp -2 enn 
ul 


Pi See 





4 THE JEWELERS’ CIRCULAR May 30, 1923. 


Nee eee ees 
= 





Our Mr. J. J. Loeb has returned from 
Europe after a two months’ purchasing trip. 


We are showing a 
large and complete 


assortment of MELEE 


of all sizes and grades 


If in the market for this class of 
merchandise get in touch with us. 


Amsterdam James J. Loeb & Bro. 


London 


Paris 68 Nassau Street, New York City 


Antwerp 
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F. A. TAYLOR RESIGNS 





Ill Health Causes President of Gorham Mfg. 
Co. and Silversmiths Co. to Give Up 
Work—Is Made Chairman of the 
Directors of the Holding 
Company 
ProvipENCcE, R. I., May 26.—Franklin A. 
Taylor, who succeeded John S. Holbrook 
as president of the Gorham Mfg. Co. and 
the Silversmiths Co. at the annual meeting 
two years ago, has resigned from those posi- 
tions, as well as from the presidency of the 
Gorham company. His resignation was read 
at the meeting of the directors held on 
Wednesday, ill health being the reason for 
this action. The resignation was accepted 
with regret, but no successor was elected. 
The only statement that would be given at 
the corporation’s offices at the Elmwood 
plant was the fact that the resignation had 

been submitted and accepted. 

In order, however, that the benefit of his 
experience and knowledge of the business 
may be retained for the benefit of these and 
afiliated companies, Mr. Taylor has been 
elected chairman of the board of directors 
of the Silversmiths Co. The Silversmiths 
Co. is the holding corporation which owns 
or controls the stock of the Gorham Mfg. 
Co., the Whiting Mfg. Co., the William B. 
Durgin Co. and the William B. Kerr Co. 





Mr. Taylor, who returned to New York 
last week after a meeting of the directors, 
at Providence, confirmed the report of his 
resignation in an interview with a repre- 
sentative of THE JEWELERS’ CrrcuLar Fri- 
day. He explained that though he had ap- 
parently benefited greatly from the rest he 
had taken after his previous attack (which 
caused him to go away to the south for 
several months under the doctor’s care), the 
cure had not been permanent and he found 
himself suffering another attack while in the 








THE JEWELERS’ CIRCULAR 


past few years. He did not expect his duties 
to be arduous in this regard, and he was 
now going away to the country for several 
months for a complete rest. 








Herman R. Pedrick, Camden, N. J., Goes 
Into Voluntary Bankruptcy 


TreENTON, N. J., May 25.—Herman R. 
Pedrick, a jeweler, who operated an estab- 
lishment at 1264 Haddon Ave., Camden, filed 
a petition in bankruptcy in the Federal 
Court here today. He gives liabilities of 
$8,312.01 composed of taxes of $201.11, rent 
of $65, and unsecured claims of $8,045.90. 
The assets are given as $3,075.56, consist- 
ing of stock in trade of $1,200, machinery, 
tools, etc., of $1,000, other personal property 
of $200, debts due on open accounts of 
$663.85, and deposits of moneys in banks and 
elsewhere. 

The court has referred the petition to 
Thomas L. Gaskill, referee in bankruptcy, 
for a hearing in Camden on June 12. J. 
Cloud Simon, of Camden, is the solicitor 
for the bankrupt. 

The largest creditors listed are three 
Philadelphia concerns; J. B. Bechtel for 
$3,374; A. J. Humberty & Son, $1,376, and 
L. K. Beidler Co., $1,530. 








Imports of Platinum and Allied Metals 
During February 


Wasuincron, D. C., May 23.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during February, indicate that 
the total value of platinum ores and 
unmanufactured platinum imported was 
$986,108. The value of iridium brought in 
during that time was $23,321, while osmium 
and osmiridium imported amounted to 
$21,987. The importation of palladium 
totaled $2,308 troy ounces valued at $128,310 
while rhodium and ruthenium coming ‘here 


midst of his work early last week. It had from other countries was worth only $9,780. 
The figures by countries are as follows: 
Imports 

Osmium Rhodium Platinum 

Iridium Osmiridium Palladium Ruthenium and '/nmfg. 

Countries Ounces Troy Ounces Troy Ounces Troy Ounces Troy Ounces Troy 
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Total—Values ............. 23,321 21,987 128,310 9,780 986,108 
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become a question with him of quitting 
work entirely at once or seriously endanger- 
ing his health permanentty. 

He explained that the new position of the 
chairman of the Board of Directors of the 
Silversmith Co. (the holding company con- 
trolling the stock of the Gorham Mfg. Co., 
Wm, B. Kerr Co., Wm. B. Durgin Co., 
Whiting Mfg. Co., etc.) had been created 
for him, as the directors felt that thereby 
they could get the benefit of the experience 
he had had in directing their affairs in the 





Death of Michael W. Shaw 

GALVESTON, Texas, May 23.—Michael W. 
Shaw, 90 years old, the oldest jeweler in 
Texas, died suddenly at his residence here 
on May 9. 

Mr. Shaw was a native of Germany but 
had been a resident of Galveston for 78 
years. He entered the jewelry business in 


1856, 








Leonard L. Vaughn, formerly at Grace, 
Idaho, has moved to Ogden, Utah. 





75 


Manufacturing Jewelgrs Golf Association 
Will Hold Spring Tournament at 
Barrington, R. L, on June 14 


PRovipENCE, R. I., May 26.—At a meeting 
of the executive and tournament committees 
of the Manufacturing Jewelers’ Golf Asso- 
ciation held last Monday with President 
Samuel Levy presiding, it was definitely 
decided that the place and date for holding 
the Spring tournament would be at the 
grounds of the Rhode Island Country Club 
at Barrington, on Thursday, June 14, when 
a one-day card will be arranged to be fol- 
lowed by a dinner in the evening with the 
presentation of prizes. 

During the past week circular letters have 
been sent out to the members of the asso- 
ciation with particulars as to the preliminary 
plans and already several entries have been 
filed. It is expected that upwards of 50 de- 
votees of the links will actively participate in 
the various events and that fully twice that 
number will be present at the dinner. The 
entertainment committee will furnish a pro- 
gram for the dinner hour. 

The tournament committee ‘announces that 
the list of prizes that will be offered will 
be especially large and desirable, while the 
card of events will be arranged so as to 
afford opportunity to everyone desirous of 
entering, the players being so classified and 
handicapped as to place all on an equal 
footing. 

While the committee will give especial 
consideration to a card arranged for in- 
dividual players it also has under considera- 
tion one or more foursome events that some 
of the more experienced players have sug- 
gested. There is also some talk of staging 
a team contest between teams representing 
Providence and Attleboro for a special cup 
to be competed for at each tournament un- 
til won three times by one side, when it 
would become the team’s permanent prop- 
erty. The interest that is being manifested 
in the tournament is very pronounced. 











United States Now Only Country Importing 
Finest Types of Swiss Watches 


WasuiInctTon, D. C.—Under present con- 
ditions the United States is the only country 
able to import the finest types of Swiss 
watches, according to advices received by 
the Department of Commerce from Consul 
J. J. Murphy, at- Lucerne. Many of the 
finest platinum bracelet watches are being 
sold in this country, although a curious 
feature of the Swiss watch export trade last 
year was the important purchases of fine 
watches made by countries with greatly de- 
preciated currencies, such as Austria and 
Poland. This is explained by the general 
lack of confidence of the inhabitants of 
these countries in their national currencies 
and their desire to acquire articles of in- 
trinsic value. 

Exports uf watches from Switzerland 
dropped from a value of 80,000,000 francs 
in the first 6 months of 1921 to 72,000,000 
francs in the first six months of 1922 
although a slight increase in the number of 
pieces exported was noted. 








O. FE. Carmichael, has 


moved tc Bloomington. 


Curtis, Nebr., 
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AMSTERDAM ANTWERP PARIS TORONTO 


Mr. Retailer: 


LONDON 








If you ask why |: 


the best manufacturers have found not alone that 


Van Dam perfect-cut squares 


are the only practical article of their kind, but are the 


most economically mounted, 


examine their rings and bracelets and you will find the answer in’ 


precision — uniformity — quality. |: 


The manufacturer can set and sell them to you right. . 


EDUARD 
VAN DAM 


CUTTERS OF 


EVERYTHING 
DIAMONDS 
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Police Arrest Four Suspects 











Men Taken Into Custody in Pittsburgh and New York Believed by Authori- 
ties to Have Cracked Safes in Pittsburgh Stores 














PittsBURGH, Pa., May 26.—Four men are 
now under arrest, two in Pittsburgh and 
two in New York, alleged to have been im- 
plicated in the robbing of the jewelry store 
of William Cohen, 625% Smithfield St., 
and the leather goods establishment of the 
N. E. Cunningham Co. adjoining, early last 


Sunday. In the latter store three safes 


quick work of the police in the arrest called 
forth considerable favorable comment in 
police and other circles here. 

Detectives John F. Lally and Frank Boyd 
picked up Larney and McGuire at Fifth 
Ave. and Smithfield St., Tuesday. They 
had learned that a man giving the name of 
Lawson had passed a-check on the leather 























THOMAS LARNEY, ACCUSED OF SAFE BURGLARY 


were “cracked” and the men were getting 
ready to “rip open” another in the Cohen 
establishment. 

One of the men under arrest here, Thomas 
Larney, is a well-known cracksman, having 
been paroled recently from Sing Sing, to 
which place he was sent for 10 years and 
has five and one-half years to serve. The 
other man under arrest here is a “cracks- 
man’s helper,’ Thomas McGuire. Larney, 


goods house. With that as the only clue, 
they went to downtown hotels and finally 
learned that a man named Larney was stop- 
ping in one of them. These fellows were 
trailed with the result that Cohen identified 
not only some of the jewelry stolen from 
his place, and found in their possession, but 
also some guarantee pads. 

Some burglar tools were found in Lar- 
ney’s possession. Some quick work had tc 

















whose alias is “Lawson,” is“about 40, and 
“ys his home is in New York. McGuire 
$2 and comes from Brooklyn. 

men under arrest in New York and 
"ho will be extradited to Pittsburgh, are 
“id to be named Vogle and Weinstein. 
They were caught as a result of their al- 

efforts to dispose of Government cou- 
bons Worth about $2,500 belonging to the 
5 ngham concern. These were offered 
a brokerage house in New York. The 








THOMAS MCGUIRE, SAID TO BE LARNEY’S HELPER 


be done to catch the other two men. It 
appears that the Cunningham establishment 
had clipped the coupons of bonds on last 
Saturday to be deposited Monday. How 
the thieves knew this has not as yet been 
accounted for or whether it was just “pot” 
luck that they got them. But in any event, 
the coupons have been recovered and this 
firm will not be out anything. 

Mr. Cohen said his loss would be in ex- 
cess of the $1,200 reported, provided he does 
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not get back more of the goods stolen. He 
said the men took only the best stuff in the 
cases, 

Larney is said to have told the detectives 
that someone put the burglar tools in his 
room at the hotel, but the detectives say 
they have the goods, because they have his 
record from Sing Sing. McGuire is looked 
upon as a beginner, but Larney or “Lawson” 
is said to be an old hand at the safe-cracking 
business. They are being held here without 
bail. Extradition papers have been asked 
to bring back the two men arrested in New 
York and after the authorities get through 
with the two under arrest here, Larney will 
be turned over to the New York courts to 
serve out the rest of his parole. 








JEWELERS MEET AT YONKERS 


Members of Westchester County Retail 
Jewelers’ Association Entertain Presi- 


dent of A. N. R. J. A. 


Yonkers, N. Y., May 23.—A dinner and 
meeting was held at the Elks Hall in this 
city last Thursday night by the Westchester 
County Retail Jewelers’ Association. The 
session was presided over by President Al- 
bert Kamp, of Ossining, and was attended 
by jewelers from all parts of the county. 

After a few words of welcome by Presi- 
dent Kamp, the meeting was addressed by 
Edward H. Hufnagel, president of the 
American National Retail Jewelers’ Asso- 
ciation. Mr. Hufnagel pointed out the im- 
portance of local organizations and asked 
the members to attend the meetings of their 
respective associations. He also touched 
upon the tax question and other matters of 
importance to retail jewelers. 

On a motion made by Vice-president 
Joseph Schwartz, the association endorsed 
the proposed National Stamping Act. Mr. 
Schwartz also brought up the question of 
changing the designation of wedding anni- 
versaries. He pointed out that the 75th wed- 
ding anniversary is designated as a diamond 
anniversary and explained that in his opin- 
ion, people attaining such an age are not 
very keen for diamonds. This question will 
undoubtedly be taken up by the national 
association. 

The next meeting of the association will 
be held the second week in August, at 
which time, W. A. Streeter will be the 
principal speaker. The association is also 
planning to hold an outing on some Wednes- 
day afternoon during July or August. No 
definite date has been set as yet. 











An Indian Princess’s Jewelry 





— 


Lady Dufferin speaks of the jewelry of a 
Nepalese princess thus: 

“It consisted of a diadem worn just on 
the forehead, so as to frame the face. It 
was an arrangement of flowers and leaves 
in magnificent diamonds, with large bunches 
of grapes in emeralds, pendant just behind 
the ear, where the wreath ended. I never 
saw anything at all like it, and there were 
emerald flies settling on the flowers, which 
repeated the color very cleverly. 

“On her hands she wore English dogskin 
riding gloves, and over them enormous dia- 
mond rings and diamond bracelets.” 
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The Great Ruby Mystery 





Wild Romance Woven Around Stone Reported Found Concealed in Old 
Convict Ship Success—Has Famous Gem of Old Come to Light, or Is the 
Press Agent Scoring One on the Government Officials and Jewelers? 




















Fatt River, Mass., May 26.—Sealed in a 
safe deposit box in the vaults of the Massa- 
soit-Pocasset National Bank in this city is 
what purports to be a genuine Burma ruby 
of fabulous value. 

It was placed in the vault by Capt. D. H. 
Smith, commander and owner of the old Eng- 
jish convict ship Success, on board which 
the ruby was found about 10 days ago, but 
the seal was placed upon the box by agents 
of the United States Customs Service, who 
are conducting a searching inquiry concern- 
ing the gem. 

As to whether it is a genuine or a syn- 
thetic ruby, opinions differ. Experts who 
have had an opportunity of casually ex- 
amining it are divided in their verdict. Even 
the precious stones experts of the customs 
service hesitate to give a final decision, al- 
though their predilection is understood to 
favor the genuineness of the stone. 

The stone itself is interesting but its en- 
vironment of romance and mystery has given 
it an importance and value that is attracting 
widespread attention, and the truth of its 
history is being awaited with more than 
usual interest, but until the Federal authori- 
ties who are investigating it are satisfied 
that the gem is a synthetic stone or are 
convinced that it is genuine and dutiable, 
Captain Smith or anybody else will be un- 
able to open it. 

If, however, Captain Smith adheres to his 
story that the stone is one that was stolen 
more than a century ago from a Hindu 
Temple and is worth $100,000, he owes the 
Federal Government from $10,000 to $20,000 
in customs duties upon it. This is the 
declaration of customs officials from Boston 
who have begun an investigation to estab- 
lish the truth of the story, preparatory to 
taking action toward collecting the import 
duty assessed against precious stones brought 
into the United States from foreign 
countries. 

The action of the customs men in sealing 
the safe deposit box here on Monday last 
followed a trip to Providence the Saturday 
previous, when two or three of the officials 
conferred with Fred B. Thurber, secretary 
of the Tilden-Thurber Corp., who was pres- 
ent on the convict ship when the ruby was 
found and who pronounced it as probably 
genuine and of extreme value. From Provi- 
dence the agents came to Fall River for a 
conference with Captain Smith. 

Lemuel Bean, special agent of the customs 
service, stationed at Boston, who is in 
charge of the investigation, said while in 
Providence on Monday, that because of in- 
structions received from Washington he was 
unable to discuss the case while the inquiry 
was under way. “We are looking into the 
matter,” said Mr. Bean. “While the story 
sounds to me like a movie scenario, we are 
nducting an investigation into it. At this 
Stage of affairs, I am unable to say what, 
if anything, will be done.” 

Continuing their investigations into the 


genuineness of the ruby, United States Cus- 
toms Service agents visited this city again 
Tuesday, unsealed the safe deposit box 
where the stone is held and weighed it. It 
was found to be 19.80 carats in size, the 
examination being conducted by Appraiser 
B. L. Doe, of Boston, official of the Federal 
Appraiser’s store. Owen P. McKenna and 
William B. Harvey, special agents of the 
customs service, and Deputy Collector of 
Customs Goff, of Fall River, were present 
when the box was opened and the stone 
weighed. ; 

Following the determination of the size 
of the ruby, it was again placed in the safe 
deposit box and the box again sealed. The 
Government’s investigation is not completed 
and has not determined the genuineness of 
the stone. 

According to the story told by Captain 
Smith, the ruby was found hidden in the 
interior of a Buddha, which had been con- 
cealed under the figurehead on the bow of 
the Success. It was found by a searching 
party headed by Swami Giri Yogananda of 
Boston, the personal representative of the 
Maharajah of Kasimazar, said to be the 
wealthiest native price of Burma and 
founder of the Sat-Senga schools in this 
country. 

Swami Yogananda, according to Capt. 
Smith’s statement, asked permission to 
search the convict ship in quest of the ruby 
as the result of documents found aboard 
the vessel when the craft was _ recently 
placed in drydock at Boston for the first 
time in more than 100 years. 

Search for the ruby aboard the Success 
was determined upon, according to Capt. 
Smith’s story, after a mysterious document 
was found aboard the vessel written in code 
and partly in ancient Sanscrit and partly in 
Hindu. After Swami Yogananda, among 
others, had examined the document, the 
Hindu set about the task of deciphering the 
code and wrote Capt. Smith as follows: 

“Further occult study of the characters 
on the document you brought me for ex- 
amination give me reason to believe that the 
Maharanee ruby is positively hidden aboard 
your vessel. The characters, which, as I 
wrote you, are partly Hindi and partly 
Sanscrit, when translated form a cipher, 
upon the decoding of which I am working. 

“T have received word from India that 
the Maharanee ruby has never been located 
since it was taken from the temple of Amar- 
nath, and in the hope that my patron, the 
Maharajah of Kasimbazar, might be able to 
get information which would aid me in de- 
ciphering this code I cabled it to him. 

“Pending his reply, and aided by psychical 
faculties, I have had so much faith in my 
ability to locate the exact hiding place of 
this famous jewel, that I am requesting the 
privilege of testing my conviction.” 

The document which gave the clue to the 
fact that the long-lost ruby might be aboard 
the old Success was found in a brass vase 
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which, according to authorities who saw it, 
is of Burmese workmanship and about 150 
years old. The vase, which was corroded 
and green with age when found, is said to 
be one of the best examples of East India 
art extant. 

Its top, which was fastened to the vase 
itself with red sealing wax, is ornamented 
with a figure of Siva, the Indian trinity, 
a weird figure with two heads and four 
arms. Serpents and strange animals are 
carved upon the vase. 

The Success is the only survivor of Eng- 
land’s felon fleet of five vessels, of which 
she was the flagship, that for half a cen- 
tury transported England’s convicts to Aus- 
tralia. She is built of teak wood and was 
launched in 1790 at Moulmein, Burma, in 
British India, since which time she has 
sailed the seven seas as armed East India 
merchantman, privateer flagship, convict 
transport, floating prison and felon hulk. 

In 1802 it was chartered by the English 
government and transformed into a convict 
transport and made regular trips between 
England and Australia until 1851, when, 
upon its arrival at Melbourne, its crew, ex- 
cited by the reports of the discovery of 
gold in the colonies, deserted and the ves- 
sel was taken to Botany Bay, near Mel- 
bourne, dismantled and used as a floating 
convict hulk. In 1857, England abandoned 
the convict hulk system, but the Success 
was continued as a woman’s prison from 
1860 to 1868. 

When the English government ordered 
the destruction of the convict hulks so as 
to obliterate the last evidences of the system, 
the Success, through a celerical error, es- 
caped but was sunk in 1885 by patriotic 
Australians and was totally submerged in 
Sydney Harbor for. five years. She was then 
raised, re-rigged and has since been making 
voyages to the various ports of the world 
as an educational exhibit. It was purchased 
by Capt. D. H. Smith, a resident of Illinois, 
and made its first visit to this country in 
1912. It is now on what will probably be 
its final cruise, the Australian government 
last Fall having begun negotiations for its 
return to that country to become a perma- 
nently located museum. Preparatory to its 
long trip across the Pacific it was placed in 
Drydock while at Boston recently. 

Workmen examining the vessel after re- 
moving one of the outer planks, found the 
old vase concealed between the sheathing 
and the outer shell of the hull. When its 
lid was pried off, a number of documents 
were found wrapped in an old piece of 
leather, crumbling with age. Several of the 
documents were maps. 

One of them bears the date 1575, and, 
like the rest found in the vase, was declared 
by authorities at Brown University, Provi- 
dence, to be an Ortelius map of that period. 
The parchment upon which the letters were 
written, as well as the ink and the hand- 
writing, was examined by the Brown au- 
thorities and declared to be genuine. 

Two of the documents in the bundle found 
in the vase were a long letter and a short 
note, both dated 1789, and signed “William 
Forsythe.” The fetter was addressed to 
Forsythe’s wife in England, and tells of the 
theft of the famous Maharanee ruby from 
the temple at Amarath. At the time of 
writing Forsythe, his letter states, was em- 
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ployed as a shipbuilder working on the 
Success, then building for the East India 
Co. at Moulmein, near Rangoon. He begs 
his wife to beware of touching the famous 
ruby, which he declares carries a curse to 
anyone possessing it. 

The short note is addressed to “John 
Wallace, Esq.,” also in England, and ends 
with two ciphers, one in English and the 
other in the Oriental characters mentioned 
before. The letter to Mrs. Forsythe, rival- 
ling the romances of Wilkie Collins, reads 
as follows: 


“To my daer wife: 

“Since in the time which needs must elapse 
before you receive this, you doubtless will have 
already mourned me as dead; the fact that by the 
time this reaches you I will have been dead many 
months may not come as so great a shock as it 
otherwise would, If I live this letter will never 
be sent. Otherwise you will, I trust, my dear, 
receive it from the hands of faithful Muhammed 
Singh. God forbid that he, too, should share my 
fate. 

“Pursued day and night 
native princess who has sworn that I shall not 
leave India alive, and by priests of the great 
Temple of Amarath, from which I took the ruby 
(of which more anon). I owe my life thus far 
only to Muhammed Singh and to my disguise. 
For many months we have been disguised as 
Lascars, and for additional safety I am passing 
as a mute. We are now in Rangoon, working as 
laborers on a fine merchant ship, building for the 
E. I. C. We reached here after privations and 
took this work in the hope of eventually reaching 
England on the vessel, which is named Success. 
May she prove so to our venture. Yet I have 
little hope of that. Death, swift and sure, is said 
to follow those who possess the Maharanee ruby. 

“Which makes me fear, dear heart, lest through 
this priceless jewel, which should come into your 
hands with this letter, some harm befall you. 
This fateful stone is all that I have for you as a 
legacy. Please sell it at once. 
enable you to live in ease for many years, But 
continued possession of it spells death, perhaps in 
a terrible form. If possible have John Wallace, 
whom I am asking to go to Londen to get the 
jewel, sell it for you. In that way you will not 
have to handle the ruby at all and may escape 
its curse. 

“You are eager, doubtless, to know how so 
great a treasure came into my possession, and in 
what manner I offended one of the most powerful 
princesses of India. I shall, tell it briefly, yet in 
full. 

“As I related in my last letter, I was sent on 
a mission to Kashmir for the company. Of my 
voyage, I traveled in kingly fashion on an elephant 
over the fine grand trunk road from Calcutta to 
Delhi, I will not dwell. Suffice to say that I was 
received everywhere as a personage of royalty. 
You, my dear, would have laughed could you 
have seen me. Kashmir, fittingly styled by trav- 
elers, ‘The Epitome of the Whole World,’ is the 
Venice of India. Its festive populace fairly live 
on the water, and its great ones disport themselves 
in boat-like palaces which float on Dahl lake, the 
placed waters cf which are thick with lotus leaves. 
In Summer this lake is the scene of many 
bacchanalian festivities, in which the royalty of 
the principality join in a most abandoned fashion. 

“Received here as guest of great importance, 
my missicn compelled me to join in the revelry 
of the water city pleasure. It was thus that I 
met the Maharanee Mira Bai. Unlike the Hindus 
of the sunnier southern country, this princess of 
the Himalayas had skin as white as the lily, which, 
with her large black eyes and perfectly formed 
features, made her the acme of beauty. Do not 
misunderstand me, my dear wife, as seeing the 
woman, but as the beauty of one of God’s creatures 
that I admired at the time, and that I now praise. 
Nor misconstrue my seeming lack of modesty when 
I say that she seemed from the first moment of 
our meeting to become enamored of me, your 
husband, 

“Ignoring the coldness with which I met her 
unwelcome attentions, she finally pressed the matter 
to openly asking me to marry her, and when I 
tld her (I can well imagine with some tender 
Note in my voice conjured up by the thought of 
You) that I had a wife in England, she demanded 
that I dispel you from my mind and remain for- 


by minions of a 


Its price should . 
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ever with her, if not as husband then as paramour. 
My horror at this suggestion must have been ap- 
parent, for when, at daybreak, I prepared to de- 
part with Singh and my servants, I discovered 
that not only my retinue vanished, leaving me 
cnly cne, the faithful Muhammed Singh, but that 
I had been robbed as well, There remains only 
our clothes. Since that day there has been no 
respite from attempts to carry out her threat to 
keep me in India, dead or alive. Her assassins 
and her curses have ever been with us. 

“Angered at this unseeming treatment, I deter- 
mined to take signal revenge, and Singh and 
myself carried out the plan before my anger cooled. 
In the perpetually lighted Temple of Amarnath, 
sacred to Siva, the Hindu holy of holies, was a 
magnificent ruby, an offering to the goddess from 
the same Maharanee Mira Bai. 

“Prevailing upon a Hindu priest, by what pretext 
it no longer matters, to let us visit the shrine in 
which the priceless jewel shone, Muhammed Singh 
filched the stone. We had already donned suitable 
disguises, and with the ruby in our possessicn, a 
few pounds of rice and bread in our pockets, we 
fled the city. A short distance from Kashmir we 
helped ourselves to two horses and headed our 
course towards the seaport of Kerachi, many days 
march away. 

“Let me not dwell on the hardships of. that 
journey. We reached Kerachi and disguised as 
yogis bound cn pilgrimage, touk ship to Rangoon, 

“Do not weep over me, my dear wiie, but do 
so adjust your affairs that the future will hold 
much happiness in store for ycu. I leave to you 
the unthankful task of conveying to my Uncle 
Beujamin and his good wife, Susan, the contents 
of this letter. God be with you. 

“Your husband, “WILLIAM ForsyTHE. 

“Burma, July, 1789.” 


The note in the vase read as follows: 


“John Wallace, Esq., care of Peter Holcombe, Esq., 
Tunbridge Wells, London, Eng.: 

“Dear Jack—If this letter is delivered you will 
know that I am dead. I am entrusting it to my 
faithful servant, Muhammed Singh, whom I know 
you will reward suitably on delivery. Immediately 
upon receipt of this please proceed as indicated 
and deliver same to my wife, who will see that you 
are rewarded fcr your friendly service. 

“A great ruby light is shining aboard the ship 
and success is coming back home. 

“A ffectionately, “WILLIAM ForsyTHE.” 

Here follows several lines in Oriental characters, 


Fred B. Thurber, secretary of the Tilden- 
Thurber Corp., of Providence, who was 
present when the stone was found by Swami 
Yogananda and who examined the stone 
again the following day, said: 

“Tt has all the earmarks of being a gen- 
uine Burma stone. The old Indian cuttings 
on it are unique and not at all in the style 
of the modern cutting. I should estimate 
the stone to be from 22 to 22 carats, and 
worth, if it is worth anything, about 
$100,000. It is very unusual to find a stone 
of this size in this part of the world. The 
largest rubies come from Burma, and the 
Burmese princes own most of them and 
guard them closely. 

“The stone is cushion-shaped. That is, 
it is a rectangular design, with the corners 
cut off and rounded. One end is somewhat 
smaller than the other. The stone is, 
roughly, one inch long, five-eighths of an 
inch wide and three-eighths of an inch 
thick.” 

Mr. Thurber said that while it might be 
possible to obtain a synthetic ruby of the 
size of the one found on the Success, it 
would be, he believed, difficult to have such 
a stone cut in this country in the manner 
in which the stone from the Success is cut. 
This cutting, he said, is peculiar to Indian 
stone experts and probably could not be ac- 
complished successfully in this country. 








W. C. Harper has been succeeded by 
Harper & Morris, Caldwell, O. 
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Committees Appeiated by the Massachusetts 
Retail Jewelers’. Association 


Boston, Mass., May 26.—Committees for 


_the year have been appointed by the execu- 


tive committee and advisory board of the 
Massachusetts Retail Jewelers’ Association 
as follows: 

Trade Interestss: J. Arthur Clem, Provi- 
dence; E. E. Franks, Worcester; A, E. 
Dickson, Clinton. 

Qualities and Trade Marks: J. F, Kahl, 
Pittsfield; F. E. Folsom, Boston; F, S. 
Thompson, Gloucester. 

Membership: R. M. Cook, Marblehead; 
W. A. McKenney, Athol; B. J. Kemp, Shel- 
bourne Falls. 

Legislative: Frank Ricard, Lowell; 
George H. Gutteridge, Maynard; R. S, W. 
Roberts, Whitinsville. 

The committee also took under considera- 
tion resolutions presented by the Lowell Re- 
tail Jewelers’ Association: 

RESOLVED: That the date of the annual 
convention of the Massachusetts Retail 
Jewelers’ Association, embracing also the 
state of Rhode Island, be changed to the 
second week in May, for the following 
reasons: 


1. That in March the highways are not 
in fit condition for jewelers who intend 
to travel by auto. 

2. That many jewelers have just 
finished stock taking and income tax re- 
turns. 4 

3. Buyers of “Gifts That Last” require 
time for the preparation for Easter trade. 

4. Jewelers could combine pleasure 
with business if the convention were held 
later, as asked for. 

5. The “Jewel Club,” composed of our 
wives and sweethearts, would attend in 
larger numbers if the convention were one 
month or more later in the season—about 
the middle of the month of May. 

6. The jewelers in general get the 
“spring fever” about the month of May 
and would attend the convention in 
larger numbers. 


Louis S. Smith, secretary, in sending a 
bulletin reporting the meeting of the execu- 
tive committee, also enclosed a copy of the 
Code of Ethics as prepared by the Ameri- 
can National Retail Jewelers’ Association, 
and urged every member of the State asso- 
ciation to study and practice these prin- 
ciples so as to secure better merchandising 
conditions and greater confidence by the 
customer, 








Gold Bars Withdrawn and 


Exchanged at New York 
Week Ended May 26, 1923. 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coins... $896,078.79 
Gold bars paid depogitors............ 87,381.10 


$983,459.89 


Jeweler’s 


Total 


Of this the gold bars exchanged for gold 
coin are reported as follows: 


Date Exchanges 
OEE 0s sen cheeihwanbenndh $151,641.02 
BDO — 5 ginawereenennsnaeeanbewdade 202,516.57 
MINS as cannseneekactaesiedaes 164,070.87 
i aindnedetaccnaneenmndnae 197,654.62 
BE PAE 66 Kite Kiwadedbassewesaeceaes 123,636,33 
PN Fn tcdddceddecvsspuetededda 56,559.38 


$896,078.79 
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“ TRADE MARK REG. U.S. PAT. OFF, 





“Omar the Great Lover of Beauty—Enchanted” 


REGULAR The month of June, Pearls and June Brides all blend 
Pee Seeewrrs together and spell the magic word Omar Pearlg, 


aoe e . 
ASK YOUR JO®BER June, the month of the Bride and the Pearl, with a 
FOR OUR NEW 


CATALOGUE touch of Omar, the famous poet lover, brings about 


QUALITIES OF a complete and harmonious setting. 
OMAR PEARLS, " 
Give her Qrpaur Pearlyand make her happy. 
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OR WRITE DIRECT. 
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INDRA PEARL COMPANY, INc. 


392 FIFTH AVENUE, NEW YORK 
“AT 36TH STREET) 
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No. 652—Beautiful high lustre Omar Pearls in cream or e No. 642—Superbly lustrous Omar Pearls of lovely sheen 
rose tint, 24 inch length, mounted with 10K eo in rose or cream tint, 24 inch length, mounted 
Solid Gold Catch, in Velvet case No. 4, white me with 10K Solid Gold Catch, in Steel Velvet 
satin lined. Guaranteed Indestructible, retails case No. 7, white silk Jined. Guaranteed In- 
for $5.55 complete. destructible, retails for $6.60 complete. 
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Omar Pearls cAre Nationally Advertised’ None Better Made~Look for Guarantee Tag 
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ATLANTA JEWELERS SCORE 





Educational Silver Display Made During 
National Sterling Silver Week 


Artanta, Ga., May 21.—One of the best 
displays made by an Atlanta jewelry firm 
during National Sterling Silver Week was 
that of the Maier & Berkele Co. Securing 
4 mahogany dining table and chairs to match 
from a nearby furniture store, the Maier & 
Berkele concern arranged a perfectly ap- 
pointed dinner table in the center of their 
store,, setting’ it with a new pattern (the 
Edgeworth) in sterling silver. 

The table was fitted with a fine damask 
table cloth and napkins, with a beautiful 
center piece of sterling, flower vases, fruit 
dishes, candlesticks, serving plates, dishes, 
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chance to show just why everything was 
placed as it was. 

“We changed that table 11 times in one 
morning, to my certain knowledge,” said 
Mr. Anderson, “and I wouldn’t venture to 
say how many times it was changed around 
during the week. 

“Tt doesn’t matter, though. It gave us a 
chance to show what we believed to be the 
proper and best way of setting a dinner 
table, as well as to display some of our 
wares in sterling silver. 


“And what’s more to the point, it got the 
interest of housewives all over the city, and 
got them to thinking about sterling silver 
instead of cheap plated ware. 

“We have made a start now, and if we 
can keep them thinking along those lines, 
Atlanta people are going to have some real 
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platters, bouillons, goblets, bread and butter 
jlates and everything that goes with a din- 
er set-—all in the same pattern. 

The flatware, knives, forks and spoons, 
were also of the same _ design, cor- 
tectly placed. And on a mahogany serving 
table at one side was a complete after din- 
et coffee set-—a sugar and cream set, after 
‘inner coffee cups and saucers, after dinner 
ifiee spoons—all perfectly matched and 
rectly arranged. 

One wall case was fitted up to represent 
‘buffet. This carried a tea set, kettle and 
water. Other wall cases contained complete 
“vies of period silver, such as Early 
‘uglish, Georgian, plain and chased Colonial 
itsigns, 

‘The fruit and flowers were real, being 
‘anged every day during the display, and 
‘e candlesticks held real candles, which 
“re left burning all the while they were 
" exhibition, 

But the display had an educational as 
vel a an advertising value. According to 
Htbert Anderson, who arranged the table, 
‘early every housewife who viewed the ar- 
Seement wanted something changed, which 
“e the clerk in charge of the table a 


SCHOOL, 
BERKELE’S “PERFECTLY APPOINTED DINNER TABLE” DURING STERLING SILVER WEEK 





ATLANTA, GA., INSPECTING MAIER & 


silverware in their homes _ before 
years.” 

So the “perfectly appointed dinner table” 
was a success in more ways than one, and 
the jewelers are more than pleased with the 


result of their novel display. 


many 








Large Gold Nuggets from Small Veins 


In a rugged, out-of-the-way region on the 
ocean side of the Coast Ranges, in Monterey 
County, California, gold nuggets have been 
found of such size as to suggest that this 
was once a favorite retreat of the proverbial 
goose that laid the golden eggs. Matter-of- 
fact prospectors, however, have sought to 
find the veins from which such masses of 
gold, loosened by the weather, were washed 
into the stream beds. Their search has not 
been successful, and J. M. Hill, a United 
States geologist of the Department of the 
Interior, in a report just published suggests 
that the nuggets came from rich superficial 
pockets in very small veins, and that no 
large and rich deposits are likely to be 
found by deep mining. 

The Coast Ranges of California, unlike 
the Sierra Nevada, are not rich in gold, and 
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the occurrence of these large nuggets is ex- 
ceptional and illustrates the fact, known to 
many prospectors, that the discovery of a 
few large nuggets does not necessarily in- 
dicate the existence of a rich deposit of gold 
ore in place. 

Mr. Hill’s report, entitled: “The Los 
Burros district, Monterey County, Cali- 
fornia,” is published as Bulletin 735-J and 
can be obtained on application to the 
Director of the Geological Survey, Wash- 
ington, D. C. 








Youngstown, O., Jeweler Retiring. from Busi- 
ness, Says Number “Seventeen” Has 
Marked His Career 


Youncstown, O., May 23.—Dill R. 
Young, of this city, who is. a _ veteran 
jeweler, is retiring from business after 52 
years. The city was named after his 
ancestors. When a boy Mr. Young had a 
genius for repairing clocks and his father 
thought that he should learn the clock and 
watchmaking trade. At the age of 17 years 
he was employed by F. T. Jeannott, a 
jeweler, where he learned the trade and 
worked in the store. He remained with 
Mr. Jeannott for 17 years. 

He then decided to start in business for 
himself and opened a store on N. Phelps 
St. He was forced to move on account of 
rebuilding, after having been located there 


.for 17 years and moved to 20 W. Federal 


St. and again remained there for 17 years. 
He says that his life has been “one 17 after 
another,” but he has also had another lucky 
number. He started to work on June 13 
for Mr. Jeannott. He was married on 
March 13 and on his 13th anniversary his 
wife invited 13 couples to dinner, that an- 
niversary following on a Friday. 

Mr. Young has sold his entire stock and 
fixtures to Harry F. Smith, who has been 
with him for 25 years and is thoroughly 
conversant with the business. He is an ex- 
ceptionally fine engraver and watch repairer. 
Mr. Smith has also received many con- 
gratulations on his new venture and his well 
established business is sure to be successful. 








Jewelry Prices in Germany Show Downward 
Trend Despite Decline of the Mark 


WASHINGTON, D. C., May 28.—Jewelry 
prices in Germany have declined with the 
decrease in value of precious metals and 
stones. A gold ring which cost 90,000 
marks when the American dollar was at its 
peak sold in April for approximately 40,000 
marks and the same holds true with re- 
spect to other articles of jewelry, reports 
Consul M. K. Moorhead, at Stuttgart, Ger- 
many, to the Department of Commerce. 

Although wages and overhead expenses 
have risen, the great decrease in the cost 
of the raw material is compelling, and lower 
prices for the finished articles have resulted. 








C. Johnston, for several years a Living- 
ston, Mont., business man and junior partner 
in the firm of Lytle & Johnston, jewelers, 
has sold his interest in the business at 105 
North Main St. and has gone to Trinidad, 
where he has engaged in business. The 
Livingston business will be conducted in the 
future under the name of A. P. Lytle. 
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Wisconsin Jewelers Hold Record Convention 


Members of Badger State Association Enthusiastic in Praise of Hospitality 
of Fond du Lac and Will Return There for 1924 Gathering—Officers 
Chosen and Resolutions Adopted 

















Fonp pu Lac, Wis., May 24.—With a rep- 
resentative attendance of retail jewelers from 
all parts of Wisconsin assembled here on 
Tuesday and Wednesday, the 18th annual 
convention of the Wisconsin Retail Jewelers’ 
Association established a new record in the 
success of meetings of this kind. More than 
100 delegates registered, bringing the at- 
tendance at the various sessions to the ca- 
pacity of the hall at the Hotel Retlaw, where 
the meetings were held. The enthusiasm 





JOHN P. HESS, PRESIDENT-ELECT 


of the Fond du Lac jewelers, who comprised 
the local committee in putting over the 1923 
convention, was evidenced throughout, and 
that the jewelers appreciated those efforts 
can be attested best in saying that Fond du 
Lac was the unanimous and _ enthusiastic 
choice of the jewelers in selecting the place 
for the convention next year. The location 
and accessibility of the city proved a draw- 
ing card for members who are located in the 
northern and northwestern portion of the 
State. The greater number of jewelers came 
in automobiles and many brought their wives 
for which ample provisions for entertainment 
were graciously provided. The ladies’ aux- 
iliary of the association held its annual meet- 
ing in connection with the jewelers’ associa- 
tion, and the Fond du Lac ladies certainly 
made the most of the opportunity to play 
hosts to the visiting ladies. 

In reviewing the work of the 18th annual 
convention, there is probably no one particu- 
lar subject that stood out, although possibly 
the excise sales tax question was most fre- 
quently mentioned and discussed. However, 
other weighty problems of the trade also 
came in for their share of attention, and on 
the whole the convention liberally covered 
most of the problems confronting the. retail 
jeweler. The variety of subjects assigned 





to speakers of national prominence in the 
jewelry trade, as well as authorities on sub- 
jects of allied interest, spoke exceptionally 
well for the officers and committees who ar- 
ranged for the convention. Sessions were 
held promptly on schedule. The interest was 
so keen that practically every member stayed 
through each session. When the work was 
finished both days, the jewelers turned to 
play, and in the latter their ladies were most 
graciously invited to participate. Without 
question this year’s convention went down 
into the history of the association as one of 
the most successful ever held and as a great 
credit to those in charge. 


Tuesday 


After calling to order the 18th annual con- 
vention on Tuesday morning, President John 
H. Stouthamer introduced A. B. Sutherland, 
president of the Fond du Lac Association of 
Commerce, who welcomed the jewelers and 
tendered the hospitality of the city and 
pointed out many of its natural and com- 
mercial advantages. Vice-president John P. 
Hess, of Fond du Lac, furthered the wel- 
come on behalf of the Iccal jewelers. He 
said that since his city had the oldest active 
jeweler who was a charter member of the 
association and had attended all its conven- 
tions, that the organization should now come 
to him in his 91st year instead of his going 
to them. Invitation to again meet here next 
year was extended. 

ADDRESS OF PRESIDENT STOUTHAMER 
ex- 
that 


In response President Stouthamer 
pressed appreciation for the welcome 





(law, Fond du Le 


5 





mea 
x ss 8m Fe ag ar 
sas PO ae? Ae, ee 





ee 


on 
= 
me 
= 
= 


- 


ioe a 








WHERE THE CONVENTION 
WAS HELD 


HOTEL RETLAW, 


had been accorded and followed with his 
annual address. He touched upon the hope- 
ful outlook for the future of the jewelry 
business as compared with the dubious aspect 
of a year ago. “Our manufacturers are 
working full capacity and on full time, in 
some instances overtime,” Mr. Hess said. 
“Our farmers are in a more cheerful spirit 
with the prospects for better prices for farm 
products, as a just reward for their faithful 
toil. 

“We are still burdened with a most unjust 
and discriminatory excise tax, and the of- 
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ficers and directors of our national associ. 
tion are deserving of our sincere thanks anf 
warmest praise for their unselfish work 
This calls for our generous financial support 
for the work contemplated in the future, [, 
this connection may I call your attention jp 
the great work done by President Hufnage 
not alone in connection with the tax revision 
matter but also for the benefit of the Ameri. 
can National Retail Jewelers’ Association a; 
a whole. 

“I bring to your attention a number of 
problems that call for our earnest consid. 
eration and continued effort for their cor. 
rection. With increased taxes and stor 
rents, doubled in many instances, watch. 
makers’ and clerks’ salaries raised in like 
proportion, there is a call for an increase 
price on all work done by the jeweler, Pa. 
ticularly is this true in the watch and clock 
repair department. The long-standing abus 
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JOHN H. STOUTHAMER, RETIRING PRESIDENT 


of a guarantee on watch repairs should bt 
discontinued. The abolishment of all fre 
engraving will make this a source of proit 
instead of an expense. Placing a value 0 
watches, diamonds and jewelry sold ly 
others is often the cause of ill-feeling 
tween jewelers and should be abandoned.” 

In conclusion President Stouthamer aptly 
expressed his appreciation for the honor ¢ 
tended him by having been selected to servé 
three terms as president. 

The annual report of Secretary A. W. At 
derson, Neenah, discussed largely the 
tional and State legislation, and particularly 
tax matters. He told of the work alou 
lines to eliminate excise taxes and discuss 
the advantages of holding group meeting 
Relative to the membership of the assoc 
tion, he said in part: , 4 

“Wisconsin has never had to be ashame? Whi 
of its membership. It is still keeping? ‘ns 
well. Nearly 300 members on our ye 
over 50 per cent. of them have already ?# 
their dues for 1923, and the great majo we 
of them will be fully paid up by the firs Jew 
of September. There has been no drive f said 
new members in Wisconsin as there has bee! time 
in numerous States. Our members are ver} Mpo 
largely the old standbys who have i? 
steadfast for years. We still hope for © 
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time when we can afford to put on a State- 
wide campaign, and at the same time find 
the right man to conduct it, that will bring 
us in about 100 more members, which will 
give us the maximum that we can expect in 
this State for years to come. 

The report of Treasurer Henry F. Stecher 
showed the association to be in a good finan- 
cial condition. 

Tuesday noon the jewelers met at lunch- 
eon, following which State Senator Antone 
Kuckuk, Shawano, Wis., jeweler and mem- 
ber of the association, spoke. His remarks 
were directed towards co-operation in asso- 
ciation work and legislation. He urged the 
jewelers as business men to pay more at- 
tention to politics and the selection and elec- 
tion of candidates for public office who would 
protect the rights and interests of all. Sen- 
ator Kuckuk belongs to the conservative type 
of business men. He opposed the favoring 








HENRY F, STECHER, TREASURER 


of any particular group and element, stating 
that every business was interdependent of 
the other and that it was to the best interests 
of all that there should be a feeling of good- 
will between labor and capital, retailer and 
manufacturer, agriculture and commercial 
interests. The two predominating groups of 
the legislature are those seeking to defend 
the interests of the “poor farmer” and that 
of the labor or socialistic element, while the 
business men are becoming less actively rep- 
tesented. Senator Kuckuk admonished the 
jewelers to show interest in public affairs at 
dlections rather than bemoan their troubles 
when an unfavorable legislature makes laws 
that are unjust and unfavorable to their busi- 
hss and interests. 

Bringing a word of cheer from Indiana, 
Which recognizes the great work of the Wis- 
‘isin association, Ralph Roessler, Marion, 
Ind, chairman of the special excise tax elimi- 
tation committee of the national association, 
discussed the fight on the five per cent. 
lwelry tax at the afternoon session. He 
‘id that while the excise tax was a war- 
ime measure, there was no reason now to 
impose this burden on the jeweler when 
here were many other items that were more 
aptly within the term and meaning of luxury 
Jewelry. From 60 to 70 per cent. of 
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the average merchandise sold by the jeweler 
is accepted as part of daily life and can be 
classed among the necessities. The tax is 
contiibutory to failures in the jewelry busi- 
ness, Mr. Roessler said, and no representa- 
tive wants to legislate any legitimate busi- 
ness out of existence. He pointed out that 
the many other lines of business dabbling 
more or less in jewelry as a side line and 
that undoubtedly the revenue department has 
failed to collect the tax from those sources. 
Mr. Roessler outlined the Indiana plan 
which is being adopted throughout the coun- 
try to line up and educate legislators to the 
true situation regarding the jewelry excise 
tax, with a view of having it repealed at the 
next session of Congress. 

“Popular opinion is bringing about a 
change of thought on tax matters,” Mr. 
Roessler said. “In its investigation of in- 
equalities of the present plan, the committee 
is looking favorably on the jewelry problem. 
It is no longer necessary for the government 
to carry on such an extensive tax program 
as there has been a decline in the urgent 
government demand and_ requirements. 
There is no doubt that the excie tax law on 
jewelry will be repealed at the next ses- 
sion.” 

Following his address, Mr, Roessler ex- 
plained the plan to finance the work and re- 
ceived a surprising response in pledges from 
the jewelers gathered. 

An executive session was held in the eve- 
ning, with Vice-president Hess presiding. 
“The Story of a Watch” was shown in film 
by a representative of the Illinois Watch Co. 
Tribute was paid to departed members, 
namely, A. P. Wilde, South Milwaukee; M. 
J. Karst, Racine, and F. D. Schimmel, Stur- 
geon Bay. The question box, conducted by 
Henry Rank, of Milwaukee, brought out 
many interesting phases and problems of the 
retail jewelers, including such subjects as 
free engraving, profitable sidelines, retailing 
by wholesalers, scarcity of good watch- 
makers, apprenticeship, and the like. This 
was followed by a buffet luncheon and cigars. 


Wednesday 


“We are possibly taking business too seri- 
ously today,” said B. Christianson, assistant 
secretary of the Wisconsin Retail Hardware 
Dealers’ Association, in an address on group 
meetings at the Wednesday session. “In the 
measure of success it is accomplishment as 
against opportunity. If business is hard, it 
is possibly up to you to make it easier, As- 
sociation meetings are one of the methods by 
which this can be accomplished. The ex- 
change of ideas and solutions to problems 
will help you get out of the rut. Make the 
association so valuable that it will be a 
privilege to belong to it.” 2 

Mr. Christianson suggested group meet- 
ings for the jewelers so as to reach all the 
members of the trade. The hardware men 
have found, he said, that their group meet- 
ings are best held in the evening at 7 o'clock, 
opening with a luncheon. He suggested that 
group meetings be held for members within 
a 30-mile radius, the points to be cities where 
at least one merchant is a real enthusiast 
and can be depended upon to give loyal sup- 
port to arranging and holding the meeting. 
As the result of group meetings by the hard- 
ware men, Mr. Christianson said the attend- 
ance at the annual convention has increased 
remarkably, due to the creation of additional 
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interest and the appreciation of members that 
the association is actually doing something 
for its members. 

Urging the retail jewelers to co-operate 
with the wholesalers, W. R. Cooper, Minne- 
apolis, president of the National Wholesale 
Jewelers’ Association, told. the convention 
that his organization is endeavoring to assist 
the retailer in securing a ‘arger field of dis- 
tribution. The tendency on the part of other 
retailers to engage in selling jewelry as a 
side line is being discouraged, he said, as it 
is not to the advantage of the general public, 
and certainly not to the retailers and whole- 
salers of jewelry. Mr. Cooper said that both 
the retail and wholesale jewelers had many 
interests and problems in common and it was 
to the advantage of both to work together 
on any questions that might arise. 

Regarding the business outlook and the 
jewelry industry, L. L. Newton, of the Bab- 














A. W. ANDERSON, SECRETARY 


son organization, told the Wisconsin retail- 
ers that the immediate outlook was for ex- 
tremely active business. The recent slacken- 
ing of sales should not be looked upon as a 
calamity, but as a hopeful sign. If sales had 
not slackened it is likely that they would 
have reached abnormal levels and this might 
have had serious after effects, he pointed out. 
Business can keep going at the present pace 
for the remainder of 1923, The Summer 
should be better than last; Fall prospects are 
good, and the holiday business will be equal 
or may even exceed last year. Mr. Newton 
illustrated by chart that the jewelry busi- 
ness has followed general business in its rise 
and fall for the 1914-1922 period. Commod- 
ity prices have been downward since April 1 
this year and will probably not go higher 
immediately. The tendency is to remain at 
present levels until Fall and then drop to 
lower levels. In manufacturing sections Sales 
are better than in agricultural territories. 
“As to policies to be set,” Mr. Newton 
said, “bring your prices down and operate 
on a low margin. Cut your overhead and 
running expenses. For the next year look to 
greater turnover and less profit in the nor- 
mal lines. Don’t overbuy and be cautious. 
To contribute your share to restoring condi- 
tions, do not try to get all the traffic will 




















THE 





JEWELERS’ CIRCULAR May 30, 1923. 





Established 1866 


WS 

© © AX 

\ \ 

\ \ 

\ N 

\ \ S 

\\ 

\ ‘\ 


Importers and Cutters of 








6 West 48th Street, New York 
TELEPHONE BRYANT 6798 


AMSTERDAM: 6 TULP STRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 48 RUE SIMONS 


— 











DIAMONDS—PEARLS 
PEARL NECKLACES 


527 FIFTH AVENUE : : : #£NEW YORK 





OPPENHEIMER BROS. & VEITH | 
| 











GOODFRIEND BROS. 
PEARLS 


Gem Emeralds and Sapphires 


542 Fifth Avenue 
NEW YORK CITY 


41 bis Rue de Chateaudun 
Paris, France 
























































30, 1923. 


May 


bear. \Visconsin, with its dairy industry and 
diversified manufacturing, has a fine outlook 
for the future.” 

President Stouthamer called on Gustave 
Keller to introduce T. L. Combs, Omaha, 
Nebr., past president of the American Na- 
tional Retail Jewelers’ Association, with 
whom Mr. Keller had been active in national 
work. Mr. Keller, in his usual fine manner, 
presented the speaker in glowing terms, and 
Mr. Combs lived up to his reputation of in- 
teresting his hearers. He discussed in some 
detail the plans of the national publicity as- 
sociation, as a wonderful help to the entire 
jewelry industry and having far-reaching ef- 
fects in the immediate as well as more dis- 
tant future. He said, in part: 


ADDRESS OF T. L. COMBS 


“Contrary to the generally expressed opin- 
jon, the retail jeweler of today does business 
on a smaller net profit than anyone else who 
maintains a place of beauty and semi-luxuri- 
ousness for the comfort and enjoyment of 
his patrons, and through the channels of the 
National Publicity Association we expect to 
implant that fact into the minds and memo- 
ries of the public. We have a powerful in- 
fluence within our charge through the inti- 
mate visitation we make in the homes of mil- 
lons of readers of our news items or our ads. 
We have for an audience the ear and eye of 
the world, and we hope to exercise our pow- 
er and position calmly and effectively by 
breathing into our ads and news items the 
pride of home interests and home patronage 
and doing it with inspiration and persuasion. 
We shall instill faith in local merchants in 
all communities and season our saying with 
hominess and naturalness. People will be- 
lieve what we tell them in this way, gentle- 
men, and therefore the more we can stir the 
pride and home loyalty of our readers, the 
more energetically they will all boost for the 
home merchants and his merchandise, and 
whatever spirit we thus create easily be- 
comes contagious in the community. We ex- 
pect also to plead the cause of the maker, 
seller and consumer of merchandise as 
tightfully correlated in a more direct and 
convincing way than by any other normal 
means on earth. 

“Some folks (and they are many) look 
upon the local jewelry store as the proper 
jlace to solicit prizes and bazaar gifts, but 
the Chicago and other mail-order houses as 
the best place to buy jewelry. We hope to 
‘onvince the people that patronizing the for- 
gn mail-order houses, who pay no local 

‘axes and support no local. enterprises, is not 
wily disloyalty without personal gain but 

discouraging and harmful to home merchants 

and civic pride. 
"We shall speak in our National Publicity 

‘ssociation messages of the charm and ap- 

iopriateness of beautiful jewelry when 

“i by modest men and winsome women. 

‘he business of the jeweler is not one of 

‘xury. The very fact that the exquisiteness 

“(charm of its rare productions in metal 

4 stones inspires chivalrous desires, and 
‘tts of wealth gives such a resultful justi- 
Nation for this, it is ‘merély exchanging 
= form of wealth for another, and thereby 
i ai ‘lying artistic, decorative and lovable ar- 
“*S of ‘perpetual pleasure,’ rather than 
Mose of temporary enjoyment only (such as 
“€ the principal products of many other 
busines sses) , 
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“On the other hand, jewelry wares have 
appealed to ‘life’s strongest passion’ for ‘per- 
sonal adornment’ ever since the time of our 
primal parents and the cave dwellers, and 
still does to all who enjoy personal and deco- 
rative adornment, as well as accuracy and 
character in time service articles. It is also 
true that myriads of fine jewelry stores cre- 
ate a feeling and atmosphere deserving a rev- 
erence best expressed with uncovered heads. 
Jewelry should be and is essentially a fea- 
ture of every fashion and deserves conspicu- 
ous mention upon all occasions and in all 
fashion utterances, and yet it has for many, 
many years by fashion ‘fetes,’ fashion plates, 
and even by the many vendors thereof, been 


“GRAND OLD 


WISCONSIN’S 
JEWELER” 


G. SCHERZINGER, 


but faintly featured and plaintively pro- 
claimed. 

“There was a time when the jewelry store 
was the only place to buy jewelry, and now 
nearly every business dabbles in it. Colonel 
Shepherd used to cite a certain town where 
a real jewelry store graced each end of a 
business block, and between the jewelry 
stores were 23 stores in which jewelry was 
sold; the remaining store was a butcher 
shop, etc. When folks want jewelry today, 
they will probably start for the jewelry store, 
but are liable to be halted by the 10-cent 
store window, or button-holed by the vest- 
pocket vending parasite, and possible divert- 
ed from their worthy impulse by the allure- 
ment of the punching board in the cigar 
store, 

“The legitimate jeweler of today needs the 
sympathy of the trade and deserves the nat- 
ronage of the multitudes, just as all the sin- 
gle line or exclusive dealers in all merchan- 
dise do today. The only sympathy I plead 
for, however, is that of dignified considera- 
tion for any man’s fight against heavy odds, 
and such a claim as that invariably finds 
lodgement in fertile soil. In the straight 
business conflict of life, I do not ask any 
odds for our craft; we must and always will 
fight our own fight (in a fair field), with 
both the makers and consumers of our prod- 
ucts, but we must have a fair field.” 

The committee on anniversary gifts, of 
which George B. Rose was chairman, pre- 
sented a report to the convention. The re- 


vision of anniversary gifts was to make 
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jewelry articles more effective in the earlier 
The list, which will 
be submitted to the ‘National Publicity As- 
sociation for consideration as the suggestion 
from Wisconsin, provides the following: 
First anniversary, watches, clocks, etc.; sec- 
ond, novelty jewelry; third, personal jewel- 
ry; fourth, crystal and glass; fifth, silver; 
sixth, china; seventh, bric-a-brac; eight, 
toilet articles; ninth, leather goods; tenth, 
pearls; twelfth, ruby; fifteenth, diamond; 
twentieth, platinum; twenty-fifth, gold. 

During the convention Secretary Anderson 
rceived a telegram of greeting to the Wis- 
consin association from National President 
Edward H. Hufnagel. The speakers’ table 
was graced with beautiful roses sent by 
Kuesel Bros. Co., of Milwaukee. 

Urging some action on the part of the as- 
sociation, Theodore Schelle, Milwaukee, 
chairman of the apprenticeship committee, 
made a report on the situation in this State. 
He deplored the lack of apprentices in the 
watchmaking trades and suggested that the 
jewelers make it easier and less expensive 
for young men to become interested and re- 
ceive training in the art. The report was re- 
ferred to the directors for consideration and 
possible suggestion to take care of this prob- 
lem. 

Gustave Keller presented the following 
resolutions which were adopted by the con- 
vention : 

Resolutions 

We, the members of the Wisconsin Retail Jewel- 
ers’ Associaticn, in convention assembled in the 
city of Fond du Lac, Wis., May 22 and 23, 1923, 
adcpt the following resolutions: 

REsoLvep, That we approve the endeavors being 
put forth by the special Excise Tax Elimination 
Committee of the American National Retail Jewel- 
ers’ Association to have the Excise Tax removed, 
so unjustly and discriminately placed upon the 
retail jeweler. We appreciate the efforts being put 
forth by our national officers and the special Excise 
Tax Elimination Committee. In special manner 
do we thank the chairman of this committee, Ralph 
Roessler, for his splendid leadership and the per- 
sonal sacrifices he has made in working for the 
furtherance of this cause. We pledge to the na- 
tional officers, the special Excise Tax Elimination 
Committee, and to Mr. Roessler, personally, our 
full support. 

ResOLVep, That we hereby call on all jewelers 
of the State to contribute financially toward a 
fund necessary to defray the legitimate expenses 
cf the campaign now being waged, necessary to 
bring about the revocation of the present unjust 
excise provision. Contributions to be sent to the 
State secretary, A. W. Anderson, Neenah, Wis. 

* a — 

RESso_vep, That we approve of a national stamp 
ing law with a definite standard for iridio-platinum, 
namely: 90 per cent. platinum and 10 per cent. 
iridium. Until such law is passed all jewelers 
are urged to demand that a guarantee be written 
on all invoices of platinum jewelry, to the effect 


that articles are of this standard fineness. 
* °F * 
RESOLVED, That we again endorse the slogans 


“Gifts That Last’ and “Gift Counsellors’ and 
urge the incorperation of these slogans into all 
advertising, newspaper and circular, and in letter- 
heads and other printed matter. 

* * * 

Resotvep, That we heartily endorse the Code of 
Ethics as adopted and promulgated by the Ameri- 
can National Retail Jewelers’ Association, and re- 
spectfully call upon all jewelers of Wisconsin to 


subscribe to and to observe this code, 
+ * * 
ResoLvep, That we reaffirm position formerly 


taken by our asscciation on questions vexing the 
jewelers and not yet solved or fully adjusted and 
instruct our officers to continue in their efforts, to 
wit: 
The sterling 
Free 


Loaning out 


silver question. 
engraving, 
watches. 
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Valuing of merchandise sold by fellow jewelers 
or others. p 

Stamping or marking manufacturers. 

Repair guarantees. 

Fair prices for repairing. 

Fraudulent advertising. 

District or group meetings, etc, 

* * * 

Resotvep, That we hereby express our great 
pleasure at the attendance at this convention of 
our honored national ex-president, Tinley Combs, of 
Omaha, Nebr. That we thank him for his pres- 
bce and for the splendid address with which he 


favored us. 
* * * 


ResoLveD, That we send greetings to our na- 
tonal president, Edward H. Hufnagel, and to 
il] his confreres on the Naticnal Board, and thank 
them for the splendid work they are doing in the 
interest of the retail jewelers of America. 

* * * 


ResoLveD, That we express to our State officers, 
oe and all, the sincere thanks of our asscciation 
for the efficient and unselfish service which they 
lave rendered to the jewelers of Wisconsin. 

* * ca 
ResoLveD, That we again express our pride and 
wiisfaction at the growth and development of the 





GSTAV KELLER, CHAIRMAN 


COM MITTEE 


Saional Jewelers’ Fire Insurance Co. Thank the 
"ets for their splendid services~and again com- 


tei the company to the jewelers of our State 
®% tation, 


RESOLUTIONS 


* * * 


2 mi, That we thank the president of the 
ody Lac Chamber of Commerce, A, B. Suth- 
wd, for his kindly words of welcome; the local 
Prelers and their ladies for their generous hospi- 
ry; the exhibitors for their interest in our asso- 
~~ as evidenced by their presence; the Hotel 
__* lor its many courtesies and the public 
M8 for the publicity given to the convention. 
* * * 





Pr but not least, we again beg to give expres- 
hy our pleasure at having so many ladies 
™ 4 and beg to assure them that we heartily 
“Gate their attendance. 


Gustave KELLER, Appleton, 
Joun M. Recner, Kenosha, 
Otto MUELLER, Wausau, 
Anton Kucxkuxk, Shawano, 
Atrrep Fucus, Milwaukee. 
, Resolutions Committee. 
i ° . 
‘ng P. Hess, vice-president of the asso- 
| ene the three years during which 
* - Stouthamer served as president, 
be unanimous choice for president for 
ling year. Mr. Stouthamer declined 
‘ain have his name submitted. The 
»,°! Mr. Hess was one of the 
é, of expressing appreciation for his 
M behalf of the association and in 
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the work as chairman of the local commit- 
tee on arranging for the convention. J. F. 
Krumrich, Oshkosh, was elected vice-presi- 
dent. A. W. Anderson, Neenah, and Henry 
F. Stecher, Milwaukee, were unanimously 
re-elected to their respective offices. Sec- 
retary Anderson has served 14 years and 
Treasurer Stecher, 17. In his speech of 
acceptance, Mr. Hess promised that one of 
his greatest efforts would be in the direc- 
tion of eliminating the free engraving evil 
from Wisconsin. Directors elected were: 


Gustav Keller, Appleton; T. J. Dale, 
Kenosha; William H. Upmeyer, Mil- 
waukee; J. R. Chapman, Oshkosh, and 
Leonard Nelson, Madison. 

Delegates to the national convention 
elected are: John H. Stouthamer, Mil- 


waukee; John P. Hess, and Henry F. 
Stecher; alternates: Gustave Keller, Ed- 
ward H. Jensen, Milwaukee, and Otto 
Mueller, Wausau. 

On invitation of President-elect Hess and 
“Grandpa” Scherzinger, the association de- 
cided to again hold its convention in Fond 
du Lac in 1924, the date to be selected by 
the directors with preference early in the 
month of May. 

Having disposed of the business, the 1923 
convention of the Wisconsin Retail Jewel- 
ers’ Association was adjourned late 
Wednesday afternoon. The evening was 
devoted to the banquet and dance. 


The Banquet and Dance 


Jewelers and their ladies attended the 
annual banquet and dinner dance at the 
Hotel Retlaw, Wednesday evening. Al- 
though provisions had been made to 
accommodate the party in the sun room, 
it was necessary to throw open the main 
dining room adjoining to seat all the guests. 
After the banquet, at which Gustave Keller, 
Appleton, was master of ceremonies, the 
jewelry trade paid tribute to German 
Scherzinger, believed to be the world’s 
oldest active jeweler. Mr. Keller paid a 
glowing tribute to “Grandpa” Scherzinger, 
who was presented with a beautiful loving 
cup filled with roses and q birthday cake 
set with candles and which required two 
persons to carry. 

Musical entertainment was _ provided 
throughout the banquet by talent under the 
direction of E. W. Kemnitz, Fond du Lac 
jeweler, who also led community singing 
of the evening. Following the presenta- 
tion to “Grandpa” Scherzinger, the floors 
were cleared and dancing enjoyed for 
several hours. 

Many jewelers who have attended conven- 
tions of the A. N. R. J. A. will recall hav- 
ing seen “Grandpa” Scherzinger. 








The annual meeting of the Tennessee Re- 
tail Jewelers’ Association will be held at 
Memphis, June 27-28. Walter H. Mellor, 
field secretary of the American National 
Retail Jewelers’ Association, has just 
finished a tour through the State and has 
secured many new members. The Tennessee 
jewelers are inviting the jewelers of 
Northern Mississippi and Arkansas to meet 
at the same time in Memphis, with the pur- 
pose of forming a real live Tri-State 
Jewelers’ Association. Secretary E. H. 
Murray predicts the best convention in the 
history of the organization. 
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FLOOD SUFFERERS 





Cloud Burst Causes Much Loss Among 
Hot Springs, Ark., Jewelers 


Hot Sprincs, Ark. May 23.—Jewelers 
and other merchants of this city are begin- 
ning to recover from the results of the 
destructive flood here on May 14, as a re- 
sult of a cloud burst. Every jewelry store 
of any importance suffered a serious loss 
and it will be some time before normal 
conditions can be reached. 

The jewelry store of Thomas E. Towell 
on Central Ave. was one of the heavy suf- 
ferers from the flood. Practically his entire 
stock was lost. The Valley Curia Store 
lost practically the entire stock and S. P. 
McKeehan, owner of Jaccards store, also 
suffered a heavy loss. The Blake jewelry 
store and Russell & Gibbs, Fred. Schudmak 
and C. Galinski were also heavy losers. 
As a matter of fact, every jewelry store 
along Central Ave. will have to replace 
stock. 

Although the blow has been a severe one, 
it is understood that it will not result in any 
of the concerns meeting with financial 
difficulties. 








President Harding Awards Citation for Gal- 
lantry in Action to Charles S. Coulter 


PROVIDENCE, R. I., May 26.—Among the 
list of those to whom President Harding 
has awarded citations for gallantry in action 
that has just been published by the War 
Department is Charles Sydney Coulter, now 
a captain in the Adjutant General’s Depart- 
ment at Washington. When the World War 
broke out Captain Coulter, who had qualified 
at the first Plattsburg camp as a reserve 
officer after having had several years’ ex- 
‘perience in the National Guard of Massa- 
chusetts, immediately volunteered and was 
among the first men who went overseas 
with Gen. Pershing. 

At the time of his enlistment Captain 
Coulter was in the employ of the Tilden- 
Thurber Corp of this city, having charge 
of its publicity department, where he had 
been for some time. Previously he had held 
a secretarial position in one of the depart- 
ments of the Providence Chamber of Com- 
merce. He came to Providence from Bos- 
ton to accept a reportorial position on the 
Providence Journal, which he held for about 
two years. 

The citation which he has received and 
which entitles him to wear a silver star upon 
the ribbon cf the Victoria medal previously 
awarded him, reads as follows: 

“Charles S. Coulter, Captain, Infantry, 
then Captain, Eighteenth Infantry, First 
Division. For gallantry in action, Cantigny, 
France, May 28, 1918. Voluntarily con- 
ducting three companies of the Eighteenth 
Infantry separately to new positions under 
terrific enemy machine-gun, high-explosive 
and gas-shells, his courage and resourceful- 
ness thus assuring prompt movement of 
these companies and raising the morale of 
these organizations to a marked degree.” 








On May 18, a thief threw a_ stone 
wrapped in burlap through the show win- 
dow in the store of Theodore Michaeles, 
Webster, Mass., and stole three watches 
and three empty watchcases. 
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Samuel Lenkowsky & Son 


IMPORTERS OF 


DIAMONDS 


Complete Stock of 
Squares, Emerald Cut and Marquise Diamonds 


Melee and All Sizes Always On Hand 


170 Broadway New York 


Telephone Cort. 1955 





























PEARL TASSEL EFFECTS 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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MUTUAL FIRE INSURANCE 





Annual Meeting National Jewelers Mutual 
Fire Insurance Co. Held at 
Fond du Lac, Wis. 


Fonp pu Lac, Wis., May 24.—W. H. Up- 
meyer, Milwaukee, president of the National 
Jewelers’ Mutual Fire Insurance Co., pre- 
sided at the annual meeting of policyholders 
held here on Wednesday morning. Reports 
of officers showed the company to have 
made splendid progress. In reviewing the 
year’s work, President Upmeyer said : 


ADDRESS OF WM. H. UPMEYER 


{gain another successful year is behind us, a 
yar that the Directors of the National Jewelers’ 
Mutual Fire Insurance Co. are proud of. Our 
company is now a representative one in fire insur- 
ance and I can see that the future will bring us 
enough business to make our company one of the 
largest Mutual companies, 

How can any jeweler afford to be without a 
policy in our company? We can now write $18,- 
0 on any one risk. That is all the Wisconsin 
Fire Insurance law will allow. We have a very 
strict regulation of fire insurance in our State 
and all policyholders are more than well protected. 

As our company gets larger we can write larger 
plicies. We now have $6,500,000 in round fig- 
ures in force-—a gain of nearly one and one-third 
million since the last State convention. Our assets 
areabout $92,000. The exact figures and other valu- 
able data our treasurer and secretary will give you 
in their reports. ; 

We have gathered some experience in fire insur- 
ance since our company was started, and my ad- 
vice is that every jeweler take an accurate in- 
ventory at least once a year and file this inventory 
outsige of his business so it will be handy in case 
of a fire and will not be destroyed. It is of great 
importance to have these original papers to secure 
a quick and easy settlement. Also try to, have the 
best system) of bookkeeping that will tell you at all 
times just how you stand and how you are getting 
along financially. Be sure to have an_ itemized 
ventory of your tools and fixtures. Take notice 
that in most States you must prove your loss and 
not the insurance company. 

We have had several fires (not in Wisconsin) 
where the jewelers did not have annual inventories 
aid it delayed a settlement. The jewelers felt 
peeved at us, but the delay was all their own fault 
We are only toe anxious to make a quick settle- 
ment, we have the money in the bank waiting for 
yu to take it. I hope all jewelets will take all 
the insurance they possibly can on their stock, 
ixtures, On the building their store is in, provid- 
ing they own it, cn their home and contents. Also 
urge all your watchmakers, jewelers and clerks to 
‘ake out fire insurance with our company. 

We are now offering a very liberal dividend. 
Forty per cent. is a big discount and a saving 
tasily made. We have an arrangement with the 
Hardware Mutual Casualty Co. whereby we can 
— insurance on automobiles, plate glass and 
ees Compensaticn Insurance at a saving of 
“4 per cent. to you. Another chance to save 
“— money, 

Pin have _made preliminary application for 
nes in Illinois, Iowa and Minnesota, and hope 
— gpg Aang to obtain licenses in these 
. = = ae heal out solicitors in them 
fupective St fa ete who are members of their 
working “Roe ge —, associations. — We are 
ms tab to show a still larger gain by the 
convention, By a little cooperation on your 


part, we will succeed. May I count on you to 
€ with us? 
This was followed by the report of 


Secretary Anderson, which contained figures 
a facts on the condition of the company. 
sean Henry F, Stecher referred to the 
the ent of the public accountants as to 

condition of the treasury. The secre- 
‘ary’s report follows: 


REPORT OF THE SECRETARY OF NATIONAL 
JEWELERS MUTUAL FIRE INSURANCE CO. 
One year ago at - 
MSurance jn force 
an report a total 


ur annual meeting we reported 
of $5,050,000 and today we 
amount of insurance in ferce 
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of $6,575,000, or an increase of a little better than 
one and one-half millions since the annual meeting 
of last year. Assets in the same time have in- 
creased about $20,000, being now $93,000 against 
$73,000 one year ago. 

The report 6f the auditors read at this conven- 
tion deal with figures for 1922 only, while the 
figures given in my annual report take into con- 
sideration the time that has elapsed since the last 
annual meeting. 

In spite of quite heavy losses the first three 
months of 1923 our loss ratio continues low. It is 
not over 18 per cent. of the premiums written 
since the company began business. In ‘1922 it 
was below this figure, being about 15 per cent. of 
the premiums for that year, and the favorable 
record and large assets led to the declaration of a 
dividend of 40 per cent. on all policies terminat- 
ing or expiring in 1923, 

For the time elapsed since the first of the year 
the losses have been about $11,000, but as this is 
only 30 per cent. of the premiums for the same 
period the amount of losses is net high, and will 
undoubtedly become considerably smaller in com- 
parison with the premiums before the year is over. 
At this time your secretary can see no reason why 
the 40 per cent. dividend cannot be continued in 
1924, 

Twenty-nine lesses were experienced in 1922, 
totaling $8,233.69, but the amount paid out for 
losses was slightly more than this, because, as is 
almost always the case, we had some losses late 
in 1921 that could nct be paid until 1922. 

Approximately 2,500 policies are now carried in 
the National Jewelers’ Mutual Fire Insurance Co., 
many policyholders having two or more. The aver- 
age amount at risk on one piece of property or 
stock of merchandise is still close to $4,000. The 
largest net amount we aim to carry on one risk is 
$6,000, and we reinsure the excess above that. 
However, if we took advantage of the State insur- 
ance laws we could carry about $12,000 on one 
risk ourselves, but have not yet decided to do this. 
The Hardware Dealers’ Mutual Fire Insurance of 
Wisconsin, and the Minnesota Implement Dealers’ 
Mutual Fire Insurance Company are the ones with 
which we place our excess insurance. In the past 
year we have collected scmething over $1,300 from 
these companies on account of losses. 

Since Jan. 1 we have had the greatest amount 
of applications in dollars and cents ever received 
in a similar length of time, totaling better than 
$850,000, or an average of $170,000 per month. 
If this ratio keeps up for the balance of the year 
it will mean that we should wind up 1923 with 
close to $7,500,000 of insurance in force. 

We have made preliminary applications for 
licenses in Minnesota, Towa and Illinois and hope 
to be able to secure these licenses during the 
present year, which will enable us to send _ sclici- 
ters into these States to call on the jewelers, thus 
allowing us to bring their support of the Jewelers’ 
Mutual up to a much larger amount, more nearly 
approaching the large business we have in the 
State of Wisconsin, where R. R. Bliese, State 
agent, has been doing a geod piece of work for 
us in the past two years. 

Of the $6,575,000 insurance now in force about 
$1,325,000, or 20 per cent., is in the State of 
Wisconsin, and the other 80 per cent. being scat- 
tered throughout 41 other States. 

It is most gratifying to note that almost every 
State jewelers’ convention endorses the National 
Jewelers’ Mutual Fire Insurance Co., and we are 
having inquiries from various States as to how 
they can better co-cperate with us in the matter 
of getting business. It is highly probable that we 
will find increased interest among other State 
associations upon our securing licenses in their 
States, which should add greatly to our growth 
in the rear future. 

The Hardware Dealers’ Mutual Fire Insurance 
Co. is exactly 10 years and one month older than 
the Jewelers’, and as nezrly as we can ascertain 
from their records when they were the age we 
are today they had insurance in force of $6,900,- 
000, against our $6,575,000, which shows how 
closely we are at present equalling their record 
for growth. What the text 10 years will bring 
forth depends almost entirely on the efforts of 
those in charge of your company. If the figures 
at that time show less than $25,000,060 of insur- 
ance in force I will be rather disappointed, and 
it is my hepe and ambition to have the figure close 
to $50,000. This would mean an annual premium 
income of nearly $600,000, and figuring a 50 per 
cent. dividend would mean a saving to policyhold 
ers of $1,000 every business day in the year. 

Premiums for 1923 will be about $90,000 against 
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$71,000 gross in 1922, which will show the second 
largest volume of business among the class mutuals 
of this State, a place that we will aim to always 
hold, and we cannot hope to gain a higher position 
among class mutuals than this as we can never 
reach the figures of the Hardware Dealers of 
Wisconsin, which is, and always will be, one of 
the greatest class mutuals in the United States. 

Your secretary appreciates the fine co-operation 
of the other officers and of the loyal membership, 
without which the growth we have already at- 
tained could not have been possible, and all policy- 
holders may -vell be proud of the manner in which 
President Upmeyer and his fellow officers and 
directors are constantly looking after the welfare 
of this company, which is now looked upon by 
jewelers everywhere as a solid and enduring insti- 
tuticn, a valuable aid to them in saving money on 
their fire insurance. 


The report of the audit of the certified 
public accountants was also submitted. 








APPEAL TO CUSTOMS BOARD 


American Watch Importers’ Association to 
Fight Method of Appraising 16 and 
17 Jewel Movements 


The action of the New York customs ap- 
praising officers, in applying the United 
States method of duty appraisement to 16 
and 17-jewel watch movements, will be the 
subject of a test case soon to be argued 
before the Board of United States General 
Appraisers. The test case is now being pre- 
pared by Thomas M. Lane, a customs at- 
torney, who is counsel to the American 
Watch Importers’ Association. Mr. Lane, 
in discussing this matter with a representa- 
tive of THe JeEweLers’ Crrcutar, stated 
that the test case would probably be filed 
within the very near future, thus bringing 
before the customs tribunal for determination 
one cf the most important issues that has 
arisen under the new tariff law. 

Mr. Lane, while hesitating to go into the 
case in detail prior to trial before the Gen- 
eral Appraisers, explained that watch im- 
porters are much concerned regarding the 
action of the New York customs officials 
and will go before the customs board fully 
prepared to show that a market abroad, 
upon which to base American tariff values, 
does exist. It is the view of importers that 
no justification exists for finding the tariff 
values of 16 and 17-jewel watch movements 
according to the United States value as de- 
fined in paragraph (d), section 402, of the 
administrative provisions of the Tariff Act 
of 1922. The case is being carefully pre- 
pared for presentation and it is hoped to 
obtain an early ruling. 

The question of whether or not customs 
officials can legally apply the United States 
valued method, except under certain clearly 
defined conditions, is involved in this test 
case and importers generally are watching 
the issue with considerable interest. It is 
felt in import circles that if the customs 
officers succeed in having their way with 
respect to watch movements that it will 
only be a question of time when the method 
will be applied to many more incoming 
items. 








Harry C. Matthew, formerly vice-presi- 
dent of the Herff-Jones Co., Indianapolis, 
Ind., has purchased an interest in the 
jewelry business of J. E. Carpenter, North 
ack Square, Asheville, N. C., and the firm 
will be known as Carpenter & Matthew. 
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Artificial Pearl Necklaces 


Made and Sold in Europe for 15 years 
A Superior Reproduction 


direct from France 





Worthy of a place among gems 


GATTLE & HUNTER 


I 576 Fifth Avenue, New York 
| IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 

































FREDERICK W. RAUCH 
| 522 Fifth Ave. New York 
Pearl NecKlaces ! 
Pearl Ropes Loose Pearls’ | 


Black Pearls a | 
Fancy Cut Diamonds and Precious Stones 
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HOLDS ANNUAL MEETING 





Members of Jewelers’ Manhattan Camp of 
the Golden Seal Assurance Society 
Hear Reports and Elect Officers for 
the Ensuing Year 
Members of Jewelers’ Manhattan Camp 
No. 12 of the Golden Seal Assurance So- 
ciety held an enjoyable annual meeting 
Thursday, May 24, at 2 Pp. M., at the rooms 
of the Jewelers 24 Karat Club, 15 Maiden 
Lane, New York, at which alternates for 
the ensuing year were elected and delegates 
and alternates chosen to the annual meeting 
of the Supreme Camp which will be held in 
Rochester on June 19, 20 and 21 at the 
Powers Hotel. The jewelers’ camp of this 





LEO WORMSER, COMMANDER 


order was formerly the old Jewelers’ League 
and later the Assurance League of America 
and was merged into the Golden Seal a 
number of years ago. 

At the meeting, Thursday, Supreme Secre- 
tary Arthur F, Bouton was present to give 
the members some information about the 
organization generally, the coming conven- 
tion and also the condition of affairs. Mr. 
Bouton’s report was exceedingly interesting 
as it showed not only was the Golden Seal 
in excellent shape financially but that as 
far as the members of the old Jewelers’ 
League were concerned, the assets assigned 
to this were more than sufficient to pay all 
claims. According to Mr. Bouton’s report, 
there are today 267 of the old league mem- 
bers who are now members of the Jewelers’ 
Manhattan Camp. 

The treasurer of the Camp, Walter H. 
Tarlton, reported on the condition of the 
treasury of the local fund which was very 
satisfactory, showing the camp to be in good 
condition with funds necessary to meet all 
camp expenses, 

The resignation of William Bardell as 
trustee was received and accepted with re- 
Bret, Mr. Bardell having recently severed 

$ connection with the order. 

- lection of officers resulted in the follow- 
ing being chosen: Commander, Leo 

ormser; vice-commander, Charles R. 
Jung; and treasurer, Walter .H. Tarlton. 
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The three trustees elected were Henry 
Abbott, J. R. Greason and T. Edgar Will- 
son. 

The proposed amendments to the constitu- 
tion and *by-laws of the society were: pre- 
sented to the officers of the camp by Su- 
preme Secretary Bouton and placed on file. 
These will be acted on at the convention in 
Rochester. The delegates elected to repre- 
sent this camp at the convention are Leo 





W. H. 


TARLTON, TREASURER 


Wormser and T. Edgar Willson and the 
alternates, Walter H. Tarlton and John R. 
Greason. 

Supreme Secretary Bouton had prepared 
as usual a special report of the mortuary 
fund of the society covering the risks in 
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Paid expense of cemetery lots...... 3.75 
Dec. 31, 1922, balance in this fund... $22,639.43 
SUMMARY 
Balance A. L. Mortuary Fund....... $248,758.49 
Balance A. L. General Fund......... 22,539.43 


$271,397.92 
54,564.77 


i Ua eee ey aa 
Liens under Option 3, and interest. . 


ASSURANCE LEAGUE DEATH LOSSES PAID 
DURING 1922 
Ce WOO oink cccdinsée xeincwera $2.700.00 
We NI INN is o'c:s dees sdecesmeceene 3,000.00 
eee WORN) 5. ie os, w. Ribs ow oc aeexe Sra 570.00 
De Me IE widcdlestea +e wikbdcondedia 3,074.39 
We OE eS 6535's sale doa ocreaalineawe 2,000.C0 
COR re NON Soo 6500s Keecvinneose 3,206.63 





CHAS. R. JUNG, VICE-COMMANDER 


























- ° RON ce cnnelomnniadindne ewe ; 
the Manhattan Camp, together with a list toe sear renperrnreres <a rs 
of the losses paid to the members of the Milton O. Devoss..........seeceeeues 2,099.73 
camp during the year 1922. This report N. E. Whiteside............ss++seeee 2,130.00 
read as follows: 

ASSURANCE LEAGUE DEATH LOSSES PAID DURING 1922 
Report for the year 1922, of the Golden Seal Assurance Society to Its Members Who Were Formerly 
Members cf e 
THE ASSURANCE LEAGUE OF AMERICA 
In force Dec. 31, 1921-— 
pO Ce 319 $959,140.35 
i a. a ee 32 21,900.00 
Extended .......-.seeee8 17 SSAB7SS DERG. occdiccddcvdsonnsines 19 $39,533.63 
ma —_——_———- Lapses and ext. mat’d...... 7 22,106.00 
368  $1,016,667.68 Reduced .......cceeeeeeees ‘a 9,447.58 
Loss in os —_——__- 
era eae 26 71,087.21 26 $71,087.21 
344 $945,580.47 
In force Dec, 31, 1922— No. 
Active number 12, 268; Number 123; 26......---seecsececcreeeves 294 $880,593.44 
Paid up insurance ......cccccccccccccccereesersersvseecesececcess 31 22,465.70 
Extended insurance .....ccccccccccccvccccsscoscscccecsccescosvce 17 42,521.32 
344 $945,580.47 
Assurance Leacue Mortuary Funp j ee Pe et ee ere 399.00 
Dec. 31, 1921, balance......ss+eeseee $240,555.34 L. Andrews ..........-sssereereeees 2,21 4.76 
Dec. 31. 1922, payments received in Everett in | ee ae ee 2,000.00 
1922 PEE SAR re 41,666.96 E. M. Wheeler SCOOT C CC CORO CeCe OOOO EES 2,025.00 
Interest, etc., received in 1922...... 11,163.33 = Bm seen ststeerereenensenns pe 
$293,385.63 W. I. Fiera Teer rere ee ee ee ee 522.00 
$4 tn 1922... cccccce 44,627.14 > Ties SDR a eadbees cco needowvews 1,689.18 
teenies J. B. J. Haack.....c....cccseeeceeees 1,496.45 
Dec. 31, 1922, balance in mortuary fund $248,758.49 Was Bi. PEGS. os coe cracccnccsesee 4,000.00 
$44,627.14 


AssuRANCE LEAGUE GENERAL FUND 


Dee. 31, 1921, balance. ...s..ccccceee $21,649.12 
Interest received in 1922........... 994.06 
$22,643.18 


Also the following death losses were paid in 1922 
under A. L. “Level Premium” Certificates. 

$585.00 
500.00 
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Reports from the European Diamond Markets 








Conditions in the Diamond Centers of London, Paris and Amsterdam as 
Reported by Correspondents of The Jewelers’ Circular 














Lonpon, May 18.—Very little improve- 
ment is reported so far as trade conditions 
in this market are concerned. The retailers 
report that their business is slow at the 
present time. Wholesale firms are doing 
some export business. As is the case in 
other markets, gems in small sizes are in 
the greatest demand and have increased in 
price, over the last few months. 

Firms in the jewelry trade experienced 
quite a sensation through the financial diffi- 
culties of a London pearl and diamond 
dealer at Hatton Garden. It is re- 
ported that an amount of nearly 
£300,000 is involved in this failure by which 
many dealers in pearls and diamonds are 
affected. The bankrupt was arrested re- 
cently and was remanded under a bail bond 
of £25,000. Business in the Hatton Garden 
market was upset for a time. 

The death of H. Davis, formerly of 
Birmingham occurred on Sunday, May 13, 
at his London residence. He was in his 
8lst year, one of the oldest members of the 
trade in London and during his earlier 
years, was one of the most prominent 
buyers in the European diamond markets. 
He was active in business up to the time 
of his death. 





AMSTERDAM, May 18.—A review of busi- 
ness conditions in this market indicates 
that while there has been a fair amount of 
business done cf late in polished goods, the 
manufacturers and dealers are complaining 
about the meagre profits attached to these 
transactions. The diamond market  con- 
tinues to maintain a firm attitude, stimulated 
by numerous applications of the London 
Diamond Syndicate for “sights” on the 
shipments of diamonds imported from 
South Africa. In the majority of cases, 
the consignments have to be divided in 
order to satisfy applicants. This was re- 
cently the case with the Bullfontein and 
Wesselton shipments, particularly those 
‘old during the latter part of April and the 
tarly days of May. There is a fair demand 
lor small sizes especially from the Ameri- 
can market. Diamond mounters are very 
busily engaged at the present time in 
mounting up watch bracelets, in which the 
small stones are used. There has also been 
a demand for mélée in good qualities. 
There have been fewer foreign merchants 
m this center in the past fortnight but 


‘veral American customers are expected 
shortly, 





Paris, May 17.—Conditicns in the dia- 
mond trade in this market are improving 
and dealers here are more optimistic as to 
he future. A fair number of foreign dia- 


mend merchants, mainly interested in pur- 
“iasing diamonds of small sizes and also’ 
"g stones for re-cutting have been here of 
The large stones in many instances 
bringing high prices and are scarce at 


ihe present time, the demand greatly ex- 
ceeding the 


late, 
are 


supply. The demand for 


mélée has not been as sharp of late but the 
trade in “roses” has been better. Pearls of 
all qualities still continue to engage atten- 
tion in this market and fine collections of 
pendants, mounted with pearls and dia- 
monds are being displayed here. Bracelets 
studded with large stones are also coming 
back again. Negotiations have been recent- 
ly opened through the union of diamond 
werkers and the employers’ association for 
an increase in wages of at least 20 per cent. 
It has been learned that a decision was 
reached by which the diamond workers will 
get an increase, dating back to May 1. 








Boston Police Search for Englewood, N. J. 
Resident at Request of Union Hill 
Jeweler 

Boston, Mass., May 26.—E. Milton 
Aaron, known as “The Little Major,” of 
Englewood, N. J., who walked out of the 
Parker House, this city, May 12, and has 
not since been located, is declared by Leon 
Chanaud, a jeweler of 211 Bergenline Ave., 
Union Hill, N. J., to have failed to return 
diamonds valued at $13,500 obtained from 
Chanaud. 

(Mr. Chanaud came to Boston two days 
ago and reported the facts to the bureau 
of criminal investigation at police head- 
quarters. Aaron, it is claimed, secured the 
gems from Chanaud on May 5, saying he 
wished to show them to his wife. He said 
he would give them to her if she approved 
of them. 

When Aaron did not return to Englewood, 
his wife communicated by telephone and 
telegraph to the Parker House clerks and 
the police in an effort to find Aaron. Later 
she came to Boston and engaged detectives 
to search for her husband, then returned to 
her home, taking her husband’s baggage and 
personal effects with her. 

It was ascertained that Aaron had visited 
a cousin at Harvard College and another 
relative in Roxbury. They reported that 
Aaron said he was to return to Englewood 
the afternoon of May 12 and they supposed 
he had gone. 

Chanaud declares that Aaron came to 
Englewood six years ago and let it be known 
that he had been a major in the United 
States army, stationed at Camp Merritt. 
Chanaud said he met Aaron in New York 
city and sold him jewelry valued at $4,000 
and received pay for it. They became closer 
friends and Chanaud went into the retail 
jewelry business at Union Hill, N. J. 

Aaron asked to see diamonds a few days 
ago valued at $10,000, which he was per- 
mitted to take out upon approval for ap- 
praisal. He returned the gems as promised. 
Later Aaron telephoned Chanaud he wanted 
to see some diamonds and on May 5 Chanaud 
handed stones valued at $13,500 on memo- 
randum, taking Aaron’s receipt for them. 
Aaron promised to return the gems or the 
cash May 8. On that day he telephoned 
Chanaud he was called to Boston on im- 
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portant business and asked Chenaud to meet 
him at the Grand Central station. 

Chanaud reports that he saw every train 
for Boston depart, but did not see Aaron. 
The next day, he says, he received a tele- 
gram from Aaron from Boston, stating that 
he had taken the train at the 125th St. 
station. 

Among the jewels Chanaud reports as 
missing are two bracelets and four com- 
bination bracelets, all set in platinum. One 
bracelet contains 37 diamonds, each one- 
quarter carat in size, and the other was set 
with diamonds and sapphires. Chanaud told 
the police that Aaron played the races 
heavily. 

Aaron told people in Englewood that he 
was a broker doing business in New York. 
He soon purchased a $20,000 residence, 
which stands in his wife’s name, and lived 
in apparent ease and luxury. He was de- 
voted to his wife and two small children. 
Nothing is known of his past that would ex- 
cite suspicion as to his honesty, and it is be- 
lieved that some accident must have befallen 
him. 


GOLDSMITH’S SHOP LOOTED 











Bandits Handcuff Proprietor and Helper 
to a Water Pipe and Escape with 
Booty Valued at $15,000 
Bandits entered the shop of Elaine Beline, 

a manufacturing goldsmith at 986 Jennings 
Ave., Bronx, shortly after noon last Friday 
and made their escape with $15,000 worth 
of diamonds, mesh bags, cigarette cases and 
other jewelry after forcing the proprietor 
and two wcrkmen into a back room and 
tieing them. The robbers were apparently 
frightened away since they left considerable 
quantity of jewelry which could have been 
picked up in a moment. The police started 
an investigation and are searching for the 
two robbers who were described by the 

goldsmith as looking like Italians. 

The goldsmith shop is in the basement of 
Mr. Beline’s residence. He employs five 
helpers in manufacturing jewelry. The 
shop is regularly closed during the noon 
hour and the door locked. Four of the 
helpers had already left for lunch on Fri- 
day when the proprietor and Morris Miller 
prepared to lock the door before going to 
lunch. 

At that moment, two men entered draw- 
ing revolvers, ordered Beline and Miller 
into the back room. After having secured 
the men with handcuffs to a water pipe, 
they found that another helper had re- 
turned unexpectedly to the shop. Ordinari- 
ly he would have remained out sometime 
for lunch. The robbers commanded him 
to go into the back room and also tied him. 

The hold-up men then removed from 
Beline’s pocket, the keys to the safe drawers 
and proceeded to gather up all the material 
they found in the safe or on the work 
benches. It is not known what frightened 
them off before they had completed locting 
the place. The other workmen returning 
from iunch noticed the unusual quiet in the 
front room and ran to the rear where they 
found the three captives whom they 
liberated at once. 

The men, who appeared to be Italians, 
were about 25 years old and were of 
medium weight and well dressed. 
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FIVE 
NORDLINGER SERVICE 
STATIONS 


In the world’s most important jewelry center. 














The splendid resources of all our Stations are at the com- 


mand of each one individually. This is an illustration to 
the trade of how we are in position and constant touch with 


the finest supply markets in 
No. 1, Jagergasse, 3 Gablonz, a/N 


PRECIOUS, SEMI-PRECIOUS and IMITATION STONES 


H. NORDLINGER’S SONS, Inc. 


New York, 70 West 40th Street 


Paris, 32 Rue Beaurepaire Gablonz, a/N Jagergasse 3 Providence, 63 Washington Street 

















The BUYERS’ DIRECTORY 





PRICE, $1.00 





The Jewelers’ Circular Publishing Co., 11 John St., New York 
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LATEST CUSTOMS RULINGS 








General Appraisers Decision on Powder 
Boxes, Imitation Jet Earrings, Beads, 
Wrist Watches, Etc. 

The tariff rate on small metal perfume 
sprays or atomizers is reduced in an opinion 
by the Board of United States General Ap- 
praisers, handed down during the past week, 
wstaining a protest of A. F. Bloch & Co., 
of New York. Duty was assessed on these 
atomizers, composed of nickel and brass, at 
the rate of 60 per cent ad valorem under 
Par, 356, Tariff Act of 1913. Judge Sulli- 
van, in writing the board’s conclusions, finds 
that the rate should have been 20 per cent 
xi valorem under Par. 167 of the same act. 


GALALITH POWDER BOXES 


In a ruling sustaining protests of Grande 
Maison de Blanc, Inc., and I. Magnin & 
(o, of New York, the General Appraisers 
fnd that galalith powder boxes, assessed at 
) per cent ad valorem under Par. 356, 
Tariff Act of 1913, should have been taxed 
a the rate of but 15 per cent ad valorem 
wder Par. 385, same act. 


IMITATION JET EARRINGS 


The duty on imitation jet earrings, neck- 

lets, bracelets, etc., composed in chief value 
of paste, is reduced in a decision by the 
customs board sustaining protests of D. Lis- 
vet & Co., Wiener Bros., the Royal Jewelry 
Mig. Co., and Samstag & Hilder Bros. The 
wllector imposed duty on these articles at 
the rate of 60 per cent ad valorem, under 
Par, 356, Tariff Act of 1913. Judge Sulli- 
van now finds that the duty should have 
en charged at the rate of but 30 per cent 
a valorem under Par. 95, same act. 


BEADS TEMPORARILY STRUNG 


R.H. Macy & Co., Inc., Bernard, Judae 
i Co, and J. C. Robold & Co., of New 
York, win in decisions by the customs board, 
jt handed down, reducing the duty on imi- 
tion pearl beads temporarily strung on 
wtton threads, which, after importation, are 
made into necklaces by being re-strung on 
manent strings and having clasps attached 
Biecto. The Board finds that the rate 
ould have been 35 per cent ad valorem 
mer Par, 333, Tariff Act of 1913, as 
by the importers, rather than at the 
rte of 50 per cent Ad valorem, under an- 
her provision in said Par. 333, as assessed 
by the collector. 


WRIST WATCHES 


Imported wrist watches were the subject 
“atecent ruling by the General Appraisers 
‘staining a protest of the European Watch 
b Clock Co. Gold and platinum snaps and 

ts for leather and silk watch bracelets, 
‘sed as jewelry at 60 per cent ad 
Mlrem under Par, 356, Tariff Act of 1913, 
Mt held by the Board to- have been more 
Mrrly dutiable as manufactures of gold 
“ platinum at 50 per cent ad valorem un- 
Par. 167 of the 1913 law. Gold enam- 
“t and crystal pendant watches suspended 
sill cord, having gold enameled ends 
ing the clasp or snap, were also ruled 
wt this decision. The cases and gold 
i. ends were classified as jewelry 
| 2 'mposed at 60 per cent ad valorem, 
Fat. 356, Tariff Act of 1913. The 
all finds that the gold ends or snap 

have been classified as manufactures 
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of gold, with duty at 50 per cent ad valorem 

under Par. 167, Act of 1913. The cases, the 
Board concludes, should have been assessed 
at 30 per cent ad valorem under Par. 161, 
Act of 1913. 








Providence Jewelry Manufacturer Responsi- 
ble for Transfer of Passengers from 
Disabled Steamer “Commonwealth” 


ProvipeNce, R. I., May 26.—William A. 
Shawcross, of Monroe Block & Co. and of 
the William A. Shawcross Silver Co., 45 
Richmond St., this city, was in New York 
yesterday, and thereby hangs a tale. His 
mission was to meet his partner, Monroe 
Block, who was returning from an extended 
business trip in Europe. Mr. Block was a 
passenger on the Mauretania, and his part- 
ner left Providence Thursday night so as to 
be in New York when the big ocean liner 
docked. He purchased tickets for the Com- 
monwealth out of Fall River and went 
aboard in due time at the “Spindle City.” 

When the steamer broke a rod in her 
steering .gear off North Brother Island in 
Long Island Sound early yesterday morning, 
her captain, not having any special engage- 
ments to meet ashore, decided to anchor un- 
til assistance came to him. In the mean- 
while a few hundred business men aboard 
were dressing, but the big steamer kept right 
on laying too long after the staterooms were 
emptied and the passengers were beginning 
to ask what the cause of the delay was. 

“Bill” Shawcross explained that he was 
going to meet the Mauretania, since his si- 
lent partner, Monroe Block, was coming 
back from Europe. In a heated conversa- 
tion with the purser, as time dragged on and 
the Commonwealth stood still, Shawcross 
showed that he would have been miscast for 
the role of silent partner. He didn’t like to 
be so near and yet so far, and he raved like 
a defeated politician who had been double- 
crossed. Finally improvising a megaphone 
out of a newspaper, he hailed a small tug 
bearing the name of a girl he used to know, 
asking whether the skipper would kindly 
take a few gentlemen to a neighboring dock. 
The contract was quickly made. 

“Anyone else like to go along?” yelled 
Bill. 

Oh! no—only about 125 of them declared 
in favor of making their escape. The tug’s 
commander charged them each a dollar a 
shot, which was easy picking for less than 
half an hour’s working, starting at 9 o’clock. 
It was likewise a happy thought on “Bill’s” 
part in hailing the tug. 

“Bill” didn’t meet the Mauretania, but did 
connect with his partner later and—but that’s 
another story. They concluded their busi- 
ness and “Bill” returned to Providence. He 
says it takes more than the captain of a 
Sound steamer to stop him from keeping an 
appointment. 








Ben’s Jewelry Store is the name of a 
business which has been established at 524 
4th St., Sioux City, Ia., under the owner- 
ship of Ben Rosenblum. A large number 
of floral tributes celebrating the opening of 
the store were received by Mr. Rosenblum 
from other business houses and banks. 
Souvenirs consisting of good luck novelties 
were given to those who attended the open- 
ing and inspected the stock. 
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DEATH OF CHARLES C. STIEFF 





Baltimore Sterling Silverware Manufacturer 
a Victim of Heart Trouble 


BALTIMorE, Md., May 26.—Charles C. 
Stieff, founder of the Stieff Co., sterling 
silver manufacturers, and one of this city’s 
most widely known business men, died sud- 
denly tonight at his desk in the Stieff build- 
ing, 17 N. Liberty St. Mr. Stieff was 61 
years old. Death was caused by heart 
disease, with which Mr. Stieff had suffered 
in a mild form for a number of years. 

Despite the fact that Mr. Stieff knew of 
the weakened condition of his heart he made 
it a daily rule to call at his. office and to 
discuss business affairs with his friends and 
employes of the Stieff Co. Meeting Mr. 
Stieff on the street a few days before his 
death friends did not believe that his con- 
dition at that time was serious. The silver 
manufacturer knew of his physical condi- 
tion but he did not falter. His step was 
springy and he did not have the appearance 
of an ill man. He had often told his friends 
that when death came to him he wished to 
die in “harness.” 

So, after dining with his family at his 
home, 104 Ridgewood road, Roland Park, 
Mr. Stieff told his son that he was going 
down to the office. Mr. Stieff was sitting 
at his desk on the mezzanine floor of the 
store when he was stricken. He died within 
an hour. Gideon N. Stieff, president of The 
Stieff Co., and Mr. Stieff’s only son, was 
present when his father died. Dr. Gilbert 
H. Alford, (Mr. Stieff’s son-in-law, arrived 
before Mr. Stieff’s death. . 

Mr. Stieff was a native of Baltimore, 
having received his early training in public 
and private schools. He was the son of the 
late John L. Stieff, California pioneer. For 
nearly 40 years Mr. Stieff was engaged in 
the manufacture of silverware. Five years 
ago he relinquished the presidency of his 
firm, Gideon N. Stieff succeeding him. Mr. 
Stieff served a number of terms in the City 
Council and at various times was a member 
of the Baltimore Board of School Com- 
missioners. His primary interest, however, 
was in the jewelry trade. He was an ardent 
member of the Jewelry and Kindred Indus- 
tries Board of the Merchants’ and Manufac- 
turers’ Association. 

Some time prior to his death Mr. Stieff 
was instrumental in a movement for the 
training of youth for the jewelry and silver 
manufacturing business here. 

(Mr. Stieff is survived by his son, Gideon 
N. Stieff; a daughter, Mrs. G. H. Alford, 
and a grandson, Charles C. Stieff, 2nd. A 
brother, J. C. D. Stieff, also survives the 
silversmith. 

The funeral will take place Tuesday and 
burial will be in the Stieff memorial ground 
in Baltimore Cemetery. 








Thieves entered the jewelry store of 
W. M. Clowers on N. Ist St., Elgin, Tex.,. 
recently, and secured articles valued at be- 
tween $400 and $500. They gained admit- 
tance by breaking the glass out of the front 
door, and after entering broke open one of 
the show windows, helping themselves to 
rings, watches, vanity cases and various 
other articles. Officers have been unable to 
find any clue. 
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MEDIUM and 
FINE QUALITIES 


American Gem & Pearl Company 


6 West 48th Street, NEW YORK CITY 


PARIS 
“4 Rue Lafayette 






LONDON 
26 Holborn Viaduct 





FROM MINES TO MARKET 
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SEED PEARL 


Repairing 
Renovating 


Suggestions and estimates on request. 


FRANK C, OSMERS 


2 West 47th Street, New York City 








Prisms: Their Use and Equivalents 


A book containing a more extended knowledge on this 
branch of refraction than is contained in works on 
ophthalmology. Price, $2.00. 

THE OPTICAL PUBLISHING CO. 
11 John St.. New York 











Pearl Stringing 


Expert Workmanship 
Precious and Semi-Precious Necklaces 
Strung with Knot Between Pearls—Fancy Mesh 
Seed Pearls Twisted. 


7 W ad st. Anna G.Page New York 


Price $1.00 
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The Jewelers’ Circular Publishing Co. 
11 John St., corner Broadway, New York 
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HERCULES is the original protected bead cord, it has 4 
pure silk core with a covering that protects the shap 
edges of the pearls from cutting the silk. 

HERCULES will wear three times as long as an ordinary 
silk bead cord. 

HERCULES method of restringing requires no needles and 
offers a finished job in ten minutes or less. 

HERCULES commands a clientele of the most reliable 
manufacturers, jobbers and retail jewelers in the world 

HERCULES costs you 25c per yard or 2 per yard in 
25 yard lengths. 

Write for a e. ral — and large instruction sheet, 


sent to you postp 
GEO. PHILLIPS & COMPANY, Scranton, Penna. 
Manufacturers’ and jobbers’ prices on request. 
































THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear — scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed, 








ia WIRES 


for unpierced ears, 


SAFETY CATCH 
for Brooches, etc. 
Can be applied to ay 
work where pin tongue 
=) used. 
Closed. 


Open. Closed. “= 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.¥, 


Jobbing Stones 


Get the habit of mailing your 
jobs to us, for quick and effi 
cient service, at right prices, 
also stone seal engraving, ef 
crusting, and lapidary work. 


Kroner, Hyman & Co., Inc. 
Importers of 











Precious and Imitation Stones 
51 Maiden Lane New York City 
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Granite State Jewelers in Session. 








Eighth Annual Convention of New Hampshire Retailers at Concord, May 
23 and 24, Proves Enjoyable and Instructive—Over 200 Hear Addresses 
and Discussions and Take Part in Elections 

















Concorv, N: H., May 25.—The Annual 
Convention of the New Hampshire Retail 
Jewelers’ Association, which met in annual 
session at the Eagle Hotel in this city 
on Wednesday and Thursday, proved to be 
one of the most enjoyable and instructive 
gatherings of jewelers of the Granite State 
that has ever been held. Many members 
of the organization had planned for some 
time ahead to attend-the eighth annual 
, convention and with them came members 
of the Jewel Club, the Woman’s Auxiliary 
of the State organization. The combined 
B attendance was close to 200. During the 
convention, officers were elected for the 
ensuing year, many matters of trade in- 
terest discussed through the “Question 
Box” and by able speakers of local and 
national fame in the jewelry trade. 


Wednesday 


. President Arthut DeMontigney called 
the meeting to order Wednesday morning 
about half past 10, and introduced Mayor 

m, ® Henry E. Chamberlin; who extended a 
cordial welcome to the visiting jewelers. 
He spoke of Concord and the Granite State 
and told the jewelers of the pleasure which 
it gave the citizens of Concord to have 
them meet in his city. D. F. Gordon, of 
Hillsboro, responded to the Mayor’s words 
of welcome on behalf of the association. 
One of the first features of the 
Wednesday session was the reading of the 
Jewelers’ Code of Ethics, which was 
adopted at the last annual meeting of the 
American National Retail Jewelers’ Asso- 
ation. It was read by Frank F. Stearns. 
President DeMontigney in ‘his address 
that followed in some measure made a 
testatement of the principles enunciated 
m the code of ethics together with added 
discussion of business conditions within and 
NY. @ Without the State, particularly as affecting 
the jewelry trade from the retail jewelers’ 
standpcint. He placed special emphasis 

| upon the value of such organizations as 
the New Hampshire Retail Jewelers Asso- 
dation, not only to the members of the 
ft association but to the general public with 
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’ whom the jewelers have to deal. 
;, Buy with judgment and courage,” he 
. urged his colleagues. “Advertise, display 


tnd sell your merchandise with energy 
ad persistence; dedicate yourself, your 
; re and your employes to a high ideal 
, ™ efficiency and service to your public. 
‘We must demand a higher standard of 
7 Iness practice,” he went on. “Uphold 
respectability of your store and do not 
it to price dictation and ‘shimmy in 
ees’ when a customer tries to have 
Yu cut the price on your merchandise. 
NES . “Truthfully and logically speaking, there 
Sothing that is used that should be con- 
1a luxury, Every article, no matter 
vi description, means just so much 
and endeavor in its making.” 
ident DeMontigney closed with a 













eulogy on the traveling salesman. “God 
bless the traveling salesman,” he said. “Far 
away from home, pounding the ties and 
the rails at night, living down in the heat 
of the city during his working hours, and 
meeting only those with whom he must 
come in contact to do business, but still 
whistling, still smiling, and still willing 
to help the other fellow—I am for him!” 
Routine matters, such as the report of 

















ARTHUR DE MONTIGNEY, RE-ELECTED PRESIDENT 


the Secretary-Treasurer and the appoint- 
ment of committees, preceded a talk on 
“Credits,” by J. Victor Day, president of 
the Boston Credit Association. Mr. Day 
discussed the wisdom of extending and 
withhclding credit at some length. The 
meeting for the day ended with a state- 
ment of the policy and the accomplishments 
of the Jewelers Security Alliance, by 
Superintendent Jones of the Pinkerton De- 
tective Agency’s Boston office. 

The committees appointed on Wednesday 
morning were: Auditing committee, R. A. 
Quimby, of Claremont, David W. Coffey, 
of Berlin, and E. R. Jackson, of Tilton; 
nominating committee, W. F. Fickett of 
Concord, A. U. Burque of Nashua and 


Elner Whitcomb of Berlin; resolution 
committee, George W. K. Hendrick of 


Nashua, A. J. Potter of Lebanon and H. F. 
Pitcher, 

Wednesday evening there was a Ques- 
tion Box session, during which a general 
discussion of many . perplexing problems 
and annoyances in the retail jewelry trade 
occupied the time and was participated in 
by practically all of the jewelers. 


Thursday 
The convention was reconvened on Thurs- 
day morning at 9 o'clock and was 
marked by four brilliant addresses, delivered 
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by Arthur G. Mansur, president of the 
New England Jewelers’ Institute; Henry 
R. Arnold of Boston, A. S. Flint, of. the 
Waltham Watch Co., and E. F.. Lilley, 
dean of the Jewelers’ Institute. The last 
named urged the raising of $1,000,000 for a 
technical jewelers’ institute which would 
teach watchmaking as it has been taught 
in Switzerland for the past 50 years. This 
institute, when founded, he said would be 
on a par with the Massachusetts School of 
Technology. About $600 was donated at 
the morning session for this purpose. 

President Edward H. Hufnagel, of the 
American National Retail Jewelers’ Asso- 
ciation, who was a guest of the New Hamp- 
shire jewelers, addressed the meeting on 
Thursday afternoon. In his talk, Mr. Huf- 
nagel made particular reference to the dis- 
tribution, especially by department stores 
of merchandise which‘ should be really 
classed as “seconds.” Many manufacturers, 
he said, are resorting to the practice of 
putting out “seconds” which he claimed, are 
taken up by the department stores. fhe 
fact that these goods are “seconds” or have 
some defect, is not advertised, President 
Hufnagel said, but instead the public is 
led to believe that it is given a nationally 
known product in perfect condition at a 
greatly reduced price. 

President Hufnagel cited several in- 
stances, especially one in Boston where a 
department store advertised nationally 
known imitation ivory goods for sale at 
greatly reduced prices. These, he said, 
were “seconds” but the fact was not made 
known to the public. Mr. Hufnagel 
claimed that this is not fair competition and 
expressed the belief that if “seconds” are 
being disposed of, the public should know it. 

Arthur DeMontigney, of Nashua was re- 
elected president of the society and other 
new officers are: Vice-president, R. A. 
Quimby, of Claremont; secretary-treasurer, 
A. U. Burque, of Nashua; members of -the 
Executive Committee, Harry Coburn, of 
Manchester; E. R. Jackson, of Tilton, and 
Mervin E. Banks, of Concord. A. J. Potter, 


of Lehanon, was re-elected vice-president. 


THE JEWEL CLUB 


An important feature of the convention 
was the part taken by the members of the 
Jewel Club, the Ladies’ Auxiliary of the 
Association. The Jewel Club devoted the 
first day of the convention to the program 
of entertainment. There was a motor tour 
of the city and its environs in the after- 
noon including visits to St. Paul’s school and 
the Durgin Silver factory, returning for tea, 
served by Concord members of the Jewel 
Club in the rooms of the Friendly Club, 
and on Wednesday evening there was a 
theatre party. 

On Thursday morning in the Friendly 
Club Mrs, A. P. Hendrick, of Nashua, was 
chosen as president, Mrs. Ellen Quimby, of 
Claremont, vice-president; Miss Beatrice A. 
DeMontigney, secretary-treasurer; and the 
directors are as follows: Mrs, W. L. 
Fickett, Mrs. E. R. Jackson, of Tilton, and 
Mrs. Harry Coburn, of Manchester. 


THE BANQUET 


The convention was brought to a close on 
Thursday evening by a banquet at the Eagle 
Hotel at which time a number of speakers 
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‘Treasure Solid Silver 





STERLING SILVER 


925/1000 Fine mn te Whiom and Mary Style 


ODAY discriminating buyers of Sterling 

Silverware are unusually fortunate. For this 

is a time when the truly artistic has come 
into its own. It is the beginning of, a new era 
succeeding a revival of interest in what is really 
beautiful. At this time good taste and harmony 
of design are so strictly the approved mode that the 
days of the inharmonious, the meaningless ornate, 
the blatantly garish, the useless, are probably gone 
forever. 


Nothing is so surely a criterion of general good 
taste as silverware of authoritatively good design, 
Good period design in silverware is so finally 
approved today that its modishness is sure to 
continue. The solid silver bought now by those 
who know what is good will be in fashion 
generations hence. 


The William and Mary style of “Treasure” Solid 
Silverware is an inspiration from that artistic era 
at the end of the seventeenth century and the 
beginning of the eighteenth whose history shows 
why it was an outstanding period in pure and 
beautiful design. It was a time when the best 
silversmiths and other rare  artist-artisans of 
Holland and France came to England, and under 
new and inspiring influences produced work in 
which the artistic and useful were combined to an 
extent unique in the history of arts and crafts. 





To their masterly designs and the inspiration 
they have given to this new period of artistic 
appreciation is due the extraordinary success which 
has marked the introduction of the new William 
and Mary pattern. 


er) hel 
Every proper accessory Oreasure If you have not re- 
in hollow ware, in ad- ‘ ceived your copy of 
dition to the flatware, ' the catalogue, “The 
is available for you in A William and Mary 
this design. Re Style’ write us today. 


Rocers, Lunt & BOowLen Co. 
Silversmiths, Creators of Distinctive Tableware 


GREENFIELD - - - MASSACHUSETTS 
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talked on topics of interest to the jewelry 
trade. Among the speakers was Edward H. 
Hufnagel, president of the A. N. R. J. A, 
who spoke on his tour of the country and 
commented upon observations which he had 
made in the jewelry trade. He told of some 
of the successful jewelers who he had met 
and observations which he had made of 
some unsuccessful jewelers, pointing out in 
his talk the reason for success or failure. 
His talk was of an inspirational nature, 
based on the slogan “Let’s work together” 
and he assured the jewelers that if they do 
that they can accomplish anything. 

The convention was declared, by all who 
had the pleasure of attending, to have been 
one of the most enjoyable that has ever 
been held by the association. 








Death of Antone Grosse 


ProvipeNcRE, R. I., May 26.—Antone 
Grosse, a veteran of the Civil War, and 
for several years a retail jeweler in 
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and was mustered in to Company H on July 
9, and saw active service with that campaign 
through the famous Newbern campaign and 
was discharged June 26, 1865. 

He returned to this city but, unable to 
obtain such a position as he wanted went 
to Attleboro where he was employed for 
several years. He was employed as a 
journeyman in several places throughout 
New England until the early 90’s when he 
opened a retail jewelry and watchmakers’ 
stcre in Worcester and remained there until 
failing health compelled him to retire, and 
he was admitted to the Soldiers’ Home at 
Bristol, on Feb. 13, 1919. His wife died 


several years ago. 








An Old Largely Neglected Process 





6¢7PYHERE is still another kind of em- 

bossing which should be mentioned 
for a moment. In the Middle Ages and at 
a later time it was not uncommon to carve 
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Great Banquet of Iowa Retail Jewelers 


Assn. Convention a Big Success 


One of the principal features of the suc- 
cessful convention of the Iowa Retail 
Jewelers which was held at Des Moines 
May 16 and 17 was the banquet which the 
members of the association attended on the 
evening of the first day. 


The full report cf the convention ap- 
peared in the last issue of THE JEWELERS’ 
CIRCULAR but a photograph of the banquet 
did not arrive in time to use with the 
account published, and a reproduction of 
the same is shown herewith. From this it 
will be seen that the banquet was one of the 
most largely attended affairs, not only in 
the history of this association, but of many 
other associations as well, and bears out the 
statement made by one of the members that 
“there sat at the head table alone enough 
prominent jewelers to make a good show- 








SOME OF THE IOWA JEWELERS AND THEIR WIVES WHO ATTENDED THE BANQUET DURING THE CONVENTION AT DES MOINES 


Worcester, Mass., died at the Soldiers’ Home 
at Bristol, R. L., Thursday morning follow- 


ing a week’s illness from pneumonia. He 
was in his 86th year. His only surviving 
relative in this country is a niece, Miss 


Catherine Schlick, of Worcester. 

Mr. Grosse was born in Berlin, Germany, 
in Sept, 1837, and after his elementary 
schooling entered the employ of a handicraft 
leweler and watchmaker to learn his trade. 
Mer a few months, in order to escape con- 
“iption he came to this country and in 
{der to continue the jeweler’s trade came 
0 Providence and obtained employment in 
we of the manufacturing establishments. 
When the Fifth Rhode Island Heavy Artil- 
'Y was being recruited in the early Sum- 
mer cf 1863 Mr. Grosse enlisted as a private 


in hard wood in low relief, and then to 
force very thin metal plates, as of silver, 
down upon this carving, the chasing tool 
or some equivalent being used to force the 
pliable metal into the recesses of the pat- 
tern. This once done, the thin metal plate 
could be withdrawn from the wooden back- 
ground, which, with a little repair, would 
serve for a second undertaking. 

“The thin metal would be filled from 
within with pitch or plaster or with some 
other material easy to liquify, and which 
would then solidify itself. The best of all 
such substances is probably sulphur, as that 
has the faculty of cooling without shrink- 
ing notably, the hard mass occupying nearly 
the whole space previously occupied by the 
sulphur when melted.”—R. Srturcis. 


ing at a representative jewelers’ State 
convention.” ; 

At this affair, the visiting jewelers and 
their wives were the guests of the whole- 
sale and retail jewelers of the city of Des 
Moines. There were no formal addresses 
but the members were entertained by a fine 
musical program of instrumental and vocal 
solo and a quartet as well as by the dancing 
of Miss Catherine King, of Des Moines. 

After the banquet general dancing was 
enjoyed by the members and guests in the 
spacious hall room of the Fort Des Moines 
Hotel where the affair was held. 








Arthur N. Korwan will open an up-to- 
date jewelry store at 108 Park Ave., Ruther- 
ford, N. J. 
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The Name ~* BULOVA” 


fe KS) N 1875, The J. Bulova Co. started 
av z to serve the retail jeweler. Back to 

AE 4 that date runs the idealism that is 
built into the Bulova Watch of today. 

To the dealer, as well as to the consumer, 
the name “Bulova” has been synonomous 
with watches—perfect watches, and so com- 
mon usage has changed the name “J. Bulova 
Co.” to “The Bulova Watch Company.” 

To dignify this common usage, the name 
has officially become “The Bulova Watch 
Company, Inc.” and shall henceforth be 
known by that title. 

The change is but one of name. The ideals, 
policy and personnel remain the same. , 

The Bulova Watch Company, Inc., contin- 
ues to serve an old master under a new title. 


BULOVA WAKCHE COMPANY, Inc. 


392 FIFTH AVENUE AT 36TH STREET 
NEW YORK 
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Pearl Jewels and Pearl Fashions 





Why This Gem Has Maintained Its Exclusive Rank in All Ages 

















OLLOWING is a translation of an arti- 
cle under the above title which appeared 
recently in Deutsche Goldschmiede-Zeitung. 
It is from the pen of Karl Meitner-Heckert. 
“While with gemstones the history of dec- 
oration fades into luxury fashion, luxury 
foolishness, and trifling, the pearl has main- 
tained its exclusive rank, which it has ex- 
hibited from the distant past. The taste for 
pearls always belongs to the most secret de- 
sires that womankind from vanity and need 
of beauty considers worth striving for. 
Since the internationally known crown 
jewels and diadems have disappeared, the 
diamond necklaces of the ancient noble fam- 
ilies were unmounted and heirlooms with 
their settings of stones valued in the millions 
have gone into the steel strong-boxes on their 
travels, the value of pearls is again recog- 
nized, and, pieces of pearl jewelry are among 
the most craved for articles of the jewelry 
lover. The demand for pearl jewelry stead- 
ily increases and the experts have hard work 
to gain hold of the needed pearls and to 
create new patterns. 

“In preparing the pearl for jewels there 
are fundamental rules that are based on the 
character of the pearl. What the oldest of 
mankind already knew still counts; the nat- 
ural finish of the pearl is so excellent in 
itself, that every piece of pearl jewelry ap- 
pears barbaric which does not allow for and 
bring into prominence the characteristic of 
the pearl as nature created it. The nobility 
of the pearl consists of the decorative value 
of its color and line. Pearls correctly ar- 
ranged in rows, that is to say ranged in their 
grouping by size and color, are effective in 
proportion and result in a mecklace as the 
most simple ornament in which one can 
never tire of viewing. For this reason the 
fashion of a string of pearls is today no 
other than a thousand years ago, when, 
though rough and awkward, they already 
had the correct knowledge of ranging pearls 
proportionately. 


“But with pearl necklaces other definable 
laws in the precepts of beauty come into 
operation. Pearls ranged in a necklace and 
hung around the neck have the decorative 
charm of allowing the wearer to appear more 
slender. This effect has always been de- 
sired by the ladies. This effect is height- 
ened especially when the pearls are strung 
together in different sizes, because to the 
human eye, according to the rules of per- 
spective, the small pearls seem to be further 
apart from the larger than they really are 
and thereby accentuate the slenderness of 
the neck and head. It is upon this unique 
charm that the correctly constructed necklace 
bases its effect. The jewelry fashion which 
«cords with the present popular appearance 
of Oriental style favors long strings of pearls 
which reach down to the belt or the knees, 
ulls attention to the slenderness of the body. 

form of the Oriental woman disposes to 
s and for this reason way back in the 
ays of the “Thousand and One Nights” 

Ney used chains of pearls reaching several 
times around the neck and body. 







“By actual test it has been proven that 
diadems ‘of diamonds, in spite of fire and 
glitter, have a cold effect, whereas pearls 
(or diadems constructed of pearls and dia- 
monds) show up soft and warm. The dis- 
tribution of diamonds and pearls in a dia- 
dem, then, is right, when the diamonds are 
so arranged that the pearls form the outer 
border in a straight line. In pearl ear jew- 
elry it is above all the mat sheen, as side 
light to the face, that the pearl is best 
adapted as to place. For this ear-pearl jew- 
elry the round form of solitaire pearls are 
suited especially; but the art of the jeweler 
has understood just how to bring into com- 
bination form and line in ear pendants in 
pearl jewels, and purchasers take the beauti- 
ful single pearls less freqently than the 
pearl pendants made wp of mounted pearls 
and tiny pearl strings. 

As immediate satellites of an exotic fash- 
ion we get belt appendages of pearls on the 
market. Tiiey are generally surrounded by 
a circle of diamonds and are, being very 
costly, only for the richest classes. As a 
novelty we come across, in pearl jewelry, 
epaulettes that act as decoration of the 
snow-white upper arm as it leaves the open 
sleeve, and the pearl chain for the chin that 
comes to us from the dancers of the visiting 
Russian ballet. These chin chains, that are 
nothing new in the East and the Orient, are 
fastened to the ears and fall loose in flexible 
curves under the chin. 

“As the judge of jewelry, especially the 
lady judge, well knows what is good form 
in complete sets, it is the fashion thus with 
pearl necklaces, pearl corsages, pearl dia- 
dems, etc., to wear pearl decorated finger- 
rings, bracelets, brooches, hair-needles and 
combs once again. 

“We must mention also that, formerly as 
now, in Germany and Austria the pure white 
pearls are in highest repute, whereas in 
Paris hardly any but yellow toned pearls 
are sold. Markedly yellow pearls are fa- 
vored in Spain and Latin South America. 
The period of ‘poverty-stricken’ Europe 
brings it about that the most beautiful pearls 
which reach the market travel to America. 
The ladies of Fifth Ave, today possess pearl 
jewelry of fabulous value. Through the de- 
parture of the most valuable material, the 
jewelry branches are in busy search for 
pieces of the old families and hear with a 
double interest of experiments in cultivation 
and artificial production of pearls. A 











India’s Tribal Jewelry 





6c THE materials of Indian jewelry are 
exceedingly varied. The jungle 
tribes of Matheran, in West India, make 
collars, anklets, necklaces, and girdles of 
grass, which are the prototype of the mod- 
ern gold-wire jewelry. The bangles and 
bracelet of the Bhil woman are generally 
of brass. She wears four rings of this 


metal on each arm and leg; and if she is 
married, a ‘W’-shaped ornament on the 
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ankle, while unmarried girls have only neck- 
laces of beads. The Kyoungha woman of 
the east frontier has large truncated, hol- 
low silver cones in her ears, which are 
used as flower-holders. The low-caste 
woman of the Plains wears bangles of 
coarse glass or lac, which, when decorated 
with beads or metal foil, are pretty and 
artistic. She generally has a spangle on 
the forehead, which is not disturbed by 
‘washing until it becomes necessary to re- 
place it. In fact, it is unseemly for a mar- 
ried woman to wash her forehead, as it is 
held to imply her desire to get rid of the 
paint mark, which is the symbol of the 
married state. 

“Iron has now passed out of general use, 
but the habit of wearing it survives in the 
single iron bracelet worn on the left wrist 
by every married woman as a mark of wed- 
lock, and as protective against ill-luck to 
her husband. Richer women now encase 
the iron in a sheath of gold. Up to quite 
recent times no Hindu woman in Bengal 
considered herself pure unless she wore 
conch-shell bracelets."—Things Indian. 








Historic Porringer Added to Clear- 
water Collection at Metropolitan 
Museum of Art 





AN interesting piece of silverware has been 
recently added to Judge Clearwater’s 
collection of American Colonial silver now 
on display in the Metropolitan Museum of 
Art, New York. 
This most recent addition consists of an 
unusual porringer made by Jacob Boelen, one 
of the most noted silversmiths of New Am- 











PORRINGER BY JACOB BOELEN 


sterdam. Boelen was born in Amsterdam, 
Holland, about 1654 and was in New Neth- 
erlands as early as 1659, where he died in 
1729. 

A recent issue of the Bulletin in describing 
this piece states that it is unusual because of 
the fact that the decorative feature is an 
adaptation of the anthemion of the Greeks, 
who freely used it in decorative designs— 
architectural details, vase painting, embroid- 
ery, etc. Instead of the usual wire handles 
of the period, this porringer has curved and 
simple flat handles. The whole format is 
quite unlike any in the collections of the 
museum. Jacob Boelen made a number of 
important pieces of church silver, among 
others the large beaker belonging to the 
First Reformed Dutch Church of Kingston, 
N. Y., Judge Clearwater’s home town. The 
porringer, which is inscribed with the initials 
of two members of an old New York Dutch 
family, is exhibited with Judge Clearwater’s 
collection of American Colonial silver in 
Gallery 22. 





Samana 
a 





Edward F. Ivy has moved to Providence 
from Earlington, Ky. 
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HIS series consists 

of six ads, 3 col- 
umns wide by 155 lines 
deep. Each ad is illus- 
trated and hasthe border 
design used for this ad- 
vertisement. Different 
and striking, they will 
attract great attention. 


Use the series— it’s free! “The WEDDING CUSTOMS 
= on of MANY NATIONS” 


an Advertising Series offered 
FREE to Retailers by 





THE NATIONAL JEWELERS PUBLICITY ASSOCIATION 


saitIS interesting series of ads for stimu- 

| lating a greater demand for Wedding 

| Gifts is offered free of all cost for in- 

dividual or co-operative local retail ad- 

vertising. Proofs have been mailed to your local 

newspaper for your inspection. If your newspaper 

does not have the series, write the Advertising 

Bureau, 167 E. Ontario Street, Chicago, and the 

full series will be sent to you direct. Advertise in 
June and use the Slogan cut! 

THE NATIONAL JEWELERS PUBLICITY ASSOCIATION 


P. J. COFFEY, Chairman ADVERTISING BUREAU 
31 E. Kinney Street, Newark, New Jersey 167 E. Ontario Street, Chicago, IMinols 
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Up for Small Opening Attendance. 


New York Jewelers Rally at Utica 





Retailers of Empire State Hold Enthusiastic Convention May 28 and 29. Intense Interest Makes 
Important Addresses and Discussions—Officers Chosen 




















Utica, N. Y., May 29.—The 14th annual 
convention of the New York State Retail 
Jewelers’ Association, which opened in the 
Hotel Utica in this city on Monday morn- 
ing, while not as large in attendance as some 
of the previous conventions which have been 
held by the State association, was one of the 
most enthusiastic and altogether enjoyable 
gatherings of jewelers of the Empire State 
that has ever been held. From the time that 
the delegates began to register at the hotel 
on Sunday night until the last bit of official 
business was transacted and the last word 

















HARRY N. CLARK, RE-ELECTED PRESIDENT 


said at the banquet, the convention was 
marked by a spirit of co-operation and good- 
will which makes it stand out as one of the 
feature conclaves of Empire State jewelers’ 
gatherings. 

All roads led to Utica, and many of the 
jewelers, accompanied by their wives and 
other members of their families, motored to 
this city from Buffalo, Rochester, Syracuse 
and other points, some as far away as New 
York. In one instance, motorists met with 
an accident, when a car from New York, oc- 
cupied by H. Astor, a retail jeweler of the 
metropolis, and his daughter and Mr. Le 
Roy, skidded on the road near Staatsburg, 
N. Y., and hit a tree. Mr. Astor suffered 
cuts about his mouth, while his daughter 
Was cut on the neck by pieces of glass from 
the windshield. The chauffeur’s head and 
one leg was injured. Mr. Le Roy escaped 
stious injury, but was badly shaken up. 

¢ car was wrecked and abandoned, the 
party making the balance of the trip to 
Utica by train. 


(By Telegraph from the Convention Hall) 


The executive committee of the association 
went into session about 9 p. mM. Sunday eve- 
ning, at which time they went over the pro- 
gram but made few changes. The time when 
the convention photograph was to be taken 
was decided upon and other details smoothed 
out so that the convention would run along 
without any possibility of a hitch. One of 
the largest delegations in attendance at the 
convention came from the Bronx, but other 
cities in southern and central New York 
State were also well represented. 

As the delegates arrived from the various 
sections of the State they were welcomed at 
the Hotel Utica by a “Glad Hand” com- 
mittee, composed of Utica jewelers. During 
the course of the convention many important 
addresses were delivered, resolutions were 
adopted, officers elected and other important 
business transacted. 


Monday 

The opening session of the convention was 
called to order at 10.50 a. Mm. by President 
Harry N. Clark, and after a few words of 
welcome, the Rev. A. S. Brown, of Utica, 
delivered an invocation. R. A. Tate, presi- 
dent of the Utica Chamber of Commerce, 
who was expected to deliver an address of 
welcome to the visiting jewelers, was unable 
to attend the convention, and John J. Duffy, 
secretary of the Chamber, took his place and 
welcomed the visitors. Mr. Duffy touched 
upon the beauties of the city, speaking of its 
different attractive sights and other features, 
and also called attention to the fact that, 
through the efforts of the local jewelers’ 
association, a sun-down auction ordinance 
had been enacted in this city. 

Emil J. Scheer, Rochester, one of the 
wheel horses of the State association, re- 
sponded to the welcome. He assured the 
secretary of the Chamber of Commerce that 
the jewelers were glad indeed to hold their 
convention in Utica and said that he was 
certain that they would return to their 
homes with happy memories of Utica. He 
also pointed out that the New York State 
Association was born in Utica on March 26, 
1909, 

The opening features of the convention 
having been taken care of, next came the 
address of President Harry N. Clark, who 
spoke as follows: 


ADDRESS OF PRESIDENT HARRY N. CLARK 


As we assemble in this our 14th annual con- 
vention, I want first to express my appreciation 
for the wonderful support and co-operation that 
I have received from the members of this associa- 
tion in the activities of the past year. 

It has, indeed, been a pleasure to lead when 
so many were ready and anxious to co-operate. 
I do not feel like taking credit to myself for the 
accomplishments for, after all, the credit belongs 
with the members who have given so willingly of 
their time and energy for the best interests of the 
organization. This year as never before our entire 
membership has had the opportunity to exercise 


their faculties in the advancement of trade 
problenis. 

My experience in trade association work con- 
vinces me that generally the greatest achievements 
attained by the associations are not those which 
are heralded broadcast, but are the problems 
worked out by conferences and correspondence of 
the executive officers and committees. 

Comprehending that the average member does 
not fully realize this, and therefore does not 
adequately appreciate the importance of or the 
benefits derived from his association, it has been 
my aim to get in closer touch with the individual 
member. 

Another important factor to an association is a 


membership sufficiently large as to be fairly rep- 
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resentative of the entire industry. I feel that in 
the addition of 200 new members to our previous 
membership of 264 we have succeeded in placing 
our association in a much stronger position, and 
I believe that our membership will grow much 
more rapidly than before. 

In fact I think that with the service that is 
rendered to our members by the interests.that are 
at work, including, if you please, the National 
Jewelers’ Publicity Association, the Harvard Re- 


search Bureau, the Horological Institutes of 
America, Jewelers’ Mutual Insurance, our com- 
mittees on silver, trade marks and qualities, tax 


elimination and many other subjects, all working 
to better the conditions of the retail jewelry in- 
dustry that our membership will grow materially. 

It has been my privilege during the year to 
attend several conventions, conferences and ban- 
quets. Foremost among these was the national 
convention at Cincinnati, which stands out as the 
most constructive and profitable convention that it 
has ever been my privilege to attend. 1 need not 
go into detail in regard to the work accomphished 
at this gathering as I am sure you have all 
become informed through our trade press and 
year book recently distributed. However, I do 
want to make especial mention of our eode of 
ethics which was adopted at this time. You have 
received an abbreviated copy of this, and F ¢msst 
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you ~are properly displaying the same in your 
store. It will help to make us better merchants, 
better citizens and better men. Much credit 
should be given to our national officers, especially 
our national president, Mr. Hufnagle, for his 
untiring efforts in furthering the interests of our 
association. 

The series of conferences held during the month 
of October at Buffalo, Jamestown, Binghamton, 
Rochester, Syracuse, Utica, Albany, Pough- 
keepsie and New York city, I believe were a 
source of much inspiration, and have produced 
and will continue to produce material benefits to 
our_ association. I feel that the work of our 
national Field secretary, Walter H. Mellor, who 
accompanied us and assisted in these conferences 
and in securing memberships is worthy of much 
praise. Mr. Mellor is a perfect gentleman, ag- 
gressive, resourceful and much interested in his 
work. There were in attendance at those ccnfer- 
ences approximately 675 retail jewelers. 

It was a great pleasure in February to attend 
the Canadian national convention cn invitation of 
their president, and I was much impressed with 
the rapid strides and the wonderful co-operation 
of their association. Also the cordiality they have 
for the retail jewelers of the States. Needless to 
say Mrs. Clark and myself enjoyed immensely 
ovr visit among them. 

I was very happy to be able with Mrs. Clark to 
attend the magnificent annual banquet of the 
Bronx association late in February, and was much 
pleased with the spirit and good fellowship and 
co-uperation in this associaticn. I feel that the 
officers and members are to be congratulated. I 
am sure that occasions of this charcater help 
greatly in cementing friendships of our craftsmen 
and are beneficial to our industry. 

I attended the Massachusetts and Rhode Island 
convention in March at Springfield, Mass. Al- 
though this association is not as large as ours they 
had a very interesting and instructive convention. 
Matters of importance in the trade were very 
ably discussed, 

On invitation of President Todd, of the Con- 
necticut association, I attended their convention in 
May, and although Connecticut is a small State 
and does not have nearly as many jewelers, they 
had a very profitable convention in which cordial- 
ity, good fellowship and a keen interest in the 
important phases of association problems were ap- 
parent. 

T have endeavored to gather up some inspiration 
and enthusiasm as well as the best to my mind 
that each of these gatherings have had to offer, 
and from the sum tctal have evolved the conven- 
tion program that is before you. 

There has gone out from my office during the 
year approximately 13,000 letters, mostly to mem- 
bers of our association and retail jewelers, and I 
have found many who are not members respon- 
sive to our appeals especially along the tax elimi- 
nation lines. These gatherings have caused me 
to travel over 4,000 miles on association business. 
During these journeys I have visited over 300 
retail jewelry stores in New York State. 

In my observation of business conditions, I am 
more than ever impressed with the necessity on 
the part of the retail jeweler to uphold the dignity 
of his industry. I am more than ever convinced 
that we must so conduct our business as to retain 
the confidence and good will of the public. In 
our industry our patrons depend to a great extent 
upon our judgment of values, our sincerity in giv- 
ing sound and reliable advice in the selection of 
merchandise, and our integrity in pricing the 
same. In justice to ourselves we must ever have 
in mind the overhead costs and guard well that 
we do not sell at an actual loss to ourselves. With 
the informaticn that is at hand these days that 
becomes comparatively easy. 

But the steadily increasing costs of merchandis- 
ing makes it necessary that we watch closely our 
percent of gross profits that we may be able at the 
close of the year to figure a net profit. We should 
be just to ourselves as well as to our patrons, ever 
remembering that a laborer is worthy of his hire. 

There has come over our country in recent years 
a laxity in business ethics. Especially is this true 
of the period during and since the World War. 
Probably no phase of it is more noticeable than 
that cf marketing products and it is by no means 
confined to the jewelry industry, yet very natu- 
rally -our lines which are so artistic and so allur- 
ing and help to dress up and make the average 
store so much more attractive, have had rather 
‘more than their share of encroachment. There are, 
-powever, many other reasons than that of attrac- 
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tiveness. Important among them is the fact that 
many manufacturers have found that their capacity 
to produce was much greater than the demand 
alcng regular channels and have sought new chan- 
nels for distribution. 

This, however, is but the natural result of our 
present system of national advertising. The pro- 
fessional “ad” writers of today are able to create 
a glowing description properly embellished with 
history and romance of the commodity they wish 
to advertise. The public very naturally looks to 
an industry to regulate the quality of the mer- 
chandise commonly belonging to that craft. We 
do not study the honesty ard business integrity 
of the perscn who serves us with a package of 
Kellogg’s rolled oats, Colgate’s shaving soap or 
Gillette safety razor blades, because our subcon- 
scious mind reverts to the manufacturer and we 
depend upon him for the quality of his product. 

The general public does not differentiate be- 


tween the reliable jeweler who is able because of 
his technical knowledge of the merchandise he sells 
to give valuable council and advice in the selection 
of goods of real merit and the corner grocer, drug- 
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gist or hardware dealer, nor do they appreciate 
the difference in the service rendered. 

I appreciate that in these matters we are deal- 
ing with economic laws which, like a flood of 
water, is practically impossible to control; yet, 
like the flood, it is possible to regulate to some 
extent, and we can and should at least familiarize 
ourselves with the conditions and adjust our busi- 
ness accordingly. We owe to ourselves and to 
the public that in the operation of these laws as 
little injustice as possible shall be done to either 
ourselves or to the public. 


If the day should ever come when we become 
broad enough to realize that our real competitors 
are not our brother retail jeweler much could be 
accomplished by a comprehensive campaign of co- 
operative advertising. While awaiting that day 1 
think our association can adopt a system of stand- 
ardizing qualities of nationally advertised mer- 
chandise appertaining to our industry. This could 
be done in such a way as not to embarrass, and 
I think would receive the hearty support of, all 
reliable manufacturers, and I believe we should 
recommend to our national association the appoint- 
ment of such a commitice. 


Rather a novel experiment was undertaken with 
the assistance of F. S. Taggart, secretary of the 
Sterling Silver Manufacturers’ Asscciation, on 
Monday and Tuesday of Sterling Silver week, 
when, by a prearranged schedule, assemblies were 
called in the high schools of Syracuse and Mr. 
Taggart talked upon the subject “Sterling Silver” 
for from 30 to 45 minutes to each group. The 
number of pvpils in the assemblies varied from 
400 to 1,800, with a grand total of from 6,500 to 
7,000 pupils. Mr. Taggart’s work is worthy of 
the highest cemmendation, as I am sure any of 
you who understand the difficulty of holding. the 
attention of a group of high schcol pupils will 
appreciate. 
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There is much work before us, perhaps more than 
at any other period of our career. Probably one 
of the most important is the continuation of the tax 
elimination program and in this I believe that we 
should shun all entangling alliances, such as the 
sales tax, elimination of all excise taxes, beer tax, 
etc.; and go before the next Congress with the 
one fixed determination, to have the sales tax on 
merchandise commonly known as jewelry, removed, 
Again our auction law failed to pass and another 
important job for us is to get upon the statute 
books of New York State a law that will control 
auction sales of jewelry. This, I am sure can be 
done by a campaign similar to the tax elimination 
campaign. 

I could go on mentioning specific activities but 
it would be a mere repetition of what you will 
hear during the convention, so I will simply sum up 
with the admonition that you give careful thought and 
study and your best co-operation to the activities 
of the Horologicai Institute of America, Harvard 
Research Bureau, Sterling Silver Committee, and 
associations and the publicity association and other 
agencies that are giving their council and advice to 
improve conditions in the retail jewelry business 
and that you continue to give to the State and na 
tional officers the whole-hearted support that you 
have given us during the past year. 


Alfred O. Bald, the State secretary, then 
read the Code of Ethics which was adopted 
at the annual meeting of the American Na- 
tional Retail Jewelers’ Association last year, 
The next speaker of the morning session was 
P. M. Trout, of Babson’s Institute, Wellesley 
Hills, Mass., who addressed the jewelers on 
the topic “Stabilizing Business and the Busi- 
ness Outlook.” He said in part: 


ADDRESS OF W. M, TROUT 


In the first place I want to call your attention 
to the remarkable development of trade asscciations, 
Their work is one of the most encouraging signs 
of the time. There are now 1,500 major trade 
associations in the country, and, together with the 
local trade asscciations, swell the total to nearly 
5,000 of various descripticns. They have now 
become the greatest single business force in our 
nation. Business men in the last few years have 
not only awakened greater interest in their various 
lines of business, but through their national asso 
ciations have brcadened their field of service and 
improved their methods of business technique and 
of business research to such an extent that they 
now practically control the nation’s business. 

* * * 


Better business! Frequently you hear men say: 
“I am interested only in what I get out of this 
business, and that is all.’? The fundamental mis- 
take with most men is that they think they get all 
there is to be had out of their business if they 
get all the profit out of it. As a matter of fact 
that is a very small fraction of it. ‘The largest 
joy, the greatest satisfaction, is a business well 
done; a vusiness that serves a public purpose; a 
business that is growing; a business that is ex- 
panding; much more than merely the wealth 
gathering, which is, of course, an essential part 
of it. Of ccurse, we must make. all the money out 
of the business we can, and do it honestly and 
properly, but he is a small man who looks only 
at the profit that he receives and fails to see the 
larger aspects of the business in the sense that I 
have indicated. 


OVER-SPECIALIZATION INTELLECTUAL DECEPTION 


In the second place, he knows little of the 
jewelry industry who knows only the jewelry im 
dustry, however thorough in mental detail may 
be his knowledge concerning such business. Over- 
specialization is one of the worst forms of intel 
lectual deception. When the man _ is_ indifferent 
to allied industries, indifferent to the vast flow 
of trade and commerce in all such directions, he 
sconer or later gets swept by the tide, by ti 
current that he is not looking for. The real bus 
ness man, who wants to get a really better business 
in the long run—and that is the only run that 1s 
werth while—is the man who makes hi 
familiar with the fundamentals of all business 
The fundamental economics of all business gover 
the jewelry industry. There is nothing of i 
portance takes place in the steel industry that 
doesn’t somehow or other, sooner or later, rea 
on the jewelry industry. 

* . * 


Business is constantly breaking new ground 
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which calls for ccnstant survey. What we are 
trying to do tcday is to find a practical method 
for stabilizing business so as to iron out the 

of ocver-expansion and to fill up the valleys 
of depression. There are three fundamental prin- 
ciples that form the background of my program 
for stabilizing business. 


THREE PRINCIPLES FOR STABILIZATION 

The first of these principles is that there is a 
fundamental sameness in all business. That is, 
while we recognize that no two businesses are 
operated exactly the same way, yet there are ele- 
ments that are common to all, 

Second: The law of action and reacticn which, 
briefly stated, is that for every action there is a 
counter and equal reaction. In contrast for every 
period of over-expansion there foilows an equal 
period of depressicn. 

Third: The principle for determining profits. 
We have fcund that 57 per cent of the successful 
businesses in the United States were due to 
external causes and 43 per cent to individual 
efort. This is a startling statement to the man 
who prides himself on winning success because of 
personal endeavor. It also is striking informaticn 
to the average business man when he is awakened 
to the fact that his success depends so largely on 
external causes which are beyond his direct ccntrol. 
What does this mean to the New York State Retail 
Jewelers’ Association? 

In the first place they must profit by the study 
of business in the past, and they must apply the 
results of the study to the business in the future. 
In outline I would suggest seven rules for the 
average dealer to stabilize his business. 

First: He should know the total volume of 
business in his line. If it is on the increase there 
will be enough business, and if on the decrease 
he can expect keen competition. 

Second: He must know the trend of business. 
The position of general business is the business 
cycle. 

Third: He must know the location of business 
# that his sales force can concentrate on fields 
that are financially capable cf responding to his 
eforts, This can be scientifically figured three 
months or mcre in advance. 

Fourth: The dealers should know who is doing 
the business according to the industry. Whether 
the industries directly or indirectly affecting his 
business are on the increase or on the decrease. 
This is necessary in order that he may equalize 
his producticn or plan for steady distribution. 

Fifth: The dealers must know the trend of the 
price of commodities. His purchasing agent must 
know the trend of prices in the commodities in 
thich his business is interested and the economic 
causes behind the price fluctuations.. 

Sixth: Human factors. The general trend of 
feeling amcng wage workers. The possibilities of 
strikes, The character of the men behind large 
organizations. He must have a working knowledge 
of business psychology. 

Seventh: Co-ordination. The various official 
‘pinions of the company must agree in the general 
business policy. This can be done very effectively 
through the trade association. The Babson In- 
stitute offers its facilities to the secretaries of the 
‘rade associations without expense to them to aid 
m furthering a program of stabilization. 

Likewise the Babson Institute has a threefold 
Service to perform. 

a) To conserve business facts and information 
f the past by establishing the largest business 
“tary in the country. 

(b) To contribute to this present generation by 
ering expert scientific training to young men in 
wsiness administration. 

. To render constructive service through the 
lien of an extensive research department, 
rie Ba be carried on by the advanced depart- 
snilab abson Institute, and the facilities made 

¢ for the use of trade associations. 


Pan speaker then called attention to the 
aa that he brought with him to illustrate 
application of some of these principles. 


He continued his address as follows: 


a... summarize: In the first place, the New York 
Jeweler must find a way by which he may be 
_. on the total business done in the State, and 
en lation should know how much of the 
, 1) Dusiness has been done by real jewelers and 
ong by department stores and others. 

ond, the jeweler should know the trend of 

_, usiness and its effect on. his business. 
Renan, he’ must know the location of potential 
"™® Power. He must know the total income of 
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his State, city and community, and have an authentic 
estimate of what percentage of this income he can 
expect to be invested in his products. 

Fourth, he must know the condition of industries 
in his city or community that either directly or 
indirectly affect the jewelry business and the buying 
power of his community. 

Fifth, he must know the trend in commodities, in 
relation to the cost of living, so that he may be 
able to push his sales accordingly. If there is 
general prosperity, he can advertise and push his 
luxury articles, and in times of high living costs, 
he will do well to advertise articles of utilitarian 
value. 

Sixth, through the statistical department of the 
State and national jewelers’ associations, he will 
receive the results of their studies as to the pe- 
culiarities and preferences of his community, so 
that he may buy his stock more wisely from year 
to year, and by co-operating with the jeweler manu- 
facturers, he will be able to meet the needs and the 
wihes of the people of his city. This will also 
help him to meet seasonal problems by creating a 
stabilized demand throughout the year. This can 
be done by each member putting aside a small per- 
centage of his earnings to organize a statistical de- 
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partment, which will co-operate and serve as a 
feeder to a national statistical department. 

After his address had been concluded, 
telegrams and letters from the United Store- 
keepers’ Association in New York, the Con- 
necticut and Canadian Associations, and 
from A. W. Anderson, national secretary, 
were read by Secretary Bald. 

President Clark then appointed a number 
of committees as follows: 

Nomination Committee: Charles’ T. 
Evans, Edward H. Hufnagel, Charles L. 
Sunderlin, F. P. D. Jennings. 

Auditing Committee: Harry McCormack, 
George Klee, John Bong, Hugo Falkenstein 
and L. M. Campbell. 

Committee on Awarding Trophies: S. D. 
Burritt, M. J. Engelbert, P. W. Hallenbeck, 
L. H. Barth and A. Landau. The conven- 
tion then adjourned for luncheon. 


MONDAY LUNCHEON 


The luncheon got under way at 12.30 P. mM. 
in the rear dining room of the hotel. Sec- 
retary A. O. Bald led in the singing, using 
a book published especially for the occasion. 
M. Karpeles, Providence, R. I., spoke on the 
preparations for the coming national conven- 
tion and told of the beauties and attractions 
of Providence and the surrounding country. 
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He urged everyone to attend the national 
convention in Providence in August. The 
attendance at this time was about 85. The 
luncheon was concluded at 1.45 Pp. m, 


MONDAY AFTERNOON 


The Monday afternoon session was opened 
at 2.40 p. M. by President Clark, who an- 
nounced that owing to the absence of some 
of the members of the resolutions committee 
he had found it necessary to substitute other 
members for this committee. The absent 
members of the committee included W. C. 
Crossman, E. F. Norton and F. Ehrenfried, 
and in their places President Clark appointed 
William McDougall, William Rix and 
Charles B. Sanford. The other members of 
the committee include E. J. Scheer, chair- 
man, and L. H. Barth. 

The first speaker of the afternoon session 
was M. P. McNair, of the Harvard Research 
Bureau, who discussed the subject “Harvard 
Helping the Retail Jeweler.” His address 
appears in this issue of THE JEWELERS’ Crr- 
CULAR on page 129. 

Following Mr. McNair came F, S. Tag- 
gart, secretary of the Sterling Silverware 
Manufacturers’ Association. His address 
dwelt with the sterling situation from all 
its angles, and also touched upon the im- 
portanee and success of “Sterling Silver 
Week,” which was observed by retail jewel- 
ers all over the country from “May 14 to 19, 
Mr. Taggart reviewed some of the romance 
of silver and touched upon the progress made 
by the industry. He stressed the fact that 
the jeweler must, in the future, become more 
of a specialist in his line, especially in view 
of the competition of other stores, particu- 
larly the drug stores, hardware and the de- 
partment stores. He told the jewelers that 
in order to make a success, they must go out 
after the business the same as other special- 
ized industries do at the present time. 

The next address scheduled on the pro- 
gram was that of Edward F. Lilley, of Mil- 
ford, Mass., on “Horological Institutes,” but 
this address was postponed for the time be- 
ing, as was the address by President Edward 
H. Hufnagel, of the American National Re- 
tail Jewelers’ Association, Mount Vernon, 
N. Y., on the “Future of the Jewelry Busi- 
ness.” These changes were made in order to 
allow Ralph Roessler, Marion, Ind., chair- 
man of the Special Excise Tax Elimination 
Committee, to deliver his address, as he had 
to return to Indiana. 


ADDRESS OF RALPH ROESSLER 


Secretary Roessler spoke for over an hour 
and his talk was particularly interesting to 
everyone present. He reviewed the work of 
the Special Excise Tax Elimination Commit- 
tee from the time of its inception to date, 
pointing out the injustice of the excise tax 
and showing why it should be eliminated. 
He told what had been done by his commit- 
tee to have the tax repealed and how the 
campaign had been carried on just before the 
Fall election last November. He concluded 
by telling the jewelers just what. the com- 
mittee plans to do and how it is now work- 
ing. He was very optimistic in his belief 
that the tax would be eliminated by Jan. 1, 
1924. While he was at the convention he 
pledged certain jewelers to see congressmen 
who have not as yet gone on record as fa- 
voring the repeal of the tax and told of this 
work in his address. After making an ap- 
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peal for funds to carry on the campaign, 
Mr. Roessler concluded his address. 

President Clark next read letters from 
Empire State congressmen who had been in- 
vited to attend the session and hear Mr. 
Roessler and to remain over for the banquet. 
Most of the statesmen submitted their re- 
grets because they were unable to attend. 

The afternoon session adjourned at 5.50 
P. M. 

MONDAY EVENING 

At 7 p. M, dinner was served in the grill 
room, the jewelers being led in singing by 
Alfred O. Bald, State secretary. The re- 
mainder of the evening was devoted to a 
question box session, with Emil J. Scheer, 
Rochester, N. Y., in charge. The evening 
was enjoyed by the ladies at a theater party 
at the Gaiety Theater. The close of the first 
day saw a registration of over 100. 

Members of the local committee in charge 
of the convention arrangements worked hard 
to make the convention a big success. 
George H. Evans was chairman of the gen- 
eral committee and W. E. McNeil, vice- 
chairman and treasurer. Other committees 
were: 

Registration—W. D. McNeil, chairman; 
P. S. Darrigrand, Charles S. Green and 
George Yaekle. 

Automobile—G. Will 
Charles G. Gomph. 

Banquet and Ball—A. J. Rehm, chairman; 
R. C, Dolan. 

Music—F. J. Cadogan, chairman; James 
R. Burtiss. 

Reception—Hymen Wineburgh. chairman; 
G. Will Payne, John D. Green, R. E. Dolan, 
A. J. Rehm, J. F. Green, A. D. Evans, W. 
E. McNeil, J. O’Conner, George H. Evans, 
George Yaekle, James R. Burtiss, Charles P. 
Gomph, P. S: Darrigrand, F. J. Cadogan. 


Tuesday 

The preliminary breakfast conference 
which preceded the Tuesday session was 
started at 8.50 a. m. Mrs. H. Falkenstein, 
of the Bronx, spoke on business ethics. She 
deplored the mistrust of the public toward 
jewelers and argued that the appraising of 
merchandise and many other trade evils 
should be eliminated. 

The morning session of the convention 
opened at 10.50 a. M. and James H. Noyes, 
secretary of the Jewelers Security Alliance 
was introduced as the first speaker. He 
talked about the work of the Alliance. 

The next speaker cf the morning was 
Henry Arnold, Boston, Mass., who ad- 
dressed the jewelers on “Jewelers’ Publicity 
Association Service to the Retail Jewelers.” 
Mr. Arnold showed how the national 
advertising campaign of “Gifts That Last” 
brought profit to the jeweler and how the 
jeweler himself can help by linking up his 
own advertising with this campaign. 

Mr. Arnold was followed by E, F. Lilly, 
Milford, Mass., who spoke on Horological 
Institutes. 

Next came the address of Ralph L. Wood, 
representing the International Correspond- 
ence Schools, Scranton, Pa. His address 
contained many helpful sales suggestions for 
the jeweler and his clerk. 

The morning session adjourned at 12.50 
P.M. 

A large delegation was on hand for the 
mid-day luncheon at which time P. F. 
Loughrey, Jersey City, N. J., spoke on 
“Stainless Steel.” 


Payne, chairman; 
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TUESDAY AFTERNOON 


The afternoon session was called to order 
at 2.20 p. M. The first matter on the pro- 
gram was the report of Secretary Bald, 
which was as follows: 


REPORT OF SECRETARY BALD 


The year just closed has undoubtedly been one 
of the most eventful ones in the history of our or- 
ganization for not only did we increase our mem- 
bership over 50 per cent, but the success obtained 
by the tax elimination drive and the time and effort 
given your association by your president, your of- 
ficers and committees never were greater. 

Our asscciation was represented at the national 
convention, at Cincinnati last August by delegates, 
Harry N. Clark, E. J. Scheer, Charles T. Evans, 
Hugo Falkenstein and your secretary—also by al- 
ternates, Tom Routledge, Louis Amols, M. L. 
Korunsky and several others comprised the New 
York State delegation. 

The reports of this great convention you have 
had. The attendance was gratifying, the enthusiasm 
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shown and the great interest manifested never was 
greater at a national convention. The actual be- 
ginning of a real and determined fight to eliminate 
our war taxes—the adoption of the code of ethics, 
and the numerous other real constructive achieve- 
ments obtained, the Cincinnati convention will go 
down in history as the greatest national jewelers’ 
convention yet held. As you know Edward H. 
Hufnagel, one of our past presidents, was_ re- 
elected president and has spent nearly all of his 
time for the association. 

The combination membership campaign and the 
tax elimination drive last October was highly suc- 
cessful—your president and National Field Secre- 
tary Mellor toured our entire State, meetings being 
held at Buftalo, Jamestown, Rochester, Binghamton, 
Syracuse, Utica, Albany, Poughkeepsie and New 
York, which brought in 200 new members. Twenty- 
eight of our 43 senators expressed themselves in 
favor of eliminating the jewelry tax—and with the 
success that is being attained in other States, we 
are practically assured that this obnoxious and war- 
time measure will be removed at next session of 
Congress. Ralph Roessler, chairman of the National 
Revenue Tax Committee, will be with us during 
this convention—and will give us a detailed report 
of what has been accomplished throughout the entire 
country—and will advise us what will be necessary 
for us to do further to put this over. 

Our association was represented at the Canadian 
Jewelers’ Association convention at Windsor, in 
February by your president and secretary—Charles 
T. Evans, representing the national association— 
a most hearty and cordial reception was tendered 
us. 
The Canadian association is rather a unique one 
as it embodies manufacturers, wholesalers and re- 
tailers, and, from my observation, the discussions 
and the manner in which the meetings were con- 
ducted. I think it a splendid idea of uniting the 
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three branches of the trade in such an Organization, 
For the retailer has certain ideas of what the whol. 
saler or manufacturer should do for him, and the 
manufacturer or wholesaler has ideas of how the 
retailer should conduct his business. The three 
branches of the trade are so closely allied, withoy 
one, the other could not exist, and uniting them 
into one such association, great good is sure to re. 
sult therefrom. 

When they have a travellers’ association, the mem. 
bers of which as they make their calls on the re 
tailers, talk association and in this way their men. 
bership is increasing rapidly. 

Two meetings of the executive committee were 
held during the year, one in Syracuse Feb, 19—the 
report of this meeting you have had. The other 
at this hotel last Sunday evening. Various resoly. 
tions were adopted by your committee and will be 
presented at this convention for its approval, 

It is my sad duty to report the death of five of 
our members this past year—Wm. A. O'Donnell, 
Utica; F. B. Nourse, Cortland; Lou Bally, Elmira; 
Edw. D. Mix, Albany; and John Schaefer, Buffaly, 

Might say letters of condolence were sent by your 
secretary to families of the departed. Mr, 
O’Donnell and Mr. Mix were both charter member, 
Mr. Mix being our first vice-president, and to them 
is a great deal of credit due for their untiring ef. 
forts during the early years of our organization— 
both being very active until their untimely deaths, 

At our last convention our membership was 39), 
During the year we lost 29 members, five by death. 
Four of the deceased businesses are being continued 
and their membership in the association as wel, 
Fifteen resignations were received, 13 business dis 
continued. During the year we added 207 new 
members and today our membership totals 576, 

The National Jewelers’ Mutual Fire Insurance 
Co. is rapidly increasing in amount of Insurance. 
Forty’ per cent is the dividend being returned to 
policies expiring in 1923. Every member of the 
New York State Retail Jewelers’ Association should 
carry some fire insurance in the jewelers’ own fire 
insurance company. Each year finds more of our 
members carrying insurance in this company—and 
many are saving many times their annual dues by 
these dividends. 

As most of you know, I am no longer in the 
retail jewelry business, being now associated with 
the Bulova Watch Co. as their New York and 
northern Pennsylvania representative—and needless 
to say it will be necessary for me to relinquish my 
position as secretary at this convention. When ! 
look back over the nine years that I served you 4 
your secretary, giving you service to the best of my 
ability or that my time would permit, having ses 
this association grow from 192 members—to about 
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660 now—and when I consider the friendships , 
and real friends I have made not only in this ' 
State but in every State of the union—when I se 
the changes in the jewelers, their stores and their , 
methods of doing business, as has been been my h 
privilege the past few months—I am more convinced ' 
than ever that the retail jewelers’ association * 0 
really worth while—and if doing nothing more at y 
making better business men and better merchasts it 
of our jewelers. p 
I often wonder why the jeweler who is not y¢ v 
a member can stand aloof. It is certain that the gi 
more interest he takes in association work, = e 
attends regularly our conventions, the greater ¥" pi 
be his returns in direct benefit to his business. It in 
is only by getting together and discussing questo th 
of mutual intcrest that the jeweler can come ¥ th 
get the viewpoint of the other fellow, and, by addins Br 
his own suggestion, help along the work for ac 
benefit of all. It is at our conventions that de 
jeweler has the opportunity to unburden at 
regarding trade abuses and to suggest the prop In 
remedies. Our association is demanding hight! for 
standards of business practice and the ‘ tra 
price-cutting, sharp methods of business dealint. Per 
fraudulent or questionable advertising, and cg ¥ 
other abuses: which formerly were 4 cay : 
the trade, are swept aside. Today, the } ey 
recognizes the good qualities in the man who * ~ 
formerly a hated competitor, and they are wor a 
together, instead of pulling in opposite @ ind 
The net result is a happier business. career, i 
profits and a satisfied public, All of which 6 oo 
to prove that by getting into the association ie ca 
attending State conventions, and getting ™ the 
stride with the spirit of association work, ye fe dh 
helped in your everyday business and of 38 vhy 
I therefore appeal to you, men—get back tay, 
officers and help. reat! asi 
This much will I pledge as long as coop foin 
gives me breath: I will ever preach the roe po 
association. It will be my privilege ns wo h 





pesition to visit many jewelers not yet 
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I can assure you that I will use my best efforts 
to line up these fellows in this noble and glorious 
work. 

During these nine years it has been my happy 
privilege to serve under six presidents—Benj. T. 
Ash—since called to his reward, Eugene Tanke, 
Edw. H. Hufnagel, Gustav A. Frisch, F. P. D. 
Jennings and Harry N. Clark. To these presidents, 
to the various members who have served on the 
executive committee and to the entire membership 
I bespeak my most hearty thanks and appreciation 
for the co-operation rendered me, thereby making 
these nine years happy and fruitful ones. I sin- 
cerely trust that now that I have graduated to the 
manufacturing branch of the industry, I may still 
be one of you and retain the associations and real 
friendships I have made during these nine years 
as your secretary. 

Respectfully submitted, 
Atrrep O. Batp. 


Harry McCormack, Buffalo, N. Y., sub- 
mitted a report for the audit committee 
which was favorable in every way. 

Next came the report of Treasurer 
Brigham, which gave the detailed report of 
the finances of the association and showed 
it to be in good financial standing. 

President Hufnagel of the A. N. R. J. A. 
was presented as the next speaker of the 
afterncon. His address was as follows: 


ADDRESS OF E. H. HUFNAGEL 


More and more men are getting away from the 
individual form of existence, and are realizing that, 
for the best interests of both business and social 
life, it is necessary to work in groups. The United 
States, not so long ago, was a country in which 
every business man was, to an appreciable degree, 
a law unto himself. Owing to the scarcity of 
population in many localities, each merchant was 
able to create his own supply and demand. He 
bought from the manufacturer at a certain price, 
and sold for what he could get, nothing was 
regulated; competition was not particularly keen, 
and although money was not so freely spent as 
it is today, it had a greater purchasing value. 
Very few business groups were formed to create 
markets for goods; the retail merchant was real- 
izing sufficient profit from his business to make a 
combination with others engaged in his industry 
unnecessary. 

Gradually everything changed. With the coming 
of the railroads and mechanical power, the busi- 
ness of the country became more intense. The 
long fingers of trade reached out and developed 
the central States, the west coast, and, finally, the 
south, The growth of business became tremendous, 
Small towns that once boasted of but one mer- 
chant in a particular branch of business, now 
have many competitors in all commodities, each 
striving for a business that will supply the demands 
of a constantly increasing population. But each 
year, with competition becoming more keen, trade 
itself has developed conditions which no longer 
permit the merchant to be monarch of all he sur- 
veys. Today he finds that in order to make a 
good living, he must become a member of some 
group, or body which assists him and others to 
Progress. Men find that it is difficult to be well 
informed of all the varying phases pertaining to 
their business, unless there is some medium 
through which the desired information can be 
given. The best results are obtained through the 
wtivities of large, forceful groups which have 
definite plans in view, rather than through the 
attempts of scattered numbers who are divided 
‘n opinion. Nearly every type of business has 
ormed a large representative body; nearly every 
trade has its Union, organized for the purpose of 
verfecting their industries for the common good of 

concerned, 

_ Our association has been formed to benefit the 
lewelry industry, to enlarge its scope of usefulness, 
ind te remove conditions which are detrimental to 
ts interests. We represent a great group of 
merchants throughout the United States, and an 
indication for the necessity of such an association 
" evidenced by the remarkable desire upon the 
mrts of the retail jewelers to co-operate with 
fh other in building up a business structure 

Cannot be blown down by every wind of 
The manufacturing jewelers and the 
iivesalers, while outside the retail jewelers’ field, 
rt been induced, through our efforts, to render 
wg gg us by studying our problems and 
ro Agel share to clarify situations that are 

pad understood by both sides. 
our State associations, we find the 
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jeweler is a powerful factor in his own com- 
munity. He is actively engaged in gaining the 
interest and confidence of his competitors and 
of the public, and they are studying together, 
the ethics which underlie the retail jewelry busi- 
ness. Such activities are sure to bring excellent 
results. Trust and appreciation are fostered, good 
will and cheerfulness become the rule rather than 
the exception. Above all, friends are made, and 
business advances. 

A feature of the large organization is the 
opportunity that exists for developing ideas perti- 
nent to the trade, which have remained dormant 
because of insufficient power behind them to bring 
them into concrete form. One of these ideas which 
has been developed by our industry is the Horo- 
logical Institute of America. For many years the 
services of skilled watchmakers have been in con- 
stant demand, and the supply has been limited. 
The repair and adjustment of timepieces is our 
profession, and today, with millions of watches 
and clocks in the possession of the public, we 
realize the need for expert work. Therefore the 
Horological Institute was the natural result of a 
crying demand for supplying the services of work- 
men of skill and experience. The certificate of 
proficiency, offered by the Horological Institute 
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of America, is of inestimable value to the retail 
jeweler. When displayed before customers, it is 
an assurance that 
turned to them after having received the attention 
of men of the highest skill, and thus it is a 
breeder of confidence. Further, it enables a 
man so certified by the Institute to obtain a well 
paid position with a reliable jeweler. 


It is the duty of every retail jeweler to take 
an active interest in this project; to watch its de- 
velopment and assist in every way toward making 
it a thing of value and benefit to himself. Pref- 
erence should be given by railroad men to certi- 
fied watchmakers when their watches are in need 
of repair or adjustment. Every watchmaker now 
uncertified should be encouraged to take the ex- 
aminations for one of the three grades of certifi- 
cation, which are: junior watchmaker, certified 
watchmaker, and certified horologist. The tests 
are both practical and technical, and are so ar- 
ranged as to make it possible for all watchmakers 
of practical experience to become proficient. The 
examinations are conducted in the presence of a 
monitor, under the direction of a supervisor, and 
the candidate makes oath, before a Notary Public 
that the answers to questions and the practical 
work done by him were the result of his own 
unaided efforts. The tests originate from the 
institute, which passes upon the degree of pro- 
ficiency of the candidate. 


This project will have several beneficial effects. 
First, it will usher into the trade, young men who 
are valuable because of their knowledge; secondly, 
it will stimulate those watchmakers of many 
years’ experience to obtain the highest certificate 
the institute has to offer. With this work con- 
stantly progressing, the retail jeweler doing busi- 
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their timepieces will be re-- 
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ness even in a small way will be able to rely 
upon the man at his bench for expect work. 

One of the most important problems facing us 
today is that of the: distribution of jewelry. It 
is a peculiar state of affairs when the public can 
obtain alarm clocks in a drug store; when a scarf 
pin, a pair of cuff links, or a watch chain can 
be obtained in a retail clothing store; when silver 
plated ware can be purchased in a _ hardware 
store. There is scarcely a department store in 
the United States which does not maintain a well- 
equipped jewelry department. This situation has 
become a decided menace to our industry. Un- 
der the present conditions the jeweler is per- 
fectly justified in carrying a stock of hats, suits, 
furniture, drugs, and hardware materials. Further- 
more, if outsiders deal in the jewelers’ wares, 
they should at least be made to pay the excise 
tax levied by the government upon articles of 
jewelry, but, in the majority of instances, it has 
been proven that they do not do so. It can be 
readily seen that the field for price cutting is 
unlimited, and that the inevitable result of the 
lowering of prices is the loss of value in articles, 
thus forcing off the market many wares, the prices : 
of which, if they had been maintained, would have 
netted a good profit to everyone dealing in them. 
There is scarcely a person who does not in- 
stinctively wish to take advantage of a bargain. 
It is human nature to reject a high priced article 
if it can be purchased at a lower price. 

Our industry is facing a somewhat similar situa- 
tion as that which confronted the oil producers of 
Pennsylvania in 1870, when a powerful combine, 
formed by a few wealthy men, arose with the 
intention of controlling the entire production and 
refining of oil in the country. By devious ways 
this combine was financed to such a degree that 
it forced its less fortunate competitors out of 
business. Flourishing oil properties belonging to 
individuals who had hitherto enjoyed large profits 
were bought at figures less than their value, and 
hundreds of business men lost their holdings. 
After much confusion and waste of time as well 
as money, the majority of the old producers bowed 
their heads to the inevitable. However, it is well 
to note that, upon three different occasions, the 
smaller producers, had they been organized in- 
telligently, could have defeated the schemes of 
their well organized enemy, and would today be 
in the position of owners of their own businesses. 
Instead of this, the lack of support and co-operation 
upon their part resulted in large losses, and out of 
the maelstrom arose a gigantic company which 
not only operates extensively in oil today, but is 
reported to have purchesed several other well 
paying forms of business. 

The retail jewelry industry is also undergoing 
a form of dissipation, although it is not suffering 
from the competition of any one particular group; 
rather, it is menaced by a more powerful enemy, 
the competition of many small groups, which are 
boldly and calmly usurping our places. The groups 
are harder to cope with, owing to their diversi- 
fied methods of conducting their sales. There is 
apparently no limit set by a certain class of people 
for competition; they either do not understand 
justice, or else they wilfully ruin the jewelry in- 
dustry, not only for the retail jeweler, but, in 
the end, for themselves, as well. It is now our 
duty to educate this class to a point where honora- 
ble and fair practices will be adopted, and, in 
addition, we must devise a plan whereby the re- 
tailing wholesaler will understand our problems 
and co-operate with us to force retailers outside 
of our business to follow the rules of the game. 
This work is now in progress, and very satis- 
factory results have been obtained to date, How- 
ever, the constant support of all members of our 
association is needed. We would like them to con- 
fer with all the manufacturers and wholesalers of 
their acquaintance, set forth the case as_ it 
stands, and promote a friendly attitude on both 
sides. Nothing at all can be accomplished by 
creating antagonism, for courtesy in business 
among ourselves should be the rule, as well as 
between customer and salesman. 

There is no reason whatever for the dissipation 
of our industry. Statistics prove that the manu- 
facturer is doing a large volume of business, and 
that the retail jeweler is accomplishing the smaller 
proportion of the sales of many articles, As an 
illustration, I will give you some figures, showing 
the recent phases of the sales in sterling silver 
and plated ware. Sterling silver is at present 
sold through the various retail outlets in about 
the following proportions: 


Per Cent 
Jewelry Stores ....csccsveiee evanoe: 155 
Department Stores ....... oveggegae , ae 
ain dee aeolian ae ease ; ai 
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The same sales division of plated wares shows: 


Per Cent 

DE ED 6666 s0evebbc0s nee o» 6 
DT °.. ockees cebkewebe dese . 14 
PE INNO s6snscvsesccwsens 19 
Ps .ccceseeeeuw eh os eeee .. we 
ee ee 8 
Ps ccs wsweee bares de eew 5 

Pe ssabikbhestinaneeeseseses 100 


These figures, while of recent origin, do not 
include sales made during the past few months. 
Since their publication, a great deal of advertis- 
ing has been done, and it is reasonable to sup- 
pose that the proportion of business done by others 
than retail jewelers has increased. It is well to 
note that, in the sales of silverware (sterling), the 
retail jeweler is disposing of but very little more 
than one-half of the total yearly production of 
the various factories. In plated wares he is not 
selling one-half. 

It is difficult to obtain the data relative to the 
disposal of other articles of the jeweler’s wares, 
but we are asking for statistics which will show 
the proportion of sales of other goods. 

The widening of the market, whereby the busi- 
ness has passed to an appreciable extent out of 
the hands of the jewelry stores, is a comparitively 
recent development, and is full of significance. 
It is not so many years ago that the retail jewelry 
store was the logical distributor of all such 
products, and the trend away from this situation 
is not only indicative of the tendency to consider 
silverware a necessity, but is to some degree, a 
reflection upon the merchandising vigor and crea- 
tive selling power of the jewelry stores, which, if 
the truth must be told, have in some instances, 
not kept up with the swiftly changing progress of 
the times. 

In seeking for light upon this oroblem, we 
discover a number of interesting njects. It is 
obvious that the department store is able to con- 
duct a large business through an active turnover, 
with a lower mark up. The danger in this pro- 
cedure to the retail jeweler can be readily seen. 
Because of larger capital, the department store 
can afford to specialize in extensive advertising 
and is also in the position to employ sales special- 
ists. However, the secret of the department store 
is the ability to get the public within its doors. 
In many instances, customers enter one of these 
establishments and emerge having purchased articles 
they had no intention of obtaining when they en- 
tered. Wares of all types are displayed before 
the eye at what is considered an attractive price, 
and sales are consummated through the power of 
suggestion. There has been an air of costliness 
about the retail jewelry store which has un- 
doubtedly retarded the sales of certain articles 
other than gems, timepieces, etc. It 
note the number of women congregated about the 
display cases of the department store, which con- 
tain imitation articles, such as earrings, lavalieres, 
and the like. It is true that the prices of these 
articles are low, but the demand is satisfied, and 
turnover is accomplished. More than this, the 
satisfied customer usually returns. 

The hardware store and the drug store have 
patterned after the department store, and have 
stocked their shelves with many lines of the 
jeweler’s goods. Out of 34,000 hardware stores 
an investigation shows that 53.5 per cent, or 
nearly 18,200, carry silverware, and it is very 
probable that the remaining contemplate doing so. 

It should not be a difficult matter to induce the 
public to enter the jewelry store. Every living 
human being is practically forced to buy some 
articles of the jeweler’s wares during his lifetime, 
if those articles are only a pair of cuff links or a 
watch, for a man, or a presentable dress pin for 


a woman. Why should these people go to stores 
other than the retail jewelry store for these 
articles? 


The retail jeweler is a skilled man in many lines 
of his trade, his shop is attractive because of the 
nature of the many beautiful wares. But there 
seems to be no practical reason for refusing to 
deal also, in cheaper goods which are satisfactory 
and profitable. Each dealer sets aside a certain 
sum of money for advertising. It is an every 
day occurrence to read dignified advertisements 


of the jeweler’s vocation and place of business, 
but a greater psychological selling effect is pro- 
duced, if, in conjunction with this advertisement, 
a certain line of goods is mentioned at an attrac- 
tive sales price. 
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The jeweler can gain attention by contributing 
certain written articles to his local press, such as: 
“The Use of Jewelry to Civilization,” “‘The Evo- 
lution of Silverware,” and other topics, If these 
articles are written in an interesting manner, and 
there is an attractive window display of wares 
mentioned in the press, the effect is to create an 
interest which may be otherwise dormant. 

Perhaps one of the difficulties experienced by 
some jewelers is that of obtaining trained sales- 
men. This is a most important feature of our 
business. Every form of retail business has its 
forces of trained salesmen, and most of them are 
supplanted by others if they fail to produce busi- 
ness. Many active “prospects” are~ lost because 
they have not been followed up outside of the 
store, in the salesman’s spare time. When a 
customer enters a store, he has a desire which 
he wishes to fulfill. If he leaves the store with 
that desire unsatisfied, the reason should be as- 
certained, and he should, if possible, be induced to 
return, 

Different jewelers have different methods for 
employing help. Some form of the commission 
basis is generally utilized, which places the sales- 
man upon his own initiative, to a great degree. 
While this system is advantageous to all con- 
cerned in times when business flourishes, it is 
very often discouraging to certain types of sales- 
men when the dull periods are experienced. Some 
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men and women have to be pushed through life, 
for, if their commissions are not productive of 
good results, they radiate depression, and will not 
follow up their leads unless someone is constantly 
prodding them. They may possess splendid sales 
ability, and be valuable assets to the store, but 
lack the enthusiasm to create activity for the 
sake of the owner of the store. Therefore, it is a 
simple matter for the jeweler to check up on his 
help, and kindly but firmly arouse its interest. A 
salesman should be busy in his spare time, calling 
upon old customers and developing new ones, by 
bringing to their attention some new or unusual 
article. 

I have outlined but a few of the problems af- 
fecting all of us to some degree. They are in- 
cident to the problem of indiscriminate distribution, 
and are set forth for the purpose of showing that, 
in order to remedy this situation, we must do our 
share to create a greater volume of. business. It 
is a recognized fact that there are a number of 
wholesalers whose methods are very questionable, 
but it is also believed, that, in time, these people 
will be brought to realize that there is a strong 
movement on foot to terminate their retail acti- 
vities. The first element to react upon the question 
of unfairness is the public, and when they are 
taught that unscrupulous methods are utilized in 
business, they immediately respond, and lend their 
assistance to the right cause. 

The jewelers should not be dominated by their 
problems. Now, more than ever before, we are 
obtaining results that are bound to benefit each 
and every one of us. We should be optimistic 
toward the outlook of business conditions, and 
should cheerfully and willingly do everything in 
our power to make our own particular positions 
better. Thus, by working together in a common 
cause, we will hasten the day when the business 
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skies will be clear, and we will enjoy the sup. 
shine of prosperity. 
The different committees then made reports, 


REPORT OF THE LEGISLATIVE COMMITTEE 


Your legislative committee, in submitting 
its annual report, feels in a somewhat em. 
barrassing position, for, at best, it can byt 
report a failure to accomplish what it had 
hoped. 

The one particular job in this past year’s 
work was the attempt to have a law passed 
that would in a measure, at least, curb the 
pernicious activity of the fake auctioneer, 
With that object in view a bill was framed 
that would have compelled an_ inventory, 
filed with the county clerk, of all goods 
proposed to be sold at auction and forbid. 
ding, under penalty, the sale of any goods 
other than contained in such inventory. The 
bills were introduced in both legislative 
bodies, and by them referred to the Codes 
Committees, where, I regret to say, they 
died a lingering death, despite our best ef- 
forts to have them reported out. 

While the fight (if I may call it such) 
was at its height, the committee suffered 
a serious loss in the sudden death of its 
chairman, Edward D. Mix, and your humble 
servant was called upon to take his place— 
more, perhaps, for the reason that he was 
handily located at Albany than for any par- 
ticular merit in this line of work. However, 
we did our best, not relaxing effort until 
the final adjournment of the legislature 
made our case hopeless. 

Two weeks ago your chairman received 
a sudden call from the Jewelers Vigilance 
Committee to make a protest to the governor 
against the signing of the so-called Sheri- 
den bill, which proposes a*tax of 25 per 
cent on all premiums paid to foreign, non- 
registered insurance companies. This bill 
has been passed and awaits the governor’ 
signature. If it becomes a law it will prac- 
tically prohibit block insurance such as 
Lloyd’s and similar. Pursuant to request, 
your chairman made a vigorous personal 
protest in the name of the jewelers of New 
York State. The bill was vetoed by Gov. 
Smith Tuesday—Editor.) 

You are all familiar with the effort to 
eliminate the excise tax. As this is a ma 
tional measure, your committee will not 
dwell upon it, simply urging everyone to 
act promptly and vigorously when any fe 
quests or suggestions may be made by our 
splendid national committee. Let us give 
them all the collective and individual as- 
sistance that may be in our power, 
success will be ours. 


OFFICERS ELECTED 


The reports of the standing committees 
were followed by the report of the nominat- 
ing committee, of which Charles T. Evan 
was chairman. The report was as follows: 
President, Harry N. Clark, Syracuse; vit 
president, Emil J. Scheer, Rochester; sore 
tary, Charles E. Sunderlin, Rochester 
treasurer, R. E. Brigham, Oneonta. 

The executive committee named is # 
follows: Hugo Falkenstein, Wm. G. . 
Dougall, P. W. Hallenbeck, George ™ 
Evans, John E. Bong, L. M. Campbell. 
report of the nominating committee 
confirmed and the new officers installed. 

The convention was still. in session # 
THE JEWELERS’ CIRCULAR went to press 
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On May 1, Heupel & D’Ascenzo moved 
to the Penn building at 708 Penn Ave., this 
city. 

Emil Freyer, head of the Samuel Wein- 
haus Co., has gone to New York on a buy- 
ing trip for his concern. 

Silver week was a fairly good success in 
the Pittsburgh district, the jewelers report- 
ing that they had good sales of merchandise 
and particularly flat ware. 

Joseph B. Shea, president of the Jos. 
Horne Co., was elected a director of the 
Chamber of Commerce of the United States 
at last week’s annual meeting. 

Walter Bonn and Herman Cerf, of the 
M. Bonn Co., are leaving this week for 
New York and other eastern cities to pur- 
chase goods for the Fall trade. 

W. F. Hofmann, of, Heeren Bros. Co., 
has been spending the last week in Phila- 
delphia visiting some friends there and also 
attending to some business for his house. 

Louis DeRoy & Bro. have introduced a 
charge account business at their Smithfield 
St. store which is getting new customers 
every day and the idea is to be enlarged 


upon. 

Martin Gluck, of Martin Gluck & Sons, 
back from a western trip, reports conditions 
throughout the part of the country he visited 
a very satisfactory with still brighter 
prospects ahead. 

Daylight saving is now on a permanent 
lasis in Pittsburgh for the remainder of 
the Spring and Summer, from all indica- 
tions, as no one has made any attempt to 
test out the new State statute. 

Francis J. Keating, of the Grogan Co., 
who is back from a trip to Europe, says he 
found things in fairly good condition in 
some parts of the continent. He looks for 
ative business for the remainder of the year 
ad is ready to meet what comes. 

John M. Roberts 3rd, of the John M. 
Roberts & Son Co., is moving into his new 
$0,000 double stone dwelling in Forbes St. 
aout June 1, Mr. Roberts having erected 
the dwelling both for a home and invest- 
- purposes, in a good section of Squirrel 

ill, 

The Retail Credit Men’s Association an- 
ounces that the retail stores of Pittsburgh 
have up to the present time submitted about 
850 names to the “unsatisfactory account” 
lst, the members contribute names and re- 
tive the list in return for the information. 
tis not a “black” list, but serve as in- 
formation to the merchants when persons 
whose names appear thereon seek credit. 

Mrs. Samuel Weinhaus, widow of the late 
Samue| Weinhaus, of the Samuel Wein- 

lis Co, last week donated the necessary 

ture for the use of 20 girls in the 
cil House of the Congress of Jewish 
omen, 4815 Center Ave., as a memorial 

” her husband and has provided a fund to 
maintain the equipment. The home is pro- 
"ded for Jewish girls and they are given 


il the comforts that go to make a home 


ve, 

Detective Charles P. Hammond, of New 
Conn., arrived in Pittsburgh yester- 

4 to take back today, to that city, Frank 
» aged 33, who is a pennyweighter 
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and who switched a $500 diamond ring some 
time ago in.the jewelry store of N. M. 
Ruddy. The Jewelers Security Alliance of- 
fered a reward for the capture of Grundy 
and Detectives Lally and Boys arrested him 
at 6th St. and Penn Ave here, a few days 
ago, and notified the New London authori- 
ties of his capture. Grundy, it is claimed, 


is also wanted in New York and Providence 
for the same thing and is described as a 
clever operator. 
Nelson. 


He has an alias, Harry 





| 








William Levinson and Bert Moll are “on 
the road” for the M. Rosenbloom Co. 

Marks and Abrams, State and Market 
Sts., report the return of three of the rings 
stolen, when the plate glass window of the 
store was broken. These rings were located 
in a Buffalo pawnshop. Some emblem rings 
stolen from the show window have not been 
found. 

H. Rosenberg intends extensive altera- 
tions in his State St. store. The south 
wall of the store will be opened into a large 
show window. The front will be remodeled 
and other changes made. Mr. Rosenberg 
has recently engaged C. J. Perkins, Berwick, 
Pa., who is an expert watchmaker. 

David Present has bought the fixtures, 
stock and the remaining unexpired term of 
the lease of Glaser Co, auction store in 
the Eggleston Hotel Block, Main St. E. He 
intends to carry on the auction business 
there and also conduct a jewelry and loan 
business, first floor Main St., corner Water 
St. 

Among those who left Rochester Sunday 
via autos for the New York State Retail 
Jewelers’ convention at Utica were: E. J.° 
Scheer, C. E. Sunderlin, George P. Klee, 
S. D. Burritt, James P. Given, R. Bowden. 
It is expected that the Rochester group 
“will bring home the bacon” and that this 
city will be the P. O. address of the new 
president of the State body. 

At the regular meeting of the Rochester 
Retail Jewelers’ Association held Thursday, 
May 10, at Powers Hotel, the principal 
discussion following the dinner was on auc- 
tion shops. Mr. Marks said there were 77 
remedies, but the difficulty lies in lack of 
concerted action. Mr. Scheer approved of 
a committee appointed by the association to 
act in co-operation with the local trade 
clubs to formulate some plan to control or 
stop the fake auctions. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver 
London J. §. Gov't Standard 
Date Official Assay Bars Price 
DOyY 22 satsee 327, 69% 99% 
Sa arr 32% 69% 99 
May 24 ...:.. 32% 691 99 
Oy 25 ¢kceee 32% 69 995 
DEON 20) 6.6650 324k 69% 99% 
MOG Ae so xiees 32% 69% 99% 








Earl Robinson has moved to Mayville, 
N. Dak., from Hunter. 
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Some amendments have been made in the 
taxation and tariff legislation of the Domin- 
ion government, according to which the in- 
creased sales tax of 6 per cent will not 
come in operation until Jan. 1, 1924. 

Dr. J. G. and Dr. D. C. Russell have 
severed their connection with the Tait- 
Brown Optical Co.,'of Hamilton, Ont., and 
are opening up a modern optical establish- 
ment on their own account at 219 King St. 
E., Hamilton. 

The Supreme Court of Canada at Ottawa 
on May 24 delivered judgment in an action 
by Isadore Freidman, diamond merchant, of 
Toronto, against Caspar Caplan, of Ottawa, 
claiming payments of money and interest 
due in connection with a real estate deal. 
The plaintiff was given judgment for $8,411. 

A party of about 12 men organized by 
William Stewart, Paris, Ont., to go on a 
diamond-hunting expedition in the interior 
of British Guiana has arranged to sail from 
Halifax, N. S., on May 25, to Georgetown, 
Demerara. They will continue their jour- 
ney in a motor boat up the Essequibo River. 
Mr. Stewart, who has spent three years in 
the country, is confident as to the richness of 
the diamond field. | 

On the night of May 18 the offices of 
J. L. Sabbath Co., Ltd., wholesale jewelers, 
6 Notre Dame St. W., Montreal, were en- 
tered by burglars who unlocked the street 
door, fastening it behind them when inside. 
They blew open a safe and secured jewelry 
to the value of about $15,000. The same 
firm was robbed a year ago when goods to 
the value of $10,000 were taken, most of 
which were recovered. 

J. Earl Birks, of the jewelry firm of 
Henry Birks & Sons, Montreal, who has 
left that city to become vice-president and 
managing director of Ryrie Bros., Ltd., Tc- 
ronto, was entertained at a farewell luncheon 
on May 16 by the members and past mem- 
bers of the Board of Management of the 
Montreal Central Y. ‘M. C. A. in recogni-- 
tion of 12 years’ service. A presentation 
of a handsome reading lamp was made by 
A. D. Anderson, treasurer of the association. 








The Tolstoi Idea of Art 


EVIDENTLY the great Tolstoi’s idea of 
art was one that applies truly only to 
the applied arts or arts used in that which 
the great public, the masses, enjoys. He 
says: “Art is a human activity, consisting 
in this—that one man consciously, by means 
of certain external signs, hands on to others 
feelings he has lived through, and that other 
people are infected by these feelings and also 
experience them.” Elsewhere he says: “For 
a work to be esteemed good and to be ap- 
proved of and diffused, it will have to satisfy 
the demands, not of a few people living in 
identical and often urmatural conditions, but 
it will have to satisfy the demands of all 
those great masses of people who are situated 
in the nafural conditions of laborious life.” 
As the so-called Fine Arts can never reach 
these great toiling masses, it is the arts of 
use which he must have meant as the genu- 
ine thing to be called Art—and the most 
admired of these artistic utilities are the pro- 
ductions that emanate from the workshop 
of the gold and silver smith. 
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TROPHIES IN STERLING SILVER 


GQ Ithough the Conventional Trophy is a Loving Cup. 
én dignified souvenir of success in sport, there is a growing 
interest in other objects. ~ 

A suitably inscribed Tray 1s becoming more and more 
popular, as it is appropriate. distinguished and out of the ordinary. 
Gorham designers have created many interesting Trophies of 
the highest quality, not the highest price, sold by established 
responsible jewelers everywhere throughout the country 


Sterling Stlver for everybody 
FIFTH AVENUE AND 30T8 STREET ~ ~ NEW YORK 
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No Large Fund Now that the Spe- 


to Be Reap ter dincann Caainie 
the Tax Fight 


tee of the American 
National Retail Jewelers’ Association has 
taken over the entire work of the fight 
against the present tax on the sale of 
jewelry and the full responsibility for this 
work rests upon the committee and the 
association which it represents, it is but 
fair that all plans for work connected with 
this fight be initiated and controlled by 
those who have charge of it and this applies 
as much to the raising of funds to meet the 
expenses connected with the work as it does 
to the outline and detail of the work itself. 
Unfortunately, some of our State associa- 
tions, in their enthusiastic efforts to help 
the committee in the raising of funds, have 
suggested methods and plans that are not 
at all in accord with the ideas of the com- 
mittee or the officers of the A. N. R. J. A. 
who are behind it and endorsement has been 
asked and has sometimes been given by 
State associations to such methods without 
realizing that the same are not favorably 
considered by those whom they wished to 
help. 

Among such methods of raising money is 
the “Nebraska Plan,” so-called because it 
was adopted by the jewelers at the 
Nebraska State convention, which looks to 
assessment of each member of the associa- 
tion, based on the amount of tax which. he 
paid on his sales last year. In other parts 
of the country other methods for raising 
funds are being proposed which, while 
apparently all right in many respects, give 
the impression to the outsider that the 
jewelry trade is about to raise a great fund 
for the elimination of the so-called jewelry 
tax. Attention should be called to the fact 
that these plans have neither been accepted 
nor adopted by the officers of the A. N. R. 


J. A., nor by the Special Excise Tax Elimi- - 


nation Committee. What the latter have 
proposed is simply a call for voluntary 
subscriptions on the basis of the turnover 
of members during 1922, the minimum 
amount being $5.00 and the maximum 
$250.00, and if any plan to raise money is 
to be endorsed by the State conventions 
which are to meet between now and August, 
it should be this one and this one only. 

In referring to this matter, in a letter to 
THE JEWELERS’ CIRCULAR last week the 
president of the A. N. R. J. A. said: 
“Please make it plain that we are not trying 
to raise a ‘barrel’ of money but only suffi- 
cient to defray our legitimate and necessary 
expenses, such as the traveling expenses 
of committeemen and delegates, cost of 
publicity, printing, etc.” This admonition 
should be carefully heeded by the jewelers 
of the country and nothing should be done 
that would give the impression to those 
outside of our trade that any large fund is 
being raised to get rid of the tax or even 
that the trade would consider any such 
proposition. Such an impression, if it gets 
abroad, would be apt to do the industry a 
great deal of harm and seriously hamper 
the work of the committee who are fighting 
to get rid of the unjust and discriminatory 
tax with which we are now burdened. 

The jewelry trade is fortunate in having 
a high reputation with the members of 
Congress and with the public at large, who 
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understand that our industry fights always 
in a legitimate way, absolutely on the level 
and by methods that are open and above 
board, and subject to neither suspicion nor 
criticism. Our fight against the tax is a 
righteous one and will be based purely on 
logic, reason and justice, without lobbying 
or bribery of any kind. We need no large 
fund and we will raise none. No action 
should be taken by any association or body 
of jewelers, therefore, that might create the 
impression that the jewelry trade seeks to 
collect, for this purpose, any more than is 
necessary to pay the legitimate expenses of 
its own members in their work of making 
the congressmen and senators of the United 
States realize the unfairness of the present 
method of taxation and educate them up 
to the necessity of having the law repéaled 
at the next session. 
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large centers like 
New York, Boston, 
Chicago and other 
cities which possess museums of art, who 
do not themselves visit and have their clerks 
visit and make use of such museums, are 
losing an important opportunity for knowl- 
edge and development. Time was when the 
art museum was looked upon as simply the 
place where the connoisseur could see the 
work of masters he did not possess, or as a 
place where the curious and idle could pass 
away a few hours interestingly. Those were 
the days when the museums were dead in- 
stitutions as far as the commercial world 
was concerned, but today an entirely dif- 
ferent condition prevails. The real museum 
today is a live institution working for the 
artistic development of the people at large, 
both by educating public taste, on one hand, 
and by aiding the manufacturer and designer 
to satisfy with his products the demand 
created for finer and more artistic mer- 
chandise. 

Today the museums of the country are 
vitally interested in the development of the 
industrial arts and many have exhibits col- 
lected and arranged with this idea in view. 
At the Metropolitan Museum in New York, 
for instance, there is a special member of 
the staff appointed as an “associate in in- 
dustrial arts,” and the work of this officer in 
making known the resource of the museum 
to those who desire practical help, is becom- 
ing more and more important every day. 
How it is appreciated by designers, art 
workers and manufacturers has been evi- 
denced at the exhibitions which have been 
held under the auspices of this department 
in this and previous years. The purpose 
of these annual exhibitions has been to show 
that the museum can and does make itself 
helpful in a practical way and the result 
has been to give inspiration, encouragement 
and suggestion to industrial designers and 
hints to manufacturers that they could never 
have obtained in the ordinary course of their 
work. 

Even as a storehouse where the works of 
the master craftsmen of old are still pre- 
served, the museum has a vital place in the 
business life of every dealer in art products 
and especially those associated with the 
precious metals. Here he can learn at first 


The Museum 
As an Aid to 
Art Industries 


hand, the origin of many of the styles that 
are used in the products which he handles 
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today, and see for himself the beauty of the 
work of the older masters and realize 
thoroughly that the jewelry trade is no 
merely a mercantile pursuit but is carrying 
on the work of the artist-artisan of old and 
has still associated with it, the traditions 
which helped to inspire the older meimbérs 
of our craft with a belief in the nobility of 
their calling. 

But the museum today is not a dead store. 
house; it is a working institution with a staf 
and assistants trained and educated not only 
in a knowledge of things gone by but ina 
knowledge of how that which has been pte. 
served from the past thay be made to serve 
the creator of the beautiful today and to 
morrow. The management of these my. 
seums want their institutions to be considered 
an institution working for the benefit of the 
industries and the public. Far from dis. 
couraging the student, the designer or the 
manufacturer from utilizing the institution 
in a commercial way, they are encouraging 
it in every possible manner, 

Therefore, we repeat that the members of 
our art industries and especially the jewelers, 
who fail to obtain those advantages, freely 
offered by their local museums, are losing an 
opportunity to gain knowledge and sugges. 
tion for themselves and their industry that 
they cannot afford to miss if they wish to 
educate themselves and their clerks to the 
point where they will be most competent to 
perform the work that the public expects of 
them. 
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Important Trade 


Conferences ; 
conferences held in 

at New York New York may ye 
mark a red-letter period in the history of 
the jewelry trade, for while nothing defini 
was adopted at these meetings, nevertheless 
suggestions were made and seed sown tit 
may yet have a marked effect upon the a 
tire industry. Two of these conferencs 
were held at the Drug Club, on May J 
and on May 18, the first at which represet- 
tatives of the various elements in the trade, 
manufacturers of silver and_ silver-platel 
ware, got together to discuss the silver se 
tions of the proposed stamping law. T 
interchange of ideas at this conferenct, # 
weuld be safe to say, did more to clear # 
the different views of the divisions of tH 
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silver trade as to conditions existing c 
their own particular field, than anything be 
had happened in years and laid the founds th 
tion for an understanding of problems and! a 
realization of the good faith of each elemet bot 
towards this work in the jewelry trade ti 
could have been brought about in no a 
way. Me 
The other conference, held at the rs 
rooms cn May 18 was between the heads he 
the various divisions in the jewelry * he 
and the newly elected head of the Nat Lon 
Jewelers’ Publicity Association, at ne T 

steps were taken for the co-operation 
elements in our trade in the work of . ae 
tional publicity. The interchange of 2 

and steps given at this meeting are Dow” ' 
strengthen not only the work of the Nati = 
Jewelers’ Publicity Association, but the ¥¢ tar 
of publicity in general and produce # . tt 
that the jewelry trade will feel for ™ ri 
years. des 
(Continued on page 118) from 
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The trade was notified last week that 
the name of the firm of I. Guntzburger & 





ao 






Son had been changed to J. Guntzburger & 

I Co., 565 Fifth Ave. 

od The trade was notified last week that 

he Theodore D. Sulzer, has withdrawn from 

s- the firm of Mirabeau C. Towns, Inc., and 

he in the future will conduct his own jewelry 

on business at 2 Maiden Lane. 

ng A. Einhorn, importer of pearls, 19 Park 
Place, accompanied by Mrs. Einhorn, sailed 

of for France last Wednesday on the steamship 

rs, la France. Mr. Einhorn has gone abroad 

ely on an extensive business trip. 

an Adolph Eisen, of A. Eisen & Co., im- 


Cs porters of diamonds, 87 Nassau St., sailed 

hat several days ago for the European diamond 

to markets on the steamship Belgenland. Mr. 

the H Eisen will visit the diamond markets at 

to Antwerp and Amsterdam. 

of Joseph M. Weissman, of Belensky & 
Weissman, wholesalers of watches, clocks, 
jewelry, optical goods, etc., 33 Forsyth St., 


Jone was married on Saturday, May 26th at The 
four Chalif, 163 W. 57th St., this city, to Miss 
in Evelyn L. Lobsenz, of Passaic, N. J. 
ye H. Dubiner, of Grabhorn & Dubiner, 
y of manufacturers of fine diamond mountings, 
Anite 71 Nassau St., sailed for the European mar- 
eless kets recently on the Aquitania. Mr. Dubi- 
hit ner will be abroad for about six weeks, 
> ef during which time he will make Fall pur- 
ences chases, 
y I According to an announcement made last 
eset week, the Mayer & Weiner Watch Co., 90 
rat, @ Nassau St., was dissolved on May 15. The 
plat HH assets and liabilities of the concern have 
f s¢ Mobeen taken over by Morris Weiner, who 
TH will continue the business under his own 
ce," nmame at the same address. 
rf Friends of William Bardell, a retired 
mn manufacturing jeweler and formerly U. S. 
th Consul, well known through the trade, have 
8 hen congratulating him and his wife on 
pnd: gratu g 


the fact that they celebrated their golden 
wedding anniversary Friday last, at their 
home, 365 Ocean Ave., Brooklyn. 


_M. Alexander, importer and jobber of 

Jewelery, watches and diamonds, 12 John 

St, sailed for the diamond markets at 

Amsterdam and Antwerp today (Wednes- 

ty) aboard the steamship Lapland. While 

broad, Mr. Alexander will also visit Paris, 
on, Capetown and Bombay, India. 

The 36th annual exhibition of the work 
of the students of the School of Fine and 
Applied Arts of Pratt Institute, Brooklyn, 
vill be opened tomorrow (Thursday) after- 
‘on, at 2 p. wm. and will continue until 
Saturday afternoon at 5.30 p. M. The ex- 
pie ‘bition will be held on the third and fourth 
pr “rs of the main building and the exhibi- 
‘on will be opened to public view on Thurs- 

Y and Friday from 2 p. M. to 6 P. M. and 

70 P. m. to 10 p. M. On Saturday, 
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the exhibit will open at 10 a. M. and will 
close at 5.30 P. M. 

Samuel Lenkowsky, of Samuel Lenkow- 
sky & Son, importers of diamonds, 170 
Broadway, has engaged passage on the 
Belgenland for his wife, daughter Hannah, 
and himself, sailing for Europe on June 13. 
They will first go to the Antwerp diamond 
markets, where he will make purchases and 
then visit Carlsbad, Germany, and Italy, re- 
turning again to the diamond markets before 
returning home. 

Involuntary bankruptcy proceedings were 
instituted’ in the United States District 
Court, this city, on Monday, May 21, against 
Joseph A. Starks, retail jeweler, 2484 Broad- 
way. The petitioning creditors include: 
Julius P. Wiener, who holds a claim for 
$90; Lowy & Kasdan, $592, and Samuel B. 
Goldberg, for $300. Judge Francis A. 
Winslow appointed Morris Israel as receiver 
under a bond of $1,000. The jeweler is said 
to have assets of $3,000 and liabilities esti- 
mated at $15,000. 


The will of the late Byron L. Strasburger, 
who was vice-president of the firm of Bayer, 
Pretzfelder & Mills, Inc., watch importers, 
15 Maiden Lane, was filed recently for pro- 
bate in the New York County Surrogate’s 
Court. The document was attested in June, 
1922, and makes a number of bequests to 
charitable organizations. Mr. Strasberger 
also remembered all of his old employes and 
even some of those who had left his con- 
cern some years ago to be married. His 
relatives were also made _ beneficiaries. 
His estate was estimated to be worth be- 
tween $2,000,000 and $2,500,000. 

An involuntary petition in bankruptcy 
was filed in the United States District 
Court, this city, on Tuesday of last week 
against Jacob C. Friedman doing business 
as the J. C. Friedman Co., importer and 
exporter of novelties, 220 Fifth Ave. The 
petitioning creditors include the Oriental 
Novelty Importing Co., with a claim for 
$200, Columbia Silver Co., Inc., $1,200 and 
Fmil Lackow, for $269. On the same day 
the petition was filed, Judge Francis A. 
Winslow appointed Julius S. Berg as re- 
ceiver under a bond of $750. The concern 
is reported to have assets of $1,000 and 
liabilities estimated at $25,000. 

Milton L. Ernst, manufacturer of plati- 
num and gold jewelry, 88 Gold St., an- 
nounced several days ago that his jewelry 
factory, including the good will, factory or- 
ganization, tools, dies, sample lines, etc., has 
been taken over by J. M. Jablow & Co. 
68 Nassau St. In the future, the Jablow 
concern will continue to fill all orders for 
jewelry and mountings formerly manufac- 
tured by M. L. Ernst. The present chain 
making plant of J. M. Jablow & Co.,, will 
be removed to 88 Gold St., where the con- 
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cern will have increased facilities. Mr. 
Ernst also announced that in the future he 
will confine ‘his activities to the importing 
of diamonds and will remain at 88 Gold St. 

After spending 10 weeks abroad, James J. 
Loeb, of J. J. Loeb & Bro., 68 Nassau St., 
returned to this city last Friday on the 
steamship Lapland. During his stay in 
Europe, (Mr. Loeb visited the diamond mar- 
kets in Antwerp and Amsterdam and also 
made purchases in the colored fancy stone 
markets in Paris and London. In speaking 
of the conditions in the diamond markets, 
Mr. Loeb told a reporter of THE JEWELERS’ 
CrrCULAR that the eight facet stones in the 
cheaper and smaller variety have advanced 
enormously in price with every likelihood of 
the price going even higher. In fact, said 
Mr. Loeb, there is very little difference in 
price between the small cheaper quality and 
the small finer stones. This condition, he 
stated, was due to the large demand for the 
cheaper grade of stones. The medium-sized 
stones, he said, have advanced slightly but 
not many of the finer quality diamonds are 
seen on the market. The price of the larger 
stones, he stated, has not changed since 
December. 

Alexander Siegel, a jeweler at 546 W. 
149th St., was attacked by two hold-up men 
in his store last Friday but he refused to 
throw up his hands and submit to the com- 
mands of the bandits and was able to thwart 
their plans to rob his store. The two men 
walked into the establishment about 2:15 
o’clock last Friday afternoon. The jeweler 
immediately became suspicious. They asked 
to see some stickpins and after looking over 
several requested that they be shown one 
that was on display in the window. As Mr. 
Siegel was taking the pin from the window, 
one of the bandits walked behind the show 
case and commanded him to throw up his 
hands. Mr. Siegel refused to do this and 
started to fight back. One of the bandits 
struck him over the head with the butt of 
his revolver and the jeweler, although 
wounded, gave an alarm and the thieves ran 
from the store and made their escape with- 
out taking any loot. One is described as 
about 25 years old, standing five feet eight 
inches high, and weighing about 135 pounds. 
He had dark hair, dark complexion and was 
smooth shaven. The description of the 
other man was almost identical except that 
he was said to be about five feet six inches 
tall. 

An offer of settlement to creditors on the 
basis of 30 cents on the dollar made by 
Isadore Franklin, manufacturing jeweler, 
106 Fulton St., against whom bankruptcy 
proceedings were started last March, was 
confirmed in the United States District 
Court, this city, recently. The offer is pay- 
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able 10 per cent in cash and the remainder 
in notes of 5 per cent each maturing in four, 
eight, 10 and 12 months. The bankruptcy 
proceedings were started against (Mr. Frank- 
lin on March 7 last and on April 27; sched- 
ules were filed listing the liabilities at 
$57,426 and assets at $15,802. 

Marc Morel, of the firm of Lovegrove & 
Morel, importers of pearls at 500'Fifth Ave., 
will sail for France the end of this week 
on the Rochambeau. 

Joseph Leudan, of Joseph Leudan & Co., 
Los Angeles, Cal., is in this city on a busi- 
ness trip. He is making his headquarters 
at the offices of James J. Loeb & Bre., 68 
Nassau St. 

J. R. Rutkay has purchased the jewelry 
sore, fixtures and good will of Edward F. 
Wagner, 20 Main St., Flushing, L. I., and 
after June 1, Mr. Rutkay who is now 
located at 278 Wyckoff Ave., will continue 
business at the Main St., Flushing, L. I. 
address. 

J. F. Gross, J. F. Bushman and A. Borok- 
kin announce that they have severed their 
connection with L. W. Rubenstein, with 
whom they have been for the past 13, six 
and three years respectively, and have 
formed a new concern under the trade 
name of the Hygrade Jewelry Co., at 116 
Nassau St. 

About 25 members of the Jewelers’ 
Square Club were guests of Jacob Kanor, 
Worthy Master of Pioneer Lodge, No. 20, 
F.& A. M. last Friday night which was 
Metropolitan District Deputy Night. A 
special program by the district deputies of 
the metropolitan district, was carried out 
and there were a number of very interesting 
features in connection with the meeting. 
Pioneer Lodge is 125 years old, being the 
dldest in the city. 

Announcement of the organization of a 
‘ew firm to manufacture silverplated hol- 
lowware has been made by the Imperial Sil- 
ver Plate Mfg. Co., which has just finished 
fitting up a factory and showroom at 43-45 
Wooster St. The members of the firm 
ae Solomon H. Schiff, who has been con- 
nected for many years with several of the 
largest manufacturers; Corlenius Kramer, 
Nikifor Marketan, and William Lesbank, 
who are all practical men in their lines. Mr. 
Schiff will have charge of the office and sell- 
mg end, while his partners will attend to 

factory end. 

F - Astor, a retail jeweler of this city, 

s daughter and a Mr. Leroy, while on 

T way to attend the annual convention 

f the New York State Retail Jewelers’ 
Association, held in Utica, last Monday and 

uesday, met with an accident near Staats- 
ie N. Y., when the car skidded and hit 
Foy Mr. Astor was cut about the mouth, 

lle his daughter had her neck badly cut 
a fess from the wind shield. Mr. Leroy 
tred a bad shaking up and the chauf- 

S head was hurt and his leg injured. 
a Sar was badly smashed. They arrived 

fea later by train. 

idea of a national organization of 
MaNagers, took definite form at a re- 
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cent meeting held at the New York Adver- 
tising Club by a committee representing the 
New York Sales Managers’ Club and the 
Sales Managers’ Clubs of Philadelphia, 
Boston, St. Louis, Milwaukee, St. Paul and 
Columbus. It was decided to organize the 
National Association of Sales Managers, 
the first meeting to be held at Atlantic City, 


‘ June 7, directly following the convention of 


the Associated Advertising Clubs of the 
World. Charles F. Abbott, 26 Madison 
Ave., Montclair, N. J., was elected chair- 
man, and C. H. Rohrbach, 50 Church St., 
New York, secretary. Membership in the 
association will be confined to sales man- 
agers, either as individuals or as a club 
membership. 

Members of the Jewelers’ 24-Karat Club 
have just received from the “Radio Broad- 
casting Station T F K C” of the institution 
a full and detailed program of the outing 
tc be held June 13 at Price’s Grounds, 
Pleasure Bay, Long Branch. This gives 
the radio program from 9.00 a. M. 
when the members start on the boat to Sandy 
Hook until 6 Pp. M. when they reimbark on 
the return trip to Atlantic Highlands, The 
outing, which is expected to be one of the 
finest ever held by the club is in charge 
of a committee headed by Herbert A. 
Reichman, chairman, which includes H. C. 
Larter, J. W. Alford, Matt Stratton, A. L. 
Brown, Dan Price, J. W. Sherwood, W. J. 
Ward, Wm. Lehrfeld, Wm. I. Rosenfeld, 
C. W. Sommer, P. J. Coffee and Melville 
Untermeyer. 


Officially the platinum market showed 
little change this week over prices prevail- 
ing heretofore, the official quotations for 
soft platinum being given as $116, for five 
per cent, iridium, $124 and for 10 per cent. 
$132, although some refiners made quota- 
tions under the official prices, the amounts 
ranging down as far as $3 from the official 
price. It was explained that the situation 
in the platinum field was rather peculiar 
inasmuch as while the jewelers were not 
buying platinum to any extent, the refiners 
were getting few offers of crude platinum, 
the crude and unrefined platinum stocks 
being very scarce and that which was 
offered being held at a _ very high 
price. It was believed that the slightest 
demand on the part of the jewelers for 
platinum would stiffen the market consider- 
ably owing to the fact of the scarcity of 
the supply. 

Julius Wodiska, manufacturing jeweler, 2 
John St., is receiving congratulations from 
jewelers all over the country as a result of 
the article “A Great Expert Reveals Sur- 
prising Facts About Jewelry,” published in 
the June issue of the American Magazine, 
this being an interview with Mr. Wodiska 
by Thane Wilson, which has not only 
proved of interest to the public but has 
given fine publicity to the subject of gems 
and jewelry throughout the nation. So in- 
teresting was it to the trade that jewelers 
have taken advantage of this article, and in 
some cases, have tied up their advertising 
to it. For instance, Mack Hurlburt, well- 
known jeweler of Fort Dodge, Ia., in last 
Wednesday’s issue of the Messenger- 
Chronicle of .that city, published a long 
“ad” enumerating the various topics covered 
in the article and advising everybody in his 
vicinity to read it. Mr. Wodiska has done 
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much work for the jewelry trade in the 
past, not only as an author of special articles 
on gems and jewelry, published in THE 
JEWELERS’ CIRCULAR and cther trade papers, 
but as the author of “A Book of Precious 
Stones” published some years ago. 

The J. Bulova Co., Fifth Ave. and 36th 
St., announced several days ago that the 
firm name had been changed to the Bulova 
Watch Co., Inc. The change in name, it 
was stated, was prompted by the fact that 
jewelers in communications with the concern 
almost invariably addressed letters and tele- 
grams to the Bulova Watch Co. The 
change, however, is one in name only. All 
the employes remain the same, the same 
policies will also continue and no change 
will be made in the method of doing busi- 
ness. This concern was organized in 1875. 
The house has added to its sales force 
M. W. Sorenson, of Bloomington, Ill. Mr. 
Sorenson takes the places of B. F. Swarts- 
berg who has been promoted to the position 
of assistant sales manager. Mr. Sorenson 
has been affiliated with the retail watch 
business for many years and is therefore 
unusually well qualified to serve the retail 
jewelers because he is conversant with their 
problems. He will call on all jewelers in 
Illinois excepting the city of Chicago and 
that section which is known as “Little 
Egypt,” and also will visit the jewelers in a 
few cities in Iowa and Wisconsin. Mr. 
Swartsberg will retain the rest of his terri- 
tory which he will cover more intensively. 


ee 
— 








Spanish Ivories 


66" THERE appears to have been a less 

general use of ivory for sculpture in 
Spain and Portugal than in most other coun- 
tries. Nevertheless, if we take into con- 
sideration, with regard to Spain, what is 
known as Hispano-Moresque art, resulting 
from the invasions of the Peninsula by the 
Arabs in the eighth century, and their in- 
fluence which endured until they were finally 
expelled at the end of the 15th, and, with 
regard to Portugal, her colonies, her settle- 
ments in India and China, and her connec- 
tion with a certain part of West Africa, we 
find some interesting subjects. ... We ar- 
rive, then, at a peculiar style of mixed art, 
in which oriental feeling predominates, 
which we call Hispano-Moresque. 

“Of the later periods—after about the 
13th century—it is not at all easy to ac- 
count for the various transitions through 
which the Arab influences on the style of 
decoraticn passed; .... In considering the 
examples of ivory carving in Spain which 
we possess, of any kind—and they are not 
many—there is little reason to do otherwise 
than confine the remarks which may be 
made to a certain class of objects of Moorish 
and Hispano-Moresque origin, of which 
some fine examples are to be found in the 
Kensington Museum. These are the boxes 
and caskets of peculiar form, which were 
evidently made for the use of the palaces of 
the conquering race. Of the best time of 
the Italian renaissance, the effects of which 
were felt in Spain, as they were elsewhere, 
we are absolutely destitute of anything in 
ivory sculpture which could be brought for- 
ward. 

“In later times the case is still worse.”— 
A. MASKELL. 











Bernard Bruh, retail jeweler who has been 
located at 46 Orange St., has moved to 
442 Orange St. 

Mr. and Mrs. Harry Durand, of 37 Lin- 
coln Park, have opened their Summer home 
at Elberon, N. J. 

W. G. Kendall has been granted a patent 


for a vanity case. A. J. Utzinger, of Plain- 
field, has been granted a patent on a brooch. 

John Pryor is visiting the trade in the 
middle west in the interest of the B. M. 
Shanley, Jr., Co., manufacturing jewelers 
at 13 Governor St. 

W. C. Barry, formerly of the B. C. Barry 
Co., manufacturing jewelers, and also for- 
merly with Larter & Sons, is now with the 
R. & H. Platinum Works, New York. 

A 12-year-old boy was caught while at- 
tempting to force his way into the jewelry 
shop of L. C. Sheppard at 130 Branford 
Place. He was sent to the Parental Home. 

C. J. Bioren, of Bioren Bros., manufac- 
turing jewelers at 473 Washington St., has 
returned from a trip through the New Eng- 
land States in the interest of his concern. 

The Four Plating Co. is the trade name 
filed for the plating business at 179 South 
St. by Patsy Delia, of 435 18th Ave., and 
Joseph Fusco, of 118 Miller St., Newark, 
and Thomas Fiorello, of 315 Magnolia Ave., 
Elizabeth. 

Fred M. Felger is visiting the trade in 
the middle west in the interest of his con- 
cern, F. & F. Felger, manufacturing jewel- 
ers at 42 Marshall St. F. C. D. Bonnor 
returned a few weeks ago from a trip 
through New York State for the company. 

Mrs. William D. Sinnock, of 92 Heller 
Parkway, and Mrs. E. W. Scarborough, of 
South Orange, her daughter, will go to Fair- 
field Beach the latter part of June. Mr. 
Sinnock and his son, Edwin P. Sinnock, 
and Mr. Scarborough will join them for a 
part of the Summer. 

The special building committee of the 
Newark Museum on which are Louis Bam- 
berger, who gave $500,000 for the museum’s 
new home, and Chester R. Hoag, president 
of the Newark Museum, are perfecting 
plans for the erection of the new structure. 
These will probably be announced in about 
a month. 

The first direct steps toward launching 
the Community Chest campaign for support 
of local welfare agencies were taken at a 
meeting of a committee of the Welfare Fed- 
eration of Newark at its headquarters in 
the Chamber of Commerce. The meeting 
was presided over by Augustus V. Ham- 
burg. Among the others actively engaged 
in planning for the campaign is Curtis R. 
Burnett. 

Incorporation papers have been filed for 
“The Howard Co.,. Jewelers.” The regis- 
tered agent is Archie Linder and the regis- 
tered office is at 191 Market St. The au- 
thorized capital stock is $125,000. The in- 
corporators are Archie and Alice Linder, 
of Bridgeport, Conn., and Israel Diamond, 
of New York, and Morris Diamond, this 
City. The company’s store is on Market 
St., next to the Newark Theater. 

Nathan Drobner, a salesman for the 
Helen (Mfg. Co., arrived at the Market St. 
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station of the Pennsylvania Railroad, this 
city, at 7.40 p. m. Saturday. He went into 
a telephone booth to telephone to his wife 
at a hotel that he had arrived. He left a 
sample case contaimng $4.203 worth of 
jewelry and a hand containing an as- 
sortment of pearls on the floor just outside 
the booth. He said that he left the booth 
door open, so as to watch the two bags. 
He turned his head for an instant, when 
he looked back, he declared, the case had 
disappeared. He reported the theft to 
Joseph Dill, special policeman at the station, 
who told him to run up Market St. in 
search of a case similar to the one stolen. 
He said that he went as far as Mulberry St., 
but when he could find no trace of the thief 
he returned to the station and telephoned 
to police headquarters. Detectives Binder 
and Weckstein were assigned to the case. 
Later Pinkerton men were put on the case 
also. Drobner told the police that he thinks 
he was trailed from Philadelphia, where he 
had changed from a train which came from 
Reading. Aaron Broder, of the Helen con- 
cern, said the stock in the stolen case con- 
sisted of 345 rings of various values. Drob- 
ner’s home is at 27 Wellesley St., Rochester, 
N. Y. 
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A third conference, held at the Chamber 
of Commerce May 17, between the heads 
of organizations and the heads of leading 
manufacturing firms and representatives of 
the Harvard Graduate School of Business 
Administration, not only gave the jewelry 
trade leaders a better idea of the work of 
this institution at Cambridge, but prepared 
the way for co-operation between the trade 
and this institution that will be of benefit 
to both and may yet result in a survey of 
the wholesale and manufacturing jewelry 
trade on the lines that the Bureau of Re- 
search of this institution made for the re- 
tail jewelry industry some time ago. 

But of all the conferences in the industry, 
that which had the greatest effect and re- 
sulted in getting a universal expression of 
opinion, was held Wednesday at the rooms 
of the National Jewelers Board of Trade 
when representatives of the wholesale and 
retail jewelry trades and of the genuine and 
imitation pearl industries met to discuss the 
proper terms to be used in connection with 
the sale of imitation pearls. After a full 
and free discussion, a resolution was passed 
to the effect that it was the sense of the 
meeting that where the word “pearl” is used 
in connection with the sale of any but the 
genuine pearls, it must be immediately pre- 
ceded by the word “imitation” spelled out 
in full and that the word “imitation” must 
be equally clear, distinct and legible and 
of the same size as the word pearl. Far 
from showing a difference of opinion be- 
tween the various elements in our trade 
on this question, there was a unanimity in 
the desire expressed to aid in any movement 
that would prevent misrepresentation in the 
sale of imitation pearls and to co-operate 
with the Federal Trade Commission in get- 
ting such a ruling as would clearly define 
the terms under which such goods might be 
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advertised and sold along lines that would 
cause no confusion in the minds of the 
public. 

These conferences between the officers of 
the various industries and the heads of the 
leading industrial organizations are an ex- 
cellent sign of the broad-minded co-opera- 
tive spirit that dominates the leaders of the 
jewelry trade at the present time. There jg 
little doubt of the good resulting thereftom, 
and it is to be hoped that the future wif 
see more of them. 











Members of the Philadelphia trade will 
soon have the opportunity of seeing the 
famous Napoleonic silver table service, 
brought to America after the war, and con- 
sisting of 919 pieces. The set, used by 
Napoleon I during the “Hundred Days’ will 
be brought to this city in the near future 
for exhibition, according to an announce- 
ment by the Arts Section of the French 
Institute in the United States. The service 
set is said to be worth more than $100,000. 
After the death of Louis the XVIIIth it 
passed into the hands of Count de Cham- 
bord. It later was secured by Henry V and 
was held in Austria until after the war. 

Three hundred members of the Bailey, 
Banks & Biddle Co. Welfare Association, 
composed of employes of the Bailey, Banks 
& Biddle store at 13th and Chestnut Sts, 
cast business cares aside and spent a frolic- 
some day—their annual field—at the North- 
east Shrine Club, Fox Chase, last Satur- 
day. Reaching the club grounds in early 
afternoon the pleasure-bent throng set about 
at once in making the most of the gala 
day. The first round of the sports pro- 
gram was the baseball game in which the 
store department crossed bats with the 
manufacturing department. After a thrill- 
ing battle in which each department team 
led the race at times the manufacturing de- 
partment won out by a one-run margin, 
the final score being 10 to 9. After spirited 
competition among men and women, 
boys and girls in the other events of the 
afternoon, in which handsome prizes were 
given, the picknickers gathered at the club 
house for the supper and evening program. 
One of the outstanding features of the eve- 
ning program was the presentation by the 
president of the welfare association, H. 
Peck, to three new officers of the Bailey, 
Banks & Biddle Co., of baskets of flowers. 
The recipients of the tokens of esteem from 
the association were Mr. Hilsee, president; 
Mr. Alexander, vice-president and trea’ 
urer, and Mr. Hood, secretary. These of- 
ficers have been in office a comparatively 
short time following a reorganization 
the company. At the same time the beat 
tiful prizes, won by the various contestants 
during the afternoon, were awarded. Dane- 
ing was the chief evening diversion. . 
seven-piece orchestra furnished the must 
In the course of the evening’s entertainment 
the officers of the company, who were pre 
sented with flowers, gave short talks. 
affair was in charge of Mr. Peck and 
various committees of the association. 
special train was chartered for the party. 
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J. B. Oberlin, Columbia, Pa., was a visi- 
tor to Lancaster last week. 

Percy L. Appel, of W. W. Appel & Son, 
spent several days in New York last week 
on business. 

Warren Boyle, who left some weeks ago 
for a trip south, has secured a position with 
a firm in New Orleans. 

Charles L. Miller was one of last week’s 
speakers among the public schools for the 
G, A. R., on patriotic subjects, preparatory 
to the observance of Memorial Day. 

Aaron T. Ressler has gone to Atlanta, 
Ga, on a prospecting tour, with the idea 
of opening a repair shop there if things look 
favorable. 

Saul L. Soloman has purchased an auto- 
mobile and will cover part of this State for 
his establishment. M. Norman Bair, his 
traveling salesmen, will take the western 
section. 

Samuel Bindloss, of Los Angeles, formerly 
of Columbia, who went west 21 years ago, 
locating for some years in Salt Lake City 
and then removing to Los Angeles, is visit- 
ing Lancaster relatives before going to 
Boston to see a brother. 

Amos Devier, son and employe of Jeweler 
D. C. Devier, of Harrisburg, was married 
recently. He was a former student of 
the Bowman Technical School. Rufus E. 
Heatwole, Harrisburg, Va., a student of the 
school, has returned home for the Summer, 
as he will play ball with a team of one of 
the Virginia base ball leagues. 

James J. Tracy, of New York, has 
finished a course at the Bowman Technical 
School and taken a position at Bedford, Va., 
with W. E. Jacobs. L. M. Morgan, Wash- 
ington, D. C., and Floyd M. Glenn, Hanover, 
Pa, have entered the school as students. 
Harry Hart, of the school, and wife, were 
tecent visitors in Harrisburg. 

The stockholders of the Non-Retailing 
(o, held their annual meeting on May 16 
at the company’s office, 36 E. Chestnut St., 
tlecting the following directors: M. L. 
Weidman, Ephrata; Harry H. Shomo, 
Reading ; Willis Musser, Philadelphia; John 
W. Eshelman, Milo B. Herr, T. Wilson 
Dubbs and Alfred W. Moyer, all of Lan- 
caster. The board organized by electing 
these officers: President, Alfred W. Moyer; 
ve-president, Harry H. Shomo; secretary 
and treasurer, Milo B. Herr; chairman of 
the board, M. I. Weidman. The reports 
showed that last year was a prosperous one 
for the company. 

The Hamilton Watch Co. has announced 
Mat every loyal employe who has been in 
"8 service over three years is eligible to 
purchase not over 12 shares of the com- 
many’s stock. Older employes have fre- 
‘ently expressed a wish to become stock- 
wets, and the company has finally worked 
‘ut a plan by which employes may secure 
Stock to be paid for in monthly instalments, 

dllowing a small first payment. The stock 


y 0 be disposed of as it becomes available 
2 the market at a price favorable 
Ke employes. That subscribed for will 


in trust by trustees, and all divi- 
declared on stock will be credited in 
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full to the subscriber’s account, such sums 
to apply against principal and interest in re- 
ducing the subscriber's note. In addition, 
the trustees will pay to the subscriber’s 
account a bonus of $4 per share per year for 
five years, this amount reducing the cost of 
the stock. The management emphatically 
states that this is not a stock selling scheme, 
no new stock being issued, but is a plan to 
assist loyal employes. But, those who do 
not become subscribers will not suffer any 
prejudice on that account. The company, 
in line with plans to help its employes, has 
in effect a group insurance plan, and dur- 
ing the last six years 21 employes have 
died, and in every instance their heirs re- 
ceived a full year’s wages of the deceased, 
and this without cost to the employe. The 
company, it is announced, is looking for- 
ward to increasing its force to 1,000 work- 
ers in order to build 500 high-grade watches 
daily. 











The manufacturers’ baseball league opened 
up its season last week. 

William T. Bride spent the week-end at 
the Cape with a party of friends. 

E. F. Wilde and A. A. French left last 
week for Maine on a fishing trip. 

Emil Freyer, buyer for the S. Weinhaus 
Co., was a local visitor last week. 

George Semple, salesman for Bates & 
Bacon, is at the factory for a few weeks. 

I. Lachman, of I. Lachman &- Sons, 
Seattle, Wash., was in the city last week 
purchasing goods. 

The manufacturing jewelers in large num- 
bers have offered the use of their automo- 
biles to the grand Army on Memorial Day. 

Harold E. Sweet, of the R. F. Simmons 
Co., figured in an automobile accident in 
Rayham last Sunday but fortunately escaped 
uninjured. 

The local manufacturers are busy filling 
orders which have been on the books for 
the past month. Most of the salesmen are 
now home. 

Attleboro was represented by a number 
of manufacturing jewelers at the first for- 
eign convention held in Boston last Thurs- 
day and Friday. 

The seventh annual meeting of the Attle- 
boro Chamber of Commerce was held Fri- 
day night, May 18, and Harlan A. Allen 
installed as president of the organization. 

The Attleboro Gas Co. has reduced the 
price of gas from $1.50 to $1.45 per thou- 
sand cubic feet. This reduction will benefit 
the jewelers, who are large consumers of 
gas in their factories. 

Gavin J. Tyndall, district manager of the 
Geo. L. Claflin Co., has been promoted to 
general sales manager of the jewelers’ sup- 
ply and chemical department of the com- 


pany. He will continue as manager of the 
local branch in connection with his new 
duties. 


Announcement is made of a change in 
the affairs of the Morse Pencil Co., which 
in the future will be known as Keller Mfg. 
Co. Edwin C. Keller, who has been identi- 
fied with the silver business for many years, 
will be the manager. Mr. Keller has until 
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recently been connected with the local branch 
of Dominick & Haff. 

The jewelry factories will be closed -to- 
day (Wednesday) in observance of Memo- 
rial Day. Many of the buildings are elabo- 
rately decorated in honor of Capt. Carter 
Bishop, of Petersburg, Va., who is in Attle- 
boro as a guest of the city over the holiday. 











F. L. Anderson, formerly in the diamond 
department of A. Stowell Co., is now em- 
ployed by D. C. Percival & Co. 


A charter of incorporation has been 
granted to M. J. Kittridge Co., Springfield. 
The capital is $40,000 and the incorporators 
are Morris J. Kittridge, John J. Lynch and 
Max Kittridge, of Springfield, and Leo J. 
Simard, of Holyoke. 

Fire destroyed a mill at the Standard 
Comb Cc., at Leominster, May 23, with an 
estimated loss of $25,000. It was caused by 
spontaneous combustion in celluloid. Twelve 
employes in the building had a narrow 
escape, but all were successful in getting 
out safely. 

Richard Butler and Kenneth Jackson, 
South End, were held for the Grand Jury 
May 19 in $2,000 bail each on two counts 
of breaking and entering. They are charged 
with the larceny of $200 worth of jewelry 
from the store of Aaron Beals, 1669 Wash- 
ington St. The police recovered most of 
the property. 

David S. Thomas, head of the diamond 
department of the Jason Weiler & Son, 
who has just returned from a trip to 
Holland, brought with him a considerable 
quantity of the Russian “crown jewels,” ac- 
cording to a statement given by him to a 
reporter of the Boston Post. It is claimed 
that the value of the diamonds is $500,000 
and that the collection contains several fine 
samples of the stones, which for many years 
belonged to the Romanoffs. Mr. Thomas 
bought 5,000 carats and the stones have all 
been recut, as the facets were old- 
fashioned. 

H. S. Grutchfield, whose association with 
the manufacturing business covers a period 
of more than 30 years, has become the 
president of the corporation of Norling & 
Bloom. He is in charge of the management 
and of the shop end of the business. Mr. 
Grutchfield learned his trade with a manu- 
facturing jeweler in Detroit, and during his 
eight years there gained a _ thorough 
knowledge of the business. In Boston, he 
was in turn associated with Shreve, Crump 
& Low, Inc., and Adams & Singleton, leav- 
ing the latter 10 years ago to open his own 
business. Mr. Grutchfield enjoys a wide 
popularity among the trade, being known as 
a most genial companion and_ efficient 
executive. His advent into the affairs of 
Nerling & Bloom is regarded as a great 
acquisition. 








Pappmeir & Sons, Beardstown, Ill, have 
sold their stock of diamonds, jewelry, etc., 
to John L. and James W. Dryden, who will 
continue the business under the name of 
Dryden & Dryden. 
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Chicago Notes 





J. L. Miller, Heyworth building, left re- 
cently for the Pacific Coast. 

David Holtz, Mallers building, is making 
a short business trip through Indiana. 

S. E. Boles and A. Musgrove, of David 
Relais, New York, were in Chicago last 
week. 

Harry Lesch, of Lesch & Lewis, left this 
week on a four week’s business trip through 
the west. 

Morton Selig, of J. Gottlieb, New York, 
sent the past week in Chicago calling on 
the trade. 

Frank Whiting, of the Whiting & Davis 
Co, made a short business trip to Indian- 
apolis, last week. 

C. M. Murphy spent a few days in Chi- 
cago last week on his way from the Coast 
to the Ballou factory at Attleboro. 

Edward Cain, of Edward Cain & Co., 
Mallers building, left last week on a five 
weeks’ business trip through the west. 

Mark Lewy and J. F. Lewy, of the Lewy 
Bros. Co., returned last week from French 
Lick, where they spent 10 days resting. 


Walter Marble, of the Bugbee & Niles 
Co, passed through Chicago last week from 
the Pacific Coast en route for Cincinnati. 
Marvin H. Wexler, of Wexler Bros., re- 
turned last week from a four weeks’ busi- 
ness trip through the east and reports a 
favorable trip. 

Steve Bridges, of Despres, Bridges & 
Neel, returned last week from a motor trip 
to Green Bay, Wis., where he spent a few 
days on business. 


Samuel Swartchild, of Swartchild & Co., 
‘turned recently from a visit to French 
Lick, and Louisville, where he attended the 
Kentucky Derby. 

Taylor Kahlmeyer, of J. Milhening, Inc., 
‘turned to Chicago last week from New 
York, where he spent a couple of weeks 
“siting the markets. 

Milton Sanderfelder, of the D. F. Briggs 
teturned last week from the Pacific 
ast where he spent the past four weeks 
calling on the trade. , 

J. H. Manheimer, of Louis Manheimer & 
Sn Co., accompanied by his wife, is spend- 
mg a couple of weeks at Louisville, visiting 

lends and resting. 
Ben F. Hirsch, Heyworth building, was 
‘led to St. Louis last week on account of 
death of his wife’s mother, who passed 
way after an extended illness. 

~ Federman, Chicago manager for the 

‘Miller Mfg. Co., returned last week 


fom a month’s business trip to the Pacific 


ae 


Coast where he found conditions favorable. 

Robert Murman will open a retail jewelry 
store at 5921 W. Division St., on or about 
June 1. Mr. Murman has been associated 
with H. H. Boyson, of Oak Park, for some 
time, 

Albert S. Samuels, of: the A. S. Samuels 
Co., San Francisco, was in Chicago for the 
past week visiting the markets on his way 
to New York where he will spend a few 
weeks. 


George Draeb, Sturgeon Bay, Wis., ac- 
companied by Mrs. Draeb, spent several 
days in Chicago last week visiting the 
markets, en route for the Wisconsin Retail 
Jewelers’ Convention at Fond-du-lac. 

Wm. Shapiro, Pacific Coast representa- 
tive for the Louis Manheimer & Son Co., 
arrived in Chicago last week and expects to 
remain here for about four weeks getting 
his stock replenished before returning to 
the west. 


Joe Goldstone, of the Blauer-Goldstone 
Co., returned recently from Des Moines, 
where he attended and addressed the con- 
vention of the Iowa Retail Jewelers’ Assc- 
ciation, and en route home stopped off at 
French Lick for a few days’ rest. 

Olsen & Ebann announce that their Grand 
Rapids, Mich., store will move some time 
this week from 182 Monroe St., into a new 
location at Pearl and Monroe Sts. All new 
and up-to-date fixtures are being installed. 
F. G. Kendricks is manager of this branch. 

E. O. Kiessig, who now represents the 
Service Jewelry Co., of Chicago, in the 
southeast, spent a few days in Chicago re- 
cently. Mr. Kiessig is making his head- 
quarters in the Equitable building, St. Louis, 
and was formerly associated with the Eisen- 
stadt Mfg. Co. 


Gus Verboomen, of the Arthur-Strauss 
Co., who is now making an extended busi- 
ness trip through the west and reports con- 
ditions favorable in his territory. I. Bro, 
who also represents this concern, is mak- 
ing a two weeks’ trip through the southern 
and central part of Indiana. 

J. M. H. Lebolt, of Lebolt & Co., accom- 
panied by his family, is spending this week 
in New York city visiting friends and at- 
tending to business. He will sail on Satur- 
day, June 2, on the Berengaria for Europe, 
where he will visit at their Paris office, re- 
turning to Chicago about Sept. 1. 

Orley Criplean, who has been in charge 
of the Racine store for Olsen & Ebann, is 
now managing their Benton Harbor, Mich., 
branch. New fixtures and show windows 
are being installed in the Benton Harbor 
branch, and when completed this will be one 






of the most beautiful stores in that sectiorr 
of the country. 

The 11th floor of the Heyworth building 
has proven to be a very fertile field for 


sneak thieves. The fourth case of this kind 
on this floor happened one day last week 
when a sample case belonging to Edward 
Brooks, representing the M. F. Williams 
Co., disappeared. The case only contained 
inexpensive jewelry. 

J. Dellafield, 120 S. State St., has taken 
a concession at the Leiter building stores 
and on Saturday of last week opened his de- 
partment. He is carrying a complete line 
of diamonds, diamond mounted jewelry and 
watches. On the seventh floor of the build- 
ing a large shop was opened that will ac- 
commodate several watchmakers and 
jewelers, so that all repair work can be 
taken care of, 

The office and the shop of the Peerless 
Jewelry Mfg. Co. was removed last week 
from the 15th floor of the Heyworth build- 
ing to larger quarters on the 15th floor of 
the Chicago Saving Bank building, 7 W. 
Madison St. This company until recently 
operated as the Goldsmith Co., and stated 
in its removal announcement that the name 
had been changed on account of confusion 
caused by the similarity of its name to that 
of other concerns using the name Goldsmith. 
The proprietors of the Peerless Jewelry 
Mfg. Co, are H. Tavlinsky, S. Jacobson 
and L. Warshawsky. 

An unusual elaborate window display of 
wedding rings in the State St. window of 
C. D. Peacock, Inc., is attracting a great 
deal of interest. The window is decorated 
in a light tan silk with a picture of a church 
in the background. In front of the church 
stand plaster casts representing Pocahontas, 
the first native American Bride and her 
husband, John Rolfe, who were married in 
April, 1614. These figures were made espe- 
cially for this display. Reproductions of 
wedding rings used in all ages and all coun- 
tries were shown and these were all made 
from descriptions or pictures. Several 
weeks time and great expense were neces- 
sary to assemble the material for this 
window. 


Charles S. Roberts, president of the Wahl 
(Eversharp) Pencil Co., was stricken with 
a heart attack on Tuesday of last week in 
the club house of the Glenview Golf Club 
and died before aid could reach him. With 
him at the time was his wife, Mrs. Harriet 
Roberts. Funeral services were held last 
Saturday at the Rosehill Chapel. Mr. 
Roberts is survived by his widow, two sons, 
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Harold Fay, and Jchn, and one daughter, 
Eleanor. 

R. J. Hillinger, Silversmith building, is 
spending a couple of weeks at French Lick, 
resting. 

Harry Young, Milwaukee Ave., accom- 
panied by his family, returned last week 
from California, where he spent about 
seven weeks resting. 

A. A. Johnson, Mandan, N. Dak., passed 
through Chicago last week en route to New 
York, from where he sailed on Tuesday for 
Sweden, where he will spend three months 
visiting with relatives. 

A. W. Gustafson, of H. D. Vognild, 1564 
Milwaukee Ave., left Chicago Monday for 
New York, and will sail May 31 on the 
Oscar II for Sweden, Norway and other 
European countries. Mr. Gustafson will 
spend about three months abroad visiting 
with relatives and friends. 

Among the visitors in Chicago last week 
were: George Beach, Valparaiso, Ind.; 
Robert Nickell, Kenosha, Wis.; W. H. Trein, 
Dixon, Ill.; A. L. Hamblin, Buchana, Mich. ; 
A. Kramer, of the Sterling Jewelry Co., 
Dayton, O.; A. Rovelstad, of Rovelstad 
Bros., Elgin, Ill.; Max Rabinovich, Grand 
Forks, N. Dak.; Edward Bengston, Free- 
port, Ill.; Mrs. B. Wolf, of Kaufman & 
Wolf, Hammond, Ind.; Sam Kaufman, of 
the Kaufman Jewelry Co., St. Paul, Minn. 

Leo and Sadie Spero have purchased the 
stock and fixtures of the jewelry store lo- 
cated in the Atlantic Hotel building, 314 
S. Clark St., formerly owned by the E B. 
Gregory Co. Several changes in the 
arrangement and additions and improve- 
ments to the windows are now being made 
and when finished Mr. and Mrs. Spero will 
have one of the prettiest stores in the “loop” 
district. Mr. and Mrs. Spero were in busi- 
ness at 402 North Ave., for six years selling 
that place last January. Prior to opening 
that store they were in business in Wyoming 
and both are very well known in the trade. 

Harry L. Zimmerman and David Gettle- 
man have formed a partnership under the 
name of Zimmerman & Gettleman, and have 
secured a location in the Kesner building, 5 
N. Wabash Ave. This concern will operate 
a wholesale silverware business. Neither 
Mr. Zimmerman or Mr. Gettleman have 
ever been associated in the jewelry busi- 
ness, Mr. Zimmerman having been a pro- 
moter for corporations and Mr. Gettleman 
connected in the insurance business. Morris 
Zimmerman, brother of Harry, has been 
connected with-several of the large silver- 
ware houses in Chicago and the east, and 
he will take over the management of this 
new business while both the partners will 
visit the trade. 








Homer C. Marshall has purchased the 
interest of John Christensen in the Christen- 
sen-Marshall Co.’s jewelry store, Longmont, 
Colo. The firm has been in business under 
this name for four years, although Mr. 
Marshall has had an interest in the store 
for six years. He assumes sole ownership 


but the business will continue under the old 
name. 
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TRADE CONDITIONS 
Trade with the retail jewelers of Evansville and 


other towns in this end of the State has been 
very good during the past week or 10 days. In 
fact the entire month of May has been a very 
good month for both the retail and wholesale 
jewelers of Evansville; in fact must better than 
the corresponding month of last year. Collections 
are good and general business conditions have 
improved a great deal during the past three or 
four months. Retailers are of the opinion that 
trade is going to be very good the balance of 
the year, and believe that there are little, if any, 
discouraging signs on the trade horizon at this 


time. The various manufacturing concerns of 
Evansville are being operated on steady time, and 
there are practically no unemployed men in this 
city at the present time. Reports from the smaller 
towns in southern Indiana and northern and 
western Kentucky are more encouraging than they 
were 2 year ago, and farmers are not only in 2 
better frame cof mind, but they are buying more 
liberally. Taken as a whole the trade outlook is 


about as promising as the rctailers and wholesalers 
could expect at this time. 


Dr. George C. Ridgeway, local optician, 
has returned from a business trip to 
Indianapolis. 

J. Roy Strickland, handler of clocks and 
watches at Owensville, Ind., was in Evans- 
ville on business a few days ago. 

With the falling of the Wabash and White 
Rivers it is expected that the mussel shell 
camps will be busy again. Operations were 
suspended several days ago when these 
rivers went above flood stages. 

Local merchants, including the retail 
jewelers have decided to stop allowing 
ministers of the gospel a 10 per cent rebate 
on all purchases, a custom that has pre- 
vailed here for a number of years. 

A. J. Heuring, publisher of the Dispatch 
at Winslow, Ind., who for many years was 
engaged in the retail jewelry business at 
Monroe City, Ind., was here a few days 
ago arranging to buy a new press for his 
paper 

Several of the local jewelers who are 
members of Hadi Temple, Ancient, Arabic 
Order, Nobles of the Mystic Shrine, are 
arranging to go with the local delegation 
to Washington, D. C., in June to attend the 
imperial meeting of the Shrine. 

Charles F. Artes, of the Charles F. Artes 
Co., Inc., of 321 Main St., who was favor- 
ably mentioned for the position of republican 
State chairman of Indiana to take the place 
of Lawrence Lyons, who resigned, refused 
to take the place and the job was given to 
another. Mr. Artes said he could not spare 
the time from his business for the position. 

Earl McConnell, retail jeweler at Oak- 
land City, Ind., 30 miles north of Evans- 
ville, has purchased the building in which 
his business is located. The building 
formerly was owned by Mrs. Judith Trout- 
men. Mr. McConnell is the successor of 
M. O. Cockrum & Co., who purchased the 
business from Frank Heller, who established 
it in 1885. It is the oldest jewelry store in 
Oakland City and the store is well stocked. 

Albert Zehner and John Kirwer, of the 
West Side, have opened a new jewelry store 
at 1811 Main St., which is known as the 
North Side Jewelry Shop. The new firm 
carries a fine and well assorted line of 
jewelry of all kinds and their location is 
regarded as an ideal one as a jewelry store 
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has long been needed in that part of the 
city. The firm also will do watch repairing, 
an expert being in charge of this line of the 
business. 

The pearl button factory at Rockport, 
Ind., the leading manufacturing concern of 
that city, has shut down for an indefinite 
time while the building is being re-modeled, 
The brick walls of the factory will be re. 
moved and replaced by glass in order to give 
more light to the workers in the plant, 
The roof also will be lowered. As soon as 
the improvements have been made the plant 
will be started again. 











Seattle jewelers are aroused over the con- 
tinued activities of | window-smashing 
bandits, who seem to pick upon jewelry 
shops as the simplest type of establish- 
ments to rob. And robbing jewelry stores 
in Seattle is easy, it appears from the re- 
cent history of such activities. On May 8 
the M. G. Caplan store was robbed of $150 
worth of merchandise by a thief who hurled 
a brick through the front window. 

The annual convention of the Washing- 
ton State Retail Jewelers’ Association will 
be held in Seattle, July 25 and 26, during the 
week of the Pacific Northwest Merchants’ 
convention and products exposition, which 
will be held, as in former years, in the Bell 
St. terminal of the Seattle Port Commission. 
Headquarters of the jewelers’ association 
will be the Gowman Hotel, but it is planned 
to tie up the meeting as much as possible 
with the convention activities of the north- 
west merchants, according to Albert B. 
Jones, Seattle, president of the jewelers’ 
State association. The executive committee 
of the association is at work now on the 
program for the annual meeting, and this 
will be completed and announcement made 
about June 1, it is estimated. Something 
unusual in the way of conventions is planned 
by the jewelers, and an unusually fine pro 
gram is promised. It is expected that the 
attendance this year, due in part to other 
attractions obtained by tying up with the 
northwest merchants’ convention, will ex 
ceed that of any previous meeting. 








Dr. Richard B. Moore, chief chemist of 
the Department of the Interior, Bureau 0 
Mines has resigned his post to take effcct 
June 1. Dr. Moore will be succeeded by 
Dr. Samuel C. Lind, who has for some 
years acted as a superintendent of the Rare 
and Precicus Metals Experiment tation of 
the bureau at Reno, Nevada. Dr. Moore 
will enter the commercial field with a well 
known firm of consulting chemists and 
metallurgists in New York City. ! 
Moore, previous to his governmental servic 
was closely associated with Sir William 
Ramsey, the eminent English chemical 
vestigator, in research work on the rare 
gases. Dr. Lind, who will assume the 30s 
tion of chief chemist of the Bureau of Mines 
on July 1, studied at Washington and e 
Universities, | Massachusetts Institute 0 
Technology, the University of Leipzig, 
University of Paris, and the Radium In- 
stitute of Vienna. 
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Word reached the office of the Richter & 


Phillips Co. 114 W. 6th St, during the. 


week that the jewelry store of George H. 
Deck, Blanchester, O., had been ruined by 


‘fire. 


The annual Kentucky Derby at Louisville 
is observed with as much ceremony as any 
national holiday and a number of Cincin- 
natians took part in the festivities last Satur- 
day. A group of men connected with the 
Whitehouse Bros. in the Walsh building 
made up one of the parties that looked over 
the field. 

I. N. Biddle, Lawrenceburg, Ind., visited 
Cincinnati during the week, it being his 
first visit here in some time because of the 
fact that he had been confined to his home 
through illness. Mr. Biddle called on C. E. 
Richter, of the Richter & Phillips Co., to 
return a visit that Mr. Richter had made 
to him during the meeting of the National 
Wholesale Jewelers’ Association during the 
last week of April. 

For the first time in the history of courts 
in Hamilton County, O., a pawnbroker 
fled an assignment during the week. An 
acknowledgment of failure in the pawn- 
broker “game” is unique in Cincinnati, but 
an assignment was made by Simon Marx, 
705 Central Ave. He made a deed of as- 
signment to Benjamin Adler, listing assets 
at $1,000 and liabilities at three times that 
amount. The petition gave “poor business” 
as the cause of the failure. 

A warrant charging Meyer Daniels, of 
the Smith pawnshop, 614 Vine St., with 
false pretenses and fraudulent advertising 
has been sworn out in Municipal Court by 
George Brown, 423 Plum St. Mr. Brown 
alleged that Daniels advertised a_ violin 
worth $850 for sale and that he went to the 
shop and bought it for $100. The buyer 
alleged also that Daniels said the violin was 
the property of his brother. Later he al- 
leges that he learned the violin was worth 
about $20 and that it did not belong to 
Daniels’ brother. 


Joseph Pieper, Pike St., and Madison 
Ave, Ky., is a team captain in the campaign 
that has been started in Kenton County to 
raise $50,000 for the Covington Y. M. C. A. 
In all the campaign is to raise $75,000 but 
Senator Richard P. Ernst who lives in Cov- 
ington will give $25,000 contingent upon the 
raising of twice that amount in order to 
wipe out the debt of the institution on the 
‘southern side of the Ohio River. There 
ae more than 100 workers in the campaign 
Which is being assisted by Alfred O. Booth, 
“eretary of the International Young Men’s 
Christian Association. 

Held to the Covington, Ky., Grand Jury 
inder bond of $1,000, a boy registered as 
Charles Mullins, 19, Third and Main Sts., 
Covington, is charged with grand larceny 
ot taking a handbag out of the automobile 
‘f Joseph Pieper, jeweler of Covington. Mr. 

tper's machine was parked at Pike St. and 

adison Ave., near the jeweler’s place of 

Siness, last Thursday night and it is 

tged that two men lifted the bag from 
tar and later tried to dispose of it, in- 

‘ding all the contents, for $150. This of- 
twas made to several persons in Coving- 
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- ton and although Mullins denies taking the 


bag he admitted that he tried to dispose of 
the handbag and contents. 

“Old Man Work” will be laid at rest 
with all pomp and ceremony by the Whole- 
sale Jewelers’ & Manufacturers’ Association, 
in Cincinnati at White Villa, Ky., Tuesday, 
June 5. He will be laid away so deep that 
if any attempt is made toward a resurrec- 
tion a fresh homicide outbreak will be re- 
ported in the Blue Grass region of Ken- 
tucky. Invitations have been sent out to 
the local association asking members to 
take part in the procession.. These invita- 
tions are unique and show “Old Man Work” 
laid at rest in his wooden jacket. The 
funeral services are to begin at 9 a. M., Eli 
Gutmann is the cremator. The pallbearers 
are Arnold Dorst, George Opie, Ed. Noter- 
man and Eli Gutmann, and the chief 
mourner is Clarence Loeb. 

Arthur C. Jacobs, vice-president of the 
D. Jacobs Sons Co., Oskamp building on 
Race St., won first prize in the sack race 
of the annual outing of the Business Men’s 
Club at the Laughery Club, near Aurora, 
Ind., Tuesday, May 22. Admitted as a new 
member of the club a week before Mr. 
Jacobs proved the speediest of contesting 
members while immersed in a sack. George 
J. Gruen, secretary-treasurer of the Gruen 
Watch Co., finished third in the auto race 
and walked off with a prize. His firm 
donated a very fine wrist watch as one of 
the prizes for the day and it was awarded 
to the winner of the golf driving contest. 
Carl Thoma, of Thoma Bros., enjoyed the 
outing, as did several other jewelers, one 
of whom was Victor Gebhardt, of the Geb- 
hardt Bros. Co. in the Merchants building. 

Every member of the campaign committee 
of the Business Men’s Club who secures 25 
new members will receive a diamond but- 
ton which is to be worn in the lapel of the 
coat in the campaign that is being conducted 
by the club. This button will be given to 
each man who secured that quota by George 
J. Gruen, of the Gruen Watch Co. Before 
he left for Europe Mr. Gruen gave orders 
that the diamond buttons were purely a gift 
from him because of the interest he had in 
the new club building that is being erected 
by the organization. There are two men 
who are mighty close to the desired goal 
and it is expected that several will go over 
the mark, Each man who secured 20 mem- 
bers is given a gold button by the club 
itself and no less than 25 of these have 
already been distributed. The gold buttons 
were made by the Miller Jewelry Co., lo- 
cated in the Greenwood building, 6th and 
Vine Sts. 

Elmer Wallenstein, a member of the 
board of directors of the newly incorporated 
Wallenstein, Mayer & Co., was in the group 
of more than 100 Cincinnati business men 
who are making a good-will trip through 
the Appalachian Mountain district under 
auspices of the Cincinnati Chamber of Com- 
merce. He submitted application just a little 
while before the group left the “Queen City” 
on a special train. There was a change in 
the representation of the Gruen Watch Co. 
on the trip, as E. T. Rowe, one of the 
southern representatives of the firm, was 
scheduled to go but Harold R. Haerr, office 
manager of the firm, went in his stead. Mr. 
Rowe played golf so assiduously a few days 
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before the trip started Monday, that he 
was “burnt-up” by the sun. His face 
peeled and it was impossible for him to go 
on the tour. J. Harvey Phillips, vice-presi- 
dent of the Richter & Phillips Co., was the 
other jeweler on the trip. 

Two elaborate and artistic loving cups 
are being. made by the Frank ‘Herschede Co., 
124 E. 4th St., for Ralph R. Caldwell, presi- 
dent of the Alumni Association of the Uni- 
versity of Cincinnati, and will be on display 
at the University June 16, when a huge 
home-coming celebration will be held there. 
The cups are to be prizes to be presented 
to the fraternity and sorority showing the 
greatest attendance at home-coming cele- 
brations of the university for three years, 
when it will become the permanent prop- 
erty of the “frat” and sorority. This is one 
of several things which are being done in 
an effort to work up interest among gradu- 
ates of U. C., one of the few municipally 
owned universities in the United States. 
Lack of interest in the alumni and also in 
the current student body has been held as 
being due to lack of a dormitory, but a 
new dormitory is now being built on the 
campus. 








Omaha. 


Among the out-of-town jewelers who were 
in Omaha recently were: Harle Williams, 
Tabor, Ia.; L. S. Robinson, Glenwood, Ia.; 
C. S. Clinton, North Platte, Nebr. 

Grover Spangler, jeweler at Fremont, 
Nebr., -who has been ill during the past few 
months, is again able to be about. He 
spent some time in a hospital, following a 
slight operation. 

Retail jewelers. should make it a point to 
investigate carefully before ordering from 
leaflets and other cheap forms of advertising 
matter that comes to them from hitherto 
unheard of concerns throughout the country 
offering bargain prices on jewelry, A. F. 
Smith, head of the A. F. Smith Co., Omaha, 
believes. He made this point in speaking 
before the Iowa State Jewelers’ convention 
at Des Moines last week, and the convention 
thought so well of it that they embodied the 
idea in the resolutions. Mr. Smith showed 
one particular piece of advertising, a leaflet 
from a concern purporting to be a New 
York manufacturer. It advertised gold 
rings as low as $2.98. He said investigation 
showed that this concern was not even listed 
in Dunn’s or Bradstreet’s. “There are many 
fly-by-night concerns putting out advertis- 
ing to catch the retail jeweler’s dollar,” 
said Mr. Smith, “and the retail jeweler will 
do well to investigate any concern before 
sending in his money.” ‘Mr. Smith further 
said jewelers should immediately make up 
their minds whether they want to do an in- 
stallment business, or whether they consider 
themselves above that. He said installment 
business is being done by some jewelers, 
but has not been taken up generally by the 
trade. 











T. A. Nussbaum, head of the Tell Watch 
Co., recently visited in {Washington, 
D. C., where he attended commencement 
exercises at the Washington Missionary 
College and visited George W. Spier, honor- 
ary president and founder of the Horologi- 
cal Institute of America. 











from the northwest. 

Marc Lichtenstein, Bakersfield, Cal., was 
in this city for a few days, en route for a 
trip east. 

Jean Spitzel, of Spitzel, Wallman & 
Gutwirth Bros., has gone to call on the 
trade in the south. 

William Kissam, of the Edson Adams 
Co., has returned from the north for a brief 
visit to the home office. 

Charles Leppla, who is connected with 
the Bohm, Allen Jewelry Co., of Denver, 
Colo., is here on a visit. | 

Sidney Weinshenk, of Mayer & Wein- 
shenk, has returned from his northern trip, 
having been gone over two months. 

Al. M. Gilbert has left for his initial 
trip through northern California and 
Nevada, since going into business for him- 
self. 

B. M. Tasse, Coast manager for Man- 
ning-Bowman & Co., is expected back from 


a visit to Denver, Colo. and adjacent 
territory. 
Max Schoemann is now thoroughly 


settled in his new offices on the seventh 
floor of 704 Market St. and is delighted 
with the location. 

S. }. Hammond & Co., 150 Post St., is 
now representing the International Sheffield 
Works, New York, manufacturers of silver- 
plated hollowware. 

Julius Wise has returned from a trip to 
Los Angeles, where he found very good 
trade. He is leaving for his northern trip 
in the interests of his line. : 

Arthur P. Care, manager of the E. W. 
Reynolds Jewelry Co., Los Angeles, stopped 
here and visited some of his friends, en 
route home from New York. 

George P. Martin, jeweler of Watsonville, 
has been visiting the city, having come to 
attend the graduation of his daughter, at 
the University of California, Berkeley. 

Frank Jeddis, of the Alphonse Jeddis 
Co., has come back from the south. James 
Gilbert, who travels for the Alphonse 
Jeddis Co., is also back at headquarters of 
the firm, 704 Market St. 

W. L. Wingate, of the Oneida Com- 
munity, Ltd., traveling out of the San 
Francisco office, has just finished a trip 
through southern California, and is leaving 
for the Sacramento Valley. 

J. W. King and Mrs. King are now back, 
after visiting the Pacific northwest and Los 
Angeles. It was Mrs. King’s first experi- 
ence in calling with Mr. King, on the trade 
and she enjoyed it thoroughly. 

E. C. McKeen, Coast representative for 
the Waltham Watch Co., has moved to 704 
Market St., where he will be enabled to 
give the usual good service that has been 
rendered in the past. Mr. McKeen is leav- 
ing for southern California. 

H. V. Sewasy, one of the travelers for 
A. I. Hall & Son, has come back from a 
trip to the Hawaiian Islands. Mr. Sewasy 
has made so many trips to the Islands, that 
some of his friends now say his initials 
represent “Honolulu-and-Vicinity” Sewasy. 

C. C. Gross, manufacturers’ representa- 
tive with Coast headquarters at 704 Market 
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St., is visiting the Traube Mfg. Co., Detroit. 
He will go on to Newark, to see Kohn & 
Co., a house which he also represents. Mr. 
Gross is expected back in San Francisco in 
June. 


Windsor Cobb, of R. Blackinton & Co.,. 


is staying at the St. Francis Hotel and 
rumors are afloat that Mr. Cobb, and his 
fellow members of the Whiskers Club, are 
laying plans for their annual outing in the 
wilds. One of this organization’s chief 
by-laws prohibits any member from carry- 
ing a razor on the trip. 

Among the manufacturers’ representatives 
in town are: Ernest Block, of the Louis 
Stern Co., Providence, R. I.; Alex. Felden- 
heimer, of Feldenheimer & Jacoby, New 
York City; Alvin Fox, of Fox Bros. & Co., 
Cincinnati, O.; D. W. Wilkins, of the Ostby 
& Barton Co., Providence, R. I.; and 
Clifford Whiting, of Whiting & Davis Co., 
Plainville, Mass. 

California jewelers in San Francisco last 
week included: Earll Bothwell, San Jose; 
Henry Oberlin, of Oberlin Bros. Ce., 
Fresno; M. Marshall, Jr., of M. Marshall, 
San Luis Obispo; R. V. Culver, of Nielsen 
& Culver, Palo Alto; A. J. Wilkinson, 
Tracy; J. Irving Bedford and wife, Chico; 
Fred Kreig, Fortuna; Earl Marks, 
Modesto; Clarence P. Jacobs, Vallejo; and 
Carl Noack, Sacramento. 

Edson Adams, president of the Edson 
Adams Co., is expected back from the east 
soon. Earl Sturges who started as a boy 
with the Edson Adams Co., has completed 
his 25 years of association with the firm 
which is planning to commemorate the 
anniversary by sending him and Mrs. 
Sturges on a pleasure trip to New York. 
Mr. Sturgis plans, however, to visit some 
of the factories represented by the Edson 
Adams Co. 

Percy Wrayton, eastern jewelry manu- 
facturers’ representative, was the bride- 
groom at a wedding a day or two ago, at 
which Mayor Jas. Rolph, Jr., of this city, 
acted as impromptu best man. The bride 
was Miss Ada Matthews, of 1246 Bush St. 
She had been a neighbor. of the Mayor in 
her childhood days, and was a family friend. 
The wedding took place in the Mayor’s 
office and Judge Conlon, notified by his 
Honor, promptly went to the city hall 
where the bridal party was waiting for the 
ceremony to be performed. Later, there 
was a wedding supper at the St. Francis 
Hotel. Mr. Wrayton is one of the popular 
members of the jewelry trade. 








The Lancaster Optometric Society at its 
menthly meeting recently was entertained 
at Hotel Stevenson at a shad supper by one 
of its members, J. E. Boyle. At the business 
session general matters of interest were dis- 
cussed and the fact noted that the amend- 
ments to the laws relating to optometrists 
had passed both branches of the Pennsyl- 
vania Legislature and was now in the hands 
of the Governor for action. The salient 
features of the amendments call for a higher 
educational standard for optometrists, who 
must hereafter have four years in a high 
school instead of three, and must take a 
three-year course in optometry instead of 
two. An inspector, who will visit frequent- 
ly among the optometrists, is to be appointed 
to see that this is complied with. 
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S. Rosenweisen has opened a jewelry 
store at 202 Baronne St. He was formerly 
in the Machica building located on Canal 
St. 

Adrian Lopez, formerly with William 
Frantz & Co., has accepted a position with 


Marsh Hainer, watch inspector for the 
Illinois Central Railroad Co. at McComb 
City. 

Mr. and Mrs. Packwood, prominent jewel. 
ers of Baton Rouge, motored to the city 
the other day and made purchases by way 
of replenishing their stock at home. They 
report business excellent at the State 
capital. 

C. G. Heyl is arranging to establish him- 
self in the jewelry business on his own 
account, opening an _ establishment on 
Carondelet St., near Perdido St., in the 
near future. He will carry a full line of 
jewelry and kindred merchandise. 

Hausmanns, Inc., has completed repairs 
on its Baronne St. establishment, made 
necessary by the fire in January which came 
very near wiping out the entire building, 
and which nearly destroyed a block of other 
buildings in the neighborhood where the 
fire originated. 

There is a new jewelry firm at 3% 
Baronne St., Broderick & Curry, two young 
men having just started in business there. 
Mr. Curry had been chief clerk in the credit 
department of White Bros. Co., under W. 
S. Bender, now connected with the real 
estate business. Mr. Broderick was identi- 
fied with the collecting branch of the same 
firm, and both are experienced and well- 


known tu the trade. 
¢ 








Pacific Coast Notes 





Gecrge E. Dupen, well-known northern 
California retail jeweler, has opened 4 
handsome jewelry store at 6428 Hollywood 
3oulevard, Hollywood. It is an attractive 
establishment and manufacturing, designing, 
watch repairing, etc., are all done on the 
premises. Mr. Dupen is connected with 
jewelry stores in Sacramento, Cal. and 1 
Chico, Cal. He and Mrs, Dupen are now 
residing in Hollywood. 

Fred C. Wilhelm, formerly connected 
with a jewelry store in Berkeley, Cal, has 
decided to make his future home in Salt 
River Valley, Ariz. He has canvassed @ 
number of locations in the Pacific southwest 
and has come to the conclusion tha 
Phoenix and Vicinity look most promising 
to him. Mr. Wilhelm is a veteran of the 
World War and, prior to that, held a pos 
tion with Bauman-Massa Jewelry Co, ™ 
St. Louis. 

Otto A. Poulsen who has been engaged 
in business in Richmond, Cal., for a mul 
ber of years, is having his store at 
Macdonald Ave. erttirely renovated. 
new store front is being put in and se" 
show cases and fixtures, etc., installed. 
When completed, it will be one of the hand- 
somest stores in Richmond. Mr. Poulset 
has many friends in the oil city, partly a 
account of his well-known reputation 1 
square dealing, 
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Bruce Robertson, formerly with Jos. 
Rittigstein, is now in the office of the Jas. 
A. Apffel Co., manufacturing jewelers. 

John Blohm, head of the silverware de- 
partment of Feagans & Co., has started on 
his buying trip to New York and the 
eastern factories. 

Joseph Leudan has left for the east on a 
business trip and expects to reach New 
York, May 25. While in New York he will 
make his headquarters with James J. Loeb 
& Bros., 68 Nassau St. 

Melville Nordlinger, manager of S. 
Nordlinger & Sons, has returned from an 
enjoyable fishing trip to Big Bear Valley. 
He was-accompanied by Barney Oldfield 
and a few other personal friends. 

J. W. Ware, San Diego, has been spend- 
ing some time recently at his tourmaline 
mines in San Diego county and has brought 
back not only fine samples of tourmaline 
but also some very fine green topaz. 

Mrs. Dougherty, for a number of years 
a popular saleswoman in the jewelry depart- 
ment of the E. W. Reynolds Co., recently 
underwent a serious operation in a local 
hospital. She is reported to be recovering 
nicely. 

Charles E. Marcellus, of the diamond de- 
partment of S. Nordlinger & Sons, accom- 
panied by his wife and younger daughter, 
motored up to Berkeley to be present at the 
graduation of his elder daughter at the 
University of California. 

Cards have been received from J. G. Ure 
and Wallace Ginder, of Brock & Co.’s force. 
They had arrived at Ensenada on time after 
a pleasant motor trip and were intending to 
start farther down into lower California 
immediately on a hunting trip. 

David F. Nelson, watchmaker, formerly 
in room 612, Title Guarantee building, has 
moved to room 506 in the same building, 
where he is with David Miller, diamond 
broker, and where he has fine quarters with 
excellent light and plenty of room. 

J. G. Rogers, traveling for A. I. Hall & 
Sons, Los Angeles office, has returned from 
a successful business trip to San Diego. 
Announcements are out for the marriage 
on June 6 of Mr. Rogers’ daughter, Dorothy 
Rogers, to W. K. Esgen, of this city. 

The Slavick Jewelry Co., 427 W. 7th St., 
has been having a special dollar-down and 
dollar-a-week sale, with Mrs, Penniman, 
“educator” for the International Silver Co., 
Present in the interests of the Rogers Bros. 
merchandise, a display of which has been on 
exhibition, 

Otto Jaeschke, head of the watch depart- 
ment of the G. D. Davidson Co., has left 
for a tour of the east, taking in Washing- 
‘on, New York, Rochester, Buffalo and 
ither cities. He will also visit some. of the 
cites of Canada, returning by way of the 
Canadian Rockies. 

J. D. Bridges, of the Los Angeles office 
of the International Silver Co., is back from 
his trip to El Paso and intervening points. 

€ reports varying business conditions, 
800d in some places and not so good in 
others. Miss Lisenby, of the office force 
of the same company, is able to be back at 
her desk after several weeks’ illness. 
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An effort has been inaugurated to inspire 
greater interest in the Western Horological 
Scciety and a general meeting for that pur- 
pose will probably be held soon. Those in 
charge hint at a surprise in store for those 
who attend. The date and place of the 
meeting have not yet heen definitely deter- 
mined upon, but will. be announced soon. 

F. C. Plate, of the International Silver 
Co., is back from San Francisco, where he 
went to confer with E. V. Saunders, Pacific 
Coast manager of the company. On his 
way back he stopped at Monterey and went 
into the northern section of the Santa 
Barbara National near the headwaters of 
the Carmel River, where he had wonderful 
success in fishing for trout. 

Marcel X. Dumas, auditor for the Jas. A. 
Apfell Co., is taking his first vacation since 
he became associated with the company and 
has gone by boat to San Francisco, intend- 
ing to return by rail and make a short visit 
at the Yosemite. The Apfell Co.’s business, 
he says, is constantly growing and is at 
present 20 per cent. ahead of the cor- 
responding period of last year. 

George D. Davidson, of the George D. 
Davidson Co., has just started in company 
with Mrs. Davidson, on an extended trip 
to New York and the east. He goes by 
boat to Victoria, B. C., and thence by way 
of the Canadian Rockies. He expects to 
spend some time fishing in Canadian waters 
and will make his journey leisurely. 

Mrs. Gertrude de Blin, manager of the 
Rookwood China department of Brock & 
Co., has started for the east, going first to 
Chicago and then to Cincinnati, where she 
will visit the Rockwood potteries. From 
there she will go on to New York on a 
buying trip. Mrs. Cora M. Cantner, audi- 
tor for the company, is accompanying Mrs. 
de Blin as far as Chicago and later will 
visit friends in Indiana. Both expect to be 
gone about a month. 


S. O. Balzer, manager of the jewelry 
department and of severai other depart- 
ments in A. Hamburger & Sons’ store, has 
arrived home from his European trip and 
is now buried in the work that has accumu- 
lated for him. His journey abroad was 
very satisfactory from a business point of 
view. J. M. Hart, buyer of domestic goods 
for the jewelry department, has also re- 
turned from New York and other points in 
the east, where he secured additional stocks 
of desirable merchandise. 


A number of jewelers as well as other 
merchants here have suffered considerable 
inconvenience in consequence of the strike 
cf the longshoremen at the Los Angeles 
harbor. Among those especially incon- 
venienced is the E. W. Reynolds Co., for 
whom a shipment of clocks equivalent to 
four carloads has been delayed 45 days and 
is still undelivered. The size of this single 
shipment, while it will surprise many, really 
does not give an adequate idea of the great 
volume of clock business done by this 
company. 

Chester A. Montgomery, of Montgomery 
Bros., recently visited his uncle, James A. 
Montgomery, who has been at Coronado 
Beach for two or three weeks convalescing 
from serious illness. He reports the latter 
to be improving more rapidly than hereto- 
fore and it is expected he will be home 
soon. The jewelers of San Diego recently 
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gave a banquet in his honor at which he is 
reported to have made a very forceful 
address on “The Cost of Doing Business.” 
His many friends here will welcome him 
home as soon as he feels able to come. 

L. Dascomb, jewelry auctioneer, with 
headquarters in room 714, Title Guarantee 
building, has just arrived home from 
Juneau, Alaska, where he went to conduct 
a sale for the Nugget Shop in that city. 
After closing a very successful sale, Mr. 
Dascomb made a tour along the coast and 
visited most of the seaport towns of the 
territory. He found business conditions 
good and was much delighted with his trip. 
An interesting fact in connection with Mr. 
Dascomb’s trip to Juneau is that all the 
preliminary arrangements for the sale were 
made by wireless from Seattle and by wire 
from Los Angeles to Seattle. 
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The Lindahl Jewelry Co. is locating at 
1213 West 3rd St., sixth floor. 

H. W. Beattie recently returned from a 
pleasure trip throughout the west. 

F. W. Foster, of the Foster & Green- 
wood, has been re-elected head of the 
Cleveland Retail Credit Stores. 

Nathaniel Brody, formerly of the Potter 
Studios, has opened store at 1085 E. 105th 
St. His store will be in the nature of a 
specialty shop. 

B. H. Shepard, who travels for the 
Scribner & Loebr Co., is rapidly recovering 
from long period of illness and expects ‘to 
start out shortly with a line of holiday 
goods. 

The Bennett-Babcock Optical Co., Ports- 
mouth, has secured a long lease and will 
locate on Chillicothe St. in the Neurdoefer 
building, which is being remodeled and 
especially designed, prepared for optical 
purposes. The floor space contains about 
130 square yards besides the basement. 
When this growing concern is housed in 
these new quarters they will have one of 
the most complete optical establishments in 
the State. 

The jewelry store of Thad Ackley & Co., 
was opened for business last Tuesday after 
having been closed two weeks on account 
of the death of Thad Ackley. The opening 
of the store is good news to the many cus- 
tomers and friends of this firm. The store 
will be under the management of Mr. 
Ackley’s son, William D. Ackley, who 
learned his trade of expert watchmaker and 
jeweler from him and who has been asso- 
ciated with his father in business, 











Frank CC. Marshall, proprietor of a 
jewelry store at 322 Genesee Ave., Saginaw, 
Mich., has made an assignment for the 
benefit of creditors to Lawrence B. Bach, 
of Cleveland, O. The assignee has petitioned 
the Circuit Court for authority to dispose of 
the stock. An inventory and accounting of 
the business made by the appraisers, 
Charles A. Pierson and Nelson E. Meyer, 
shows, according to the figures in the docu- 
ments, accounts receivable of $4,934, the 
number of debtors being 146 and open ac- 
counts amounting to $11,377, of which 
$2,553 is due the United States Government 
as excise tax. Assets are placed at $30,512. 
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granted a patent on a separable button. 

A. D. Thuotte has been enlarging his re- 
tail store in the Denomme block at Arctic. 

Mr. and Mrs. Jerome M. Fitz Gerald 
have opened their house at Buttonwoods for 
the Summer. 

Mr. and Mrs. William L. Mauran were 
in New York and vicinity the past week on 
a recreation trip. 

T. J. Critchley is having a new dwelling 
house erected on Edgewood Ave., Edge- 
wood, to cost $6,000. 

Mr. and Mrs. William H. Manchester 
have opened their Summer home at Button- 
woods for the season. 

Mortimer Winsor, of A. Holt & Co., was 
in New York and vicinity the past week on 
business for that concern. 

William H. Hanaford, of Tuttle & 
Stark, left last week on a several weeks’ 
western trip for his concern. 

Mr. and Mrs. Thomas U. Catlow en- 
joyed the last week-end by an automobile 
trip through central Connecticut. 

David N. Jacoby is on an extended 
western trip for the Providence Stock Co. 
of this city, going to the Pacific Coast. 

Harry Browenstein has started a retail 
store and gift shop at 154 Washington St., 
under the firm name of The Elite Gift Shop. 

Theodore B. Pierce was a speaker at the 
meeting of the Providence Plantations Club 
last Tuesday evening on the “48-hour law.” 

J. Robert Sweet, of the Providence office 
of the National Jewelers Board of Trade, 
was in Boston and vicinity the past week 
on business for the association. 

The J. J. White Mfg. Co., 144 Pine St. 
is receiving some good orders from its repre- 
sentative, Alfred Moss, who was in San 
Francisco and vicinity last week. 

William H. Hanaford has filed informa- 
tion at the city clerk’s office that he is the 
sole owner of the manufacturing jewelry 
firm of Tuttle & Stark, 116 Chestnut St. 

A marriage license was issued to Herbert 
K. Sturdy by the City Registrar of Provi- 
dence last Wednesday, the bride-to-be being 
named as Miss Dorothy E. Haskell, of West 
Barrington. 

William G. Lawton, of this city, who is 
State Director of the International Union 
of Gospel Missions, is attending the 10th 
annual convention of the organization at 
Minneapolis. 

George B. Champlin, George S. Champlin 
and Mr. and Mrs. Ralph S. Hamilton Jr. 
have opened their country estate which they 
recently purchased on Warwick Neck, for 
the Summer. 

Archibald Silverman, of Silverman Bros., 
was the toastmaster at the sixth annual 
banquet of the Menorah Society of Brown 
University, held at the Hotel Dreyfus last 
Thursday evening. 

Mr. and Mrs. A. Tingley Wall have 
opened their Summer home at Watch Hill 
for the season. Mr. Wall will sail Friday 
of this week for Porto Rico, returning about 
the middle of June. 

Le Clede Woodmansee, who was taken 
seriously ill at his store in the Opie block 
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on High St., Westerly, last Monday, is re- 
ported to be resting more comfortably at 


.- his-home on Elm St. 


The Fairfield Plating Co., 19 Calender St., 
is being conducted by John J. McGee, of 24 
Read St., Riverside, and Frank P. Murray, 
of this city, according to their statement 
filed at the city clerk’s office. 


Edgar M. Docherty, of the William C. 
Greene Co., and president of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association, was a business 
visitor in New York the past week. 

Jules Goldstein, of Julius P. Goldstein Co., 
and J. J. White, of the J. J. White Mfg. Co., 
‘eft early last week for a fishing trip to 
the Rangeley Lakes, in Maine. They ex- 
pect to be absent about 10 days or a fort- 
night. 

Mr. and Mrs. Ashbel T. Wall, Jr., are 
sailing this week, Saturday, from New York 
for a European trip. Last Friday Mrs. 
Raymond E. Ostby entertained at a small 
luncheon at the Agawam Hunt in honor of 
Mrs. Wall. 

Mrs. Charles A, Russell was re-elected 
president of the Rhode Island Women’s 
Universalist Missionary Society for the 
fourth time at the annual meeting held on 
Thursday last at the Church of the 
Mediator, this city. 

E. Merle Bixby was elected first vice- 
president of the British Empire Club at the 
annual meeting at the Crown Hotel last 
Thursday evening. Art Hadley and Hiram 
D. Murray were elected members of the 
executive committee. 

At the 35th annual session of the Grand 
Court of Rhode Island, Foresters of America, 
held last Thursday, Adama R. Aiello was 
elected one of the representatives to the 


Supreme Court convention to be held at. 


Cleveland in August. 

A fire of unknown origin damaged the 
building and contents at 79 Sabin St., occu- 
pied by H. J. Deyell, gold and silver refiner, 
shortly before 8 o'clock last Wednesday 
night. Fire and water damage will reach 
several thousand dollars. 

At the final meeting of the creditors of 
Troob & Dubin, bankrupts, who conducted 
a jewelry business in this city, held last 
Thursday before the referee in bankruptcy, 
the trustce’s account was allowed and the 
estate was ordered closed. 

Reginald R. Reynolds and Hilda S. 
Reynolds have filed their statements at the 
city clerk’s office that they are the sole 
owners of the George T. Reynolds & Son 
dealers in new and used jewelers’ tools and 
machinery, 54 Friendship St. 

Spear’s, Inc., of this city, has obtained a 
charter under the laws of Rhode Island to 
engage in retail jewelry business under a 
capitalization of $10,000, the incorporators 
being: John A. Bennett, Daniel J. Healy 
and Ira Marcus, all of this city. 

The Fashion Novelty Jewelry Co. has 
been chartered under the laws of Rhode 
Island with a capital stock of $10,000, 
divided into 100 shares of common stock of 
$100 each. The incorporators are: Morris 
Edelstein, Joseph Millman and Morris 
Millman. 

The Biltmore Novelty Co. has obtained 
a charter under the laws of Rhode Island 
to manufacture and deal in jewelry, jewelry 
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novelties and celluloid products in this city, 
The concern is capitalized at $10,000 and 
the incorporators are: Maurice Robinson, 
Charles M. Robinson and David ¢ 
Adelman. 

Among the creditors of the Gay Stores 
Ltd., of Montreal, Can., which mae an 
assignment the past week were the follow- 
ing Providence concerns and the amount of 
their claims: G. F, Berkander, $279; Fray 
Jewelry Co., $156, and Silverman Bro, $129, 
The total liabilities were given as beng 
$188,904 and the assets, $116,643. 

Howard F. Baker, with the. Belcher & 
Loomis Co, and Charles E. Donilon, with 
the Callender, McAuslan & Troup Co. (The 
Boston Store), were among the members of 
the board of directors elected at the 10th 
annual meeting of the Providence Associja- 
tion of Credit Men held last Wednesday 
evening at the Turks Head Club. 

The name of the Merchants’ Leather 
Goods Co., 415 Richmond St., which. has 
been manufacturing a general line of leather 
goods and novelties for the jewelry trade 
has changed its name to the Merchants’ 
Metal Co. and has added an extensive line 
of metal goods and novelties. Dorothy H. 
Lapin is the owner of the business. 

Firemen last Thursday afternoon were 
called to extinguish slight fires in the Bowen 
building, corner of Page and Friendship 
Sts., occupied entirely by manufacturing 
jewelers and co-ordinate lines. At 433 
o’clock an alarm was sounded for a fire of 
unknown origin in the ceiling over the boiler 
in the basement and shortly after 6 o'clock 
firemen were called to the same _ building 
by telephone to put out a fire in the blower 
on the roof of the building. The damage 
in both instances was slight. 

Norris G. Abbott, president and treasurer 
of the Rhode Island Tool Co., retired as 
the Most Worshipful Grand Master of 
(Masons in Rhode Island at the 133rd annual 
communication held Monday, May 21, at 
Freemasons’ Hall, this city. He was the 
recipient of a handsome solid gold Past 
Grand Master’s jewel, that was especially 
designed and executed by the Irons & Rus- 
sell Co. At the installation of the newly 
elected officers the following were among 
those who were inducted to stations: How- 
ard Knight, of Livermore & Knight Co, 
as Senior Grand Warden; Augustus F. 
Rose, director of the Jewelers’ and Silver- 
smiths’ Department of the Rhode Island 
School of Design, as Seventh District 
Deputy Grand Master; Adelbert E. Place, 
of O. E. Place & Sons, as Grand Marshal; 
Sylvester M. Budlong, as Grand Lecturer; 
Arthur S. Burlingame, of Joseph P. Burlin- 
game & Co., as Assistant Grand Lecturer, and 
C. Henry Alexander, as Grand Tyler. The 
jewelry industry was also well represented, 
among those in attendance at the session be 
ing: George H. Holmes, Edgar M. Docherty, 
Herbert S. Tanner, William H. Mason, 
Danforth K. Barrett, Edward M. Wheeler, 
Joseph Baker, Jr., Albert L. Morrison, Al 
bert W. Claflin, James A. Hawes, Bernard 
Boas, G. Frederic Beane, Samuel F. Babbitt 
Edward I. Mulchahey, Kirkland H. Wilso 
Maurice Sandager, Asa Cushman, Eric © 
Berkander, William H. Sykes. 

Kirkland H. Wilson was presented a hand- 
some heavy gold Past Master’s jewel on 
retirement from office in Rising Lodge ° 
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Masons, at the 49th annual meeting held at 
East Providence last Friday evening. 

Mr. and Mrs. Frederick Hamilton left 
Saturday to attend the Kiwanis convention 
at Atlanta, Ga. 

Dan Child is sending home some good 
reports from the Pacific Coast to the Pay- 
ton & Kelley Co. 

Mr. and Mrs. Jerome M. Fitz Gerald 
have opened their Summer house at Button- 
woods for the Summer. 

C. E. Johnson, with Ewing Bros., of At- 
lanta, Ga., is on a two weeks’ vacation visit 
to his home in this city. 

Col. and Mrs. Joseph Samuels opened their 
Summer home, Meadow View, at Narra- 
gansett Pier, for the season last week. 

The Rolled Gold Platers Club held a 
juncheon meeting in Room C at the Biltmore 
Hotel, Friday noon when general conditions 
were informally discussed. 

Mr. and Mrs. Meyer Harzberg will de- 
part on Wednesday for New York, whence 
they will sail on the Majestic for Cherbourg, 
France, where they will be met by their son, 
Hiler Harzberg, who has his studio at 
Fontainebleau. 

Mr. and Mrs. Harry Fulford, of Edge- 
wood, have issued invitations for the wed- 
ding and reception of their daughter, Miss 
Doris E. Fulford to H. Leon Laycock, on 
Saturday evening, June 2, at 7 o’clock, at 
the Church of the Transfiguration. 

William A. Viall, secretary of the Brown 
& Sharpe Mfg. Co., was elected president, 
and Erling C. Ostby, treasurer of (the 
Ostby & Barton Co., vice-president of the 
Providence Council of Social Agencies, or- 
ganized here Saturday to promote the social 
betterment of the community. 

The fourth annual outing and field day of 
the Retail Merchants’ Division of the Provi- 
dence Chamber of Commerce will be ne'd 
at the Hummocks on Wednesday, Aug. 15, 
and will be in the nature of a three-cornered 
occasion, the Better Business Bureau and 
the Retail Credit Rating Bureau joining 
with the Retail Merchants’ Division. 

The copartnership heretofore existing be- 
tween Antonio De Luise and John Pe- 
trozelli, under the firm name of the Inter- 
national Ring Co., at 9 Calendar St., has 
been dissolved by mutual consent, Mr. Pe- 
trozelli having sold his interests to Mr. De 
Luise and withdrawn. The purchaser will 
continue the business at the same place 
under the same name. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Oscar Uhl, of Fursten- 
werth-Uhl Jewelry Co., St. Louis, Mo.; Mr. 
Stern, of Philip Stern, New York city; 
Mr. Loeck, of Carson, Pirie, Scott & Co., 
Chicago; Mr. Isaacs, of Isaacs, Kahn Co., 
Inc, Chicago; Emil Freyer, of Samuel 
Weinhaus Co., Pittsburgh, Pa. 

Waiter R. Best has withdrawn from the 
Baker-Bliss Co., retail jewelers, Room 469, 
in the Hopping Homestead building, 357 
Westminster St. and has removed to 
Springfield. He has also withdrawn frora 
the Imperial Importing Co. at the same ad- 
dress, Bessie M. Whipple, who was in- 
erested with Mr. Best in both concerns, will 
continue them at the same place, the 


latter, which is a mail order business, under 
the same name while the retail business will 


changed to be conducted in her own 
Name, 


THE JEWELERS’ 


CIRCULAR 








Frank Collins has been appointed foreman 
of the Kennedy Co.’s plant. 

James P. Black, the local jobber, is mak- 
ing a business trip through Maine. 

John Peckham, Jr., of the J. H. Peckham 
& ‘Sons, spent the week-end at the Cape. 

Charles Stanley, jewelry salesman, who 
formerly represented several of the local 
firms, was a visitor last week. 

Wallace D. Kenyon, of the Webster Co., 
has expressed his satisfaction over the re- 
sults of the National Sterling Silver Week. 

John Whiting, an employe of the Sturte- 
vant-Whiting Co., was one of the members 
of the Grand Army who paraded this week. 

Lawrence Wilkin, of F. M. Whiting & 
Co., is a member of the committee from the 
North Attleboro Board of Trade which is 
providing playgrounds for the children dur- 
ing the Summer. 


Birmingham, Ala. 


N. L. Bracken, of Bromberg & Co., jewel- 
ers, has returned from a 10 days’ business 
trip to New Orleans. He reports business 
good in the Gulf city. 

Nationa] Sterling Silver Week proved a 
grand success in Birmingham. All of the 
downtown jewelry stores, and many of the 
jewelry stores of the suburbs, had beautiful 
displays of sterling silver in their show 
windows. As a result of these displays 
many people, both friends and strangers, 
were induced to visit the stores, and in doing 
so not only purchased sterling silver but 
other articles of jewelry as well. 

The store formerly occupied by Frank 
Lynch as a jewelry store is being remodeled 
throughout and will be occupied by a new 
jewelry firm under the name of Lynch 
Jewelry Co. The principal owners of the 
new company will be N. L. Bracken and Mr. 
Boatwright. Both are well known young 
men who have been engaged in the jewelry 
business in Birmingham for a number ot 
years. They will be ready for business 
within the rext few weeks. Mr. Bracken 
has just returned from the markets, where 
he has bought much of the stock for the new 
firm. Mr. Lynch died some weeks ago, and 
the new firm has bought out his business. 

Much interest is being taken in the State 
meeting of jewelers, to be held at Tusca- 
loosa, June 27-28. The committees are al- 
ready at work. The program committee 
‘announces that it will have the program 
ready, for the printer about June 5. This 
year’s program will be a work of art, it is 
understood. According to officers of the 
State association there will be a number of 
officers from the national association present, 
who will deliver addresses to the associa- 
tion on various subjects of interest. One 
of the big subjects to come before the as- 
sociation will be that of the 5 per cent 
government jewelry tax. When the Ala- 
bama jewelers meet in State convention it 
is likely that a resolution in the form of a 
memorial will be drafted and copies mailed 
to every Senator and Congressman in the 
United States. 











TRADE CONDITIONS 


With the coming of seasonable weather, Buf- 
falo’s retail jewelers have noted a corresponding 
improvement in their sales. Silverware week 
served to stimulate the demand for this type of 
merchandise, while the closing of the schools and 
colleges and the approach of the wedding month 
have resulted in a brisk trade in gift articles of 
all descriptions. Victoria Day, Canada’s big holi- 
day, brought thousands of visitors here from 
across the border and the jewelry stores obtained 
their share of the money which the Canadians left 
behind. Besides the opening of the New Statler 
has brought hundreds of pecple to the city and 
will continue to do so throughout the Summer, 
when conventions will make Buffalo their head- 
quarters. Money is freer, due to the healthy con- 
dition existing in the industrial world and jewel- 
ers report that there is less disposition on the 
part of the customer to “shop,” if he sees some- 
thing which suits his fancy. 





Quite a number of Buffalo jewelers mo- 
tored to Utica on Sunday to attend the State 
convention on Monday and Tuesday. 

A hearing was held last week in the Fed- 
eral building by members of the Federal 
Trade Commission, who came here from 
Washington to investigate a complaint made 
by a local jeweler against the Seth Thomas 
Clock Co., of Thomaston, Conn. The clock 
manufacturers are alleged to have fixed 
prices on their finished product in violation 
of the Sherman anti-trust act. The Buffalo 
jeweler, whose name was not divulged, as- 
serted that his supply of clocks had been 
cancelled because he would not abide with 
the prices set. 

When wreckers who are razing the old 
King & Eisele building at N. Division and 
Washington Sts reached the huge vault in 
which the wholesale jewelry house had 
stored its diamonds and other valuable arti- 
cles for the past 33 years, they discovered 
the reason why this establishment had never 
been robbed. It took five men two days to 
tear asunder this concrete and brick-encased 
chamber, with a 10-foot thickness on each 
side. At all times during the operation of 
the King & Eisele Co. in this building there 
was at least $500,000 worth of merchandise 
stored in the vault, and at times in the year 
as much as $750,000, but never was there an 
attempt to break into the huge vault. The 
other vaults, besides the large one on the 
second floor, also of stout construction, 
failed to tempt the professional craksman. 
As an additional safeguard the windows 
were wired with burglar alarms, while the 
firm of King & Eisele was the first jewelry 
firm in Buffalo to employ the services of a 
private detective to protect the establishment. 

The Buffalo Retail Jewelers’ Association, 
through its secretary, Edward Leininger, 
added to those of other associations through- 
out the State, its complaint against the Sher- 
idan bill, passed by the legislature at its last 
sessicn. In a message to Governor Smith 
urging him to veto the measure, the Buffalo 
jewelers made it clear that many of them 
are covered by foreign insurance firms which 
write a policy more comprehensive in nature 
than the domestic underwriters, and that the 
enactment of the measure would mean an 
additional cost of 25 per cent. in their in- 
surance premiums, inasmuch as home com- 
panies are unable to offer as attractive a 
policy. 
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A STABILIZER 


of the Retail Jeweler’s Sales 


HE Jeweler who endeavors 
to increase his watch sales 


as a business stabilizer can go one 
step further. He can put inacom- 


plete line of Elgins. The year 


round, increasing demand for 
Elgin watches makes them the 
ideal stabilizer of the Jeweler’s 


business. 


It pays to feature Elgin watches twelve 
months in the year. No article in the 
jeweler’s stock responds so quickly to mer- 
chandising efforts. 


The jeweler who is striving for a steady, 
dependable business should let Elgin help 


him. 


EtGcin NaAaTIonaAL WatTcu Co. 
Elgin—U.S.A. 








AAAN 
ANARAR 


| mas ' LV! ow. Vv VARE, | 











EPA 


La. 
LZ) 


Bad 
TW 











That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
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What Harvard Bureau of Business Research — 
Has Learned About the Jewelry Trade 


Address Delivered by M. P. McNair, of the Harvard Bureau of Business Research, Cambridge, Mass., at the Convention of the New York. State 
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T the recent convention of the National 

Shoe Retailers’ Association in Chicago, 
to which the Harvard Bureau of Business 
Research sent a number of representatives, 
anew definition of overhead expense came 
to light. On the first day of the convention, 
aretailer from Minnesota, who had recent- 
ly given up farming to go into the retail 
shoe business, came into our booth to talk 
wer his figures for: 1922, We asked him 
how his business was getting along, and he 
aid that it was getting along pretty well, 
tht sales were good, but the only trouble 
was, as he expressed it, “these head bump- 
mg expenses.” So now-in the Bureau 
whenever we talk about overhead expenses, 
ve call them “head bumping expenses.” 

At the request of your association, I 
lave come here from the Harvard Bureau 
if Business Research to tell you some of 
te things that we have learned about the 
tail jewelry trade during the past three 
vars. For one thing, we have found out 
‘hat a good many heads were bumped in 
jor trade during the depression of 1921. 
I want to tell you about 119 stores and 
“What has been happening to them for the 
fst two years. Those 119 stores, the same 
“tntical stores, sent in reports to the Har- 
‘td Bureau for both 1920 and 1921. In 
‘0, the average sales volume in those 
‘ores was $77,000; in 1921, the average 
ales volume in those 119 stores was $65,000, 
a falling off of 15 per cent. In 1920, 
“gross profit in those stores was 38 per 
ban” net sales; that is, out of every 
"I of sales, $620 went to pay cost of 
wechandise, and $380 was left to cover 
“yenses and show a net profit. In those 
ame 119 stores, in 1921, gross profit was 
“Pr cent.; that is, $370 out of each $1,000 
" sales represented the jeweler’s margin. 
¥ see what happened to expenses. In 
“It cost the jewelers in these 119 stores 
# the average $96 out of each $1,000 of 
“*s for wages of sales force. In 1921, it 
“ them $119 out of each $1,000 sales. 
‘mparing advertising in the same way, 







we find that in 1920, $19 out of each $1,000 
of sales was spent for this purpose, and in 
1921, advertising cost $24 out of each $1,000 
of sales. The item of boxes, wrappings, 
and other selling expenses, however, re- 
mained unchanged, being $13 out of each 
$1,000 of sales in both years. When it 
came to buying, management, and office 
salaries, though, there was another change 
—#48 out of each $1,000 in 1920, $62 in 
1921. Rent expense took $39 out of each 
$1,000 of sales in 1920, $49 in 1921. In- 
terest, including both interest on capital 
owned and interest on capital borrowed, 
was $58 out of each $1,000 of sales in 1920, 
$65 in 1921. In 1920, the total of these 
items of expense amounted to $340 out of 
each $1,000 of sales. In other words, since 
the jeweler’s gross margin in 1920 was $380 
of each $1,000 of sales, he had a net profit 
of $40, but in 1921, with a gross margin 
of $370 cut of each $1,000, he had a total 
expense of $436; in other words, each 
$1,000 of sales in 1921 represented a net 
loss cf $66. Fer all stores reporting to the 
3ureau in 1921, the average figure was a 
net loss of over 6 per cent. of net sales. 
While we recognize fully that 1921 was 
an exceptionally bad year from every point 
of view, nevertheless the operating ex- 
penses in the retail jewelry trade have been 
consistently higher for the past three years 
than for any other retail trade which the 
Bureau has studied. Perhaps some of you 
will think that I have painted rather a 
gloomy picture of the retail jewelry trade. 
There is a brighter side to it, however, 
though business was undeniably bad in 1921, 
there is considerable reason to believe that 
results for 1922 were more favorable, and 
as for the present year, there is every pros- 
pect that business will be good. Further- 
more, if the predictions of leading econo- 
mists are tc be trusted, the business revival 
which began last year and which now 
promises a period of prosperity, bids fair to 
be a much more healthy revival than the 
boom of 1919. Lessons of 1920 and 1921 


apparently have been taken to heart by a 
large number of business men, manufac- 
turers, and wholesalers as well as retailers, 
and the determination that is apparent to 
proceed somewhat cautiously in making 
future commitments is in healthy contrast 
to the wild period of expansion and over- 
buying which brought about the crash of 
1920. It is gratifying to us to see the 
amount of improvement that has taken place 
in the quality of reports from the retail 
jewelry trade. Those which we are secur- 
ing this year indicate that retail jewelers 
are keeping their accounts in more com- 
plete and accurate form, and it appears that 
statements for 1922 will require considerably 
less adjustment than those which we have 
received in previous years. From a some- 
what hasty survey of the statements thus 
far received, it is evident that business dur- 
ing 1922 on the whole was more profitable 
to retail jewelers than in the preceding year. 
There is a promising absence of red ink 
entries in the net profit heading. 

Another thing that the Harvard Bureau 
of Business Research has found out about 
the retail jewelry trade is that one cause of 
high operating expenses is the low rate of 
stock-turn. For the 190 firms from which 
complete reports were received in 1921, the 
common figure for the rate of stock-turn 
was 08 times. Now just consider for a 
minute what that means; it means that the 
average jeweler tufned his stock only once 
in 15 months—less than once a year. That 
means that his average inventory of mer- 
chandise during the year was larger than 
the cost of merchandise sold during the year, 
since the rate at which stock is turned is 
determined by dividing the cost of mer- 
chandise sold by the average inventory at 
cost. Although eight-tenths of one turn for 
the year was the common figure, there 
were many firms that did better than this, 
also some that did not do as well. 

The effect of the rate of stock-turn on 
expenses and profits is something that the 
average retail jeweler ought to consider 
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No. 8674%4—Arcadia 


Cologne Bottle, Long 


. Height 4%” 
—$1.75 ea. net. 


HAWKES + GLASS§ 


HAWKES 


Headquarters for Gift Buyers! 


Isn’t that the way you would like people to think of your 
store? One way to bring it about is to keep displaying new 
and unusual gift pieces. The Hawkes Crystal Cologne Bottles 
illustrated here, for instance, are so clear, so sparkling, so 
fundamentally artistic that they will make an instant appeal 
to the most capricious gift hunter. 


Their moderate prices will kindle a little glow of satisfaction 
and cause your customer to say inwardly, “I’ll come here again 
next time I have to buy a gift.” 


Hawkes Crystal ties up very little capital; but yields an im- 
mediate substantial profit—larger than you can make on much 
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Cut Glass 
Engraved Glass 
Rock Crystal 
Glass 
Sterling Silver- 
Mounted Glass 
Decorated Gold 
Glass 
Decorated 
Enameled Glass 
Auto Vases 
Desk Sets 
Cigarette Boxes 
Monograms 
Engraved and 
Gold Decorated 
Colored Glass 


of the silver and jewelry you handle. 


T. G. HAWKES & COMPANY 


oa Corning, N. Y. 
No. 8673 %4—Arcadia Pacific Coast Office: 140 St., San Francisco. entees of Hawkes 
Cologne Bottle, Long Canadian Representative: R. G. How, 118 istine Bldg., Montreal, Canada. Famous French 
. Height 4% Dressing Mixing 


—$1.75 ea. net. Bottle 


Old English and 
Irish Glass 
Period Glass 
Odd Matchings 


Inventors and Pat- 
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| THE EASIEST TO ASSEMBLE 
Ring Findings 


that typify the very 
latest fashions in 


18 Karat White Gold 
Platinum 


and all other colors and karats 


VYy y? 


A Few of Our Side Pieces. 


Made to Meet the Requirements of Particular 
Ring Manufacturers 


14 Karat Finding Co., Inc. 
64 Fulton St. New York 


2430 


Samples Sent Upon Request 


fia, Unassembled 


One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 
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Storekeeping Department 








carefully. The highest rate of stock-turn 
reported in 1921 was 2.8 times. That store 
showed a net profit of more than 9 per cent 
of net sales. In 1921, among the stores re- 
porting to the Bureau, there were 57 which 
turned their stock less than 0.7 of one time 
per year. In those 57 stores, total expense 
amounted to $523 out of each $1,000 of 
sales, and each $1,000 of sales represented 
a net loss of $110. Then there was a group 
of 77 stores that turned their stock between 
0.7 and 0.9 cf cne time per year, and those 
stores’ total expense was $436 of each $1,000 
of sales and net loss was $66 per $1,000 of 
sales. In the same year, there was a group 
of 33 that succeeded in turning their stock 
between 1 and 1.4 times per year. In those 
stores, total operating expenses required 
$353 out of each $1,000 of sales, and the net 
loss was only $34 for each $1,000 of sales. 
Then there were 22 firms that turned their 
stock more than 1.5 times a year; their total 
expenses required only $328 out of each 
$1,000 of sales, and they broke exactly even, 
showing neither a profit nor a loss. 

Now some of you may say that it is all 
right to know that a high rate of stock- 
turn holds down expenses, and increased 
profits, but that the real question is how to 
secure a high rate of stock-turn. Well, for 
one thing, you can analyze your business and 
find out where your slow movers are. Find 
out the goods that are loafing in your show 
cases. That means separating your mer- 
chandise into several different groups and 
keeping records for each group of sales, 
purchases, and inventories. In that way you 
can find out, for instance, how the rate of 
stock-turn in diamonds compares with the 
rate of stock-turn in silverware; whether 
your stock of clocks turns as rapidly as 
your stock of watches, and whether gold 
jewelry moves as fast as fountain pens. At 
the same time keeping separate merchandise 
figures by departments enables you to find 
out the gross profit realized on each line 
of gcods carried. It is not necessary, in a 
large number of cases it may not even be 
desirable, to keep separate expense figures 
by departments. By comparing your gross 
profit on a given line of merchandise with 
the operating expense figure for your store 
as a whole, and taking into consideration 
the rate of stock-turn, you can make a 
pretty good guess as to whether that depart- 
ment is a moneymaker. 

Something else that we have learned about 
the retail jewelry trade is that jewelers 
have been slow to avail themselves of the 
opportunity to send their figures to the 
Bureau, have them adjusted to our 
standard form, and get back results that 
they can compare with average results ob- 
tamed by other jewelry stores of similar 
sizé and location. So far we have received 
over 300 reports on 1922 business from re- 
tail jewelers throughout the United States. 
The national association, through the 
Jewelers’ Research Bureau, is co-operating 
with us in this work. Expenses are being 
met by the association; the officers of the 
tational and local associations have all urged 
ir members to send us reports. Every 
port that we receive increases the value 
* our work—makes our results just so 
Much more representative. The Harvard 
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Bureau of Business Research has been en- 
gaged in cost research work of this kind for 
the past twelve years and its position as 
part of Harvard University is a pledge both 
of unbiased results and of the confidential 
handling of the figures of individual firms. 
You need have no fear that your figures 
will be used in any way that might re- 
veal their identity. After your statement 
has been analyzed, you will receive a report 
showing your percentage figures for each 
item of expense, and in a parallel column, 
the common figures for the trade as a whole, 
as a yardstick for you to measure your own 
results by. Then a little later, you will 
receive our bulletin in which the results of 
the year’s study are fully explained and 
analyzed. 

During the past few years, we have found 
many instances where these bulletins were 
of direct value to retailers in this trade 
and others in the actual management of their 
businesses. For instance, it happened 
several times that a retail jeweler had sent 
us a statement, showing a comparatively 
low figure for total expense. However, 
when we had analyzed his statement and 
adjusted it to our form by securing addi- 
tional information from him, we found that 
although he had made a net gain for the 
year, he had not shown any real net profit; 
that is, the money which he had taken out 
of the business represented merely his own 
salary, interest on his capital invested, and 
an amount for rent of his own store. There 
was no real net profit in the sense of some- 
thing over and above all the proper expenses 
of the business—something in the way of a 
reward for undertaking the risk of engaging 
in the business. In the other cases where 
jewelers have been sending the reports to us 
for several years, they have been aided 
in classifying their expenses in more detail. 
They have found that in order to control 
expenses and know exactly where all the 
money was going, it was desirable to classify 
expenses as far as possible—to know wages 
of salesforce, for instance, separate from 
buying and management salaries, and other 
salaries separate from wages of repairmen; 
to have separate accounts for insurance, 
taxes, repairs, advertising, boxes and wrap- 
pings, and other items rather than to lump 
them all into a general expense account. 

In a number of instances, the Bureau’s 
work has been of direct help to retailers 
in reducing their expenses. By comparing 
their own figures with the reports published 
by the Bureau, they have been able to see 
just what items were out of line. In one 
case, a retailer found that his wages of 
salesforce item was higher than the common 
figure that the other stores reported, and 
by concentrating his attention on this par- 
ticular problem and keeping a record of sales 
per salesman, he was able to reduce this ex- 
pense. In another case, a retailer found that 
his advertising expense was seriously out of 
line with the common figure. In other 
words, he was not getting the results from 
his advertising that he thought he was. By 
giving more attention to his advertising 
copy and to the papers in which it was 
placed, he was able to reduce advertising 
expense and at the same time secure better 
results. I could go on and tell you many 


other instances where jewelers, and retailers 
in other trades as well, have been able to 
find opportunities for economies in their 
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business through the comparison of their 
figures with the figures published by the 
Bureau. 

This is the fourth year in which the 
Bureau has studied operating expenses in the 
retail jewelry trade, and it is counting on 
the active assistance of retail jewelers 
throughout the country to make the bulletin 
on 1922 operating expenses, which will be 
published in August, more representative and 
usable to the trade than any jewelry bulle- 
tin that has yet been published. 





A Hint from Department Stores 





THE modern department store affords 
many excellent selling suggestions for 
the jeweler’s adaptation to his own business. 
The department stores find it profitable 
to have “Special Days” during each week. 
Why not inaugurate the same policy in a 
jewelry store? 

Wednesday has been “Baby Day” in all 
the leading department stores of Los 
Angeles, for a long time. It is recognized 
as such by all shoppers. Special attractions 
and special advertising help feature all 
things pertaining to baby’s appearance, wel- 
fare, and amusement. Mothers receive ex- 
pert advise on baby problems, and receive 
special services such as hemming frée, or 
the loan of authorative baby books from a 
free library in the department known as the 
“Layette Room.” 

Then why doesn’t the jeweler claim his 
share of this “Baby Day” trade? Why 
doesn’t he put an irresistible display in the 
window, drawing attention to HIS stock of 
pretty baby things? Mothers may come to 
town with the sole intention of merely huy- 
ing necessities on “Baby Day,” but mother- 
love and mother-pride is very susceptible to 
the fascinating jewelry for babies. Each 
happy mother can picture how adorable the 
wee, cunning things would look on HER 
“precious,” and that mental picture is the 
prelude to a sale. ~ 

Then try a “Men’s Day.” The California 
Furniture Store, of Los Angeles, has liad 
great success in making Saturday afternoon 
“Men’s Day.” The advertisements are 
written directly to men, cordially inviting 
them to inspect the delightful “home things” 
cn display. For many men this afternoon 
in the week, is a holiday. Things that give 
men added comfort and pleasure in the 
home were mentioned. 

Jacoby’s Department Store has ‘“Men’s 
Day” in special departments, for instance, in 
the Toilet Goods Section, offering inducing 
prices on shaving creams, tooth paste, 
pocket combs, diving caps, safety razors, etc. 

Men would appreciate the same flattering 
attention from jewelers. Display strictly 
masculine jewelry, catering to man’s hobbies 
with jewelry novelties pertaining to volf, 
and the emblem jewelry of his club life. 
Appeal to his love of personal comfort by 
displaying key-rings, handy cigarette acces- 
sorics, convenient money containers, etc. 
Stir his vanity, (it doesn’t need much 
prodding!) with handsome stickpins and 
brilliant rings. Arouse his “pride of owner- 
ship” with a sparkling display of diamonds! 

Men, moreover, always enjoy feminine 
beauty. Exquisite photos in silver frames 
of beautiful actresses, playing at local 
theaters, always win interest. 
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RUECKERT MANUFACTURING CO. 


DISPLAY SERVICE 
Telescopes and Cases, Plain and Fitted Trays 


for 


Jewelry Salesmen 












Agents for 162 CLIFFORD ST. rT $3 PROVIDENCE, R. I. 
“FABER UTICA” TRUNKS 
Endurance—Security 9-13 MAIDEN LANE, NEW YORK 220 POST ST., SAN FRANCISCO 











! mee “:!’ KEEN-POINT 


Neatest Waldemar or Sautoir Pencil on the market. Finished 
engine turned, chased or plain in Sterling Silver. 12K 1/20th, 
14K Gold filled and 1/10th Silver plate. 

We also make the largest 
line of lingerie clasps in the 
world—all sizes, shapes and 
designs. Made in 10K, 14K, 


10K 1/20th Plate and Sterling, E 
brocaded, engine turned, en- ke e_wS 
graved, pierce lined and 

striped inlaid. Note lingeries 

Nos. 10 and 11. This is the 7 


newest pat. hinged Lingerie 
Clasp witb a double hump. 


No rivets. Will firmly hold . JO 

the thinnest piece of silk as a 

well as the thickest lingerie. my 
0. R. Johnson Co. | “———— | 
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. a a j Auburn, Providence, R. I. . 
OUR WORKMANSHIP AND QUALITY ARE UNSURPASSED. ASK YOUR JOBBER FOR SAMPLES. 














pap °* of the Business Men that fail come from the ranks of the Non-Advertiser. Play safe and 
Advertise. Write for our Free Cut Service. 
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25 Year Case, Green Gold Filled Movement | Solid Gold 
kt. i 
Cut No. S. F. 12 Stze| 14kt.White 
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3 Genuine Diamonds 4/100 ea. A 
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20Kt. To Retail 
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BUFFALO JEWELRY MFG. CO. ical paper | FREE, with “one or More “Rin 
“The Mail Order House” atches 








Brishane Building Buffalo, N. Y.| reults, _ | WRITE for WHOLESALE PRICE 


Real StoneNecklaces || SAPPHIRES EMERALDS 


. - Oriental Australian Synthetic 
Reproductions of Egyptian Vogue All shapes and sizes in stock, ready to 
in 








be furnished and set in your mountings. 





Carnelian, Lapis, Turquoise, Amber, Jet Quality—Service—Craftsmanship 


also 


Latest Creations in All Stone Combinations. LOUIS BEITCHM AN 
BORRELLI & VITELLI LAPIDARIES—SETTERS 


15 West 34th St. New York 108 Fulton Street New York Ci 
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An Essay Contest 


fy VERY retailer at one time or another 
will find it advisable to conduct a con- 
test of some kind in order to stir up interest 
in his establishment. The instinct to sur- 
pass, which is embedded in the hearts of all 
of us, has much to do with the success of 
well conducted contests. The contest, 
whatever its nature, should be advertised to 
the saturation point. It is not enough simply 
to announce it a few times and forget it. 
It should be announced in a newspaper ad- 
vertisement which may be followed up by 
editorial comment by the local newspapers. 
It may also be well at times to send out 
circular letters announcing it, to reinforce 
the newspaper publicity. The show window 
might also have a card announcing it. A 
contest that met with unusual success was 
conducted some time ago by M. Duffy, a 
jeweler of Jacksonville, Ill. Mr. Duffy’s 
purpose was to conduct a real educational 
contest. He offered a prize consisting of a 
‘diamond ring for the best essay written by 
any college or high school in his county on 
“The Art of Engraving.” No limit was 
placed on the number of words or the 
method of treatment. All this was left to 
the writer’s own discretion. An artistic 
piece of engraving at the time of the con- 
test was exhibited in the jeweler’s store. 
The prize was awarded by disinterested 
judges. 
A Novel Advertising Idea 
HE accompanying illustration looks like 
a real trolley transfer and it is a trans- 
fer, as stated by the advertiser, Eugene L. 
Ward, of Oneonta, New York, good for a 
$1 ride on a $5 trip starting at 231 Main 
St. “Passengers” are requested by the ad- 
vertiser to examine the “transfer” carefully 
as it was good only up to May 15. When 
Mr. Ward distributed these little tickets 
which were really to call attention to his 
new location, he sent with them the follow- 
ing letter: 
Dear Friend: 
When you receive 
the Trolley Company, you know that 
the company is not particularly in- 
terested as to whether you use the 
transfer or not. But this is not the 
case when you receive the enclosed 
transfer, as we want you to use it for 
two reasons. First, we want you to 
know where we are going to move and 
all about our new store. The many im- 
provements for your convenience, such 
as the unique silverware department, the 
diamond and bride’s room and the en- 
larged gift shop. Also for our open- 
ing, we have assembled a month in ad- 
vance of the June season a_ truly 


a transfer from 


wonderful assortment of gifts for the 
Therefore, 
you to transfer your affec- 


tions to the new store and use the en- 
Closed $1 transfer. 


bride and for thc graduate. 
We desire 


This transfer will save you $1 on any 
purchase of $5 or more if used before 
May 15. This transfer is sent to you 
to use and will save you a dollar. 

We hope you will like our new store 
and will be one of our first callers on 
our opening date, April 25. 

Appreciating your past favors and 
awaiting the opportunity to serve you, 
I remain, 

Yours sincerely, 
(Signed) E. L. Warvp. 


The store, as the letter announced, was 
opened a month before the June season and 
thus gave recipients time to prepare for 
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headed respectively, “Date on,” “Date Off,” 
with another column for the “speedometer 
reading” and under that a double column 
headed on one side “On” and on another 
“Off” with a fifth column and the caption 
“Front or Rear.” 

On the front cover the jeweler may print 
his name under the words “Compliments 
of.” A page or two in the back of the book- 
let might be devoted to advertising. 

Desirable things to advertise would be an 
auto wrist watch, an auto clock, fountain 
pens, vacuum bottles and the regular line of 
jewelry. The specialties that appeal espe- 
cially to the automobile owner should be 
featured in crder to tie up with the auto. 

Another page might be cleverly devoted 

-to watch repairing. Copy for this might 
bring out ideas somewhat as follows: 


Your automobile in order to be kept 
in good condition requires attention. 
Without oil it would soon burn out 
bearings and other important parts and 
become worthless. You must watch 
your oil gauge. 
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ODD NOTICE OF 


their June gift buying. The new station 
mentioned in the transfer of course is the 
site of the new store. 


Give ’Em an “Auto Account’”’ Book 


LITTLE plan, which, as far as the 

writer knows, has never been put into 
practice is one which might appeal to the 
owners of automobiles. One out of every 
ten individuals in the whole United States 
owns an automobile now and so the field for 
distribution is large. 

The idea is to get out a little booklet, 
expensively printed, which might fit con- 
veniently in one’s inside coat pocket or 
which, in fact, might be of any cofivenient 
size desired. It might be laid out so as to 
fit in one of the pockets of the car. The 
purpose is te keep the owner posted on the 
cost of the upkeep of his automobile. 

The booklet might be entitled “My Auto 
Upkeep” or “Auto Account.” The pages 
might be ruled off as any account book, for 
“Gasoline,” “Lubricating Oil,” “Accessories,” 
“Repairs,” “Tire Repairs,” etc., etc. Special 
columns might be laid out, for the “date,” 
“number of gallons,” “cost,” “speedometer 
readings,” “brand of oil” or “gasoline,” etc., 
etc. Under the caption “Accessories” special 
columns would be ruled off for the “date,” 
“name and make,” “cost” and “remarks.” 
Under “Tire Repairs” columns would be 
ruled off for the “date,” “nature of repair,” 
“cost” and “remarks.” Under “Tire Record” 
there should be space to indicate the “make,” 
the “serial number” and the “size” and 
under these columns might be ruled off and 





“TRANSFER” TO NEW LOCATION USED BY NEW YORK STATE JEWELER 


Your watch has no oil gauge. 
Do you watch your watch? 


We do not expect much from an auto 
without attention. We are always ex- 
pecting, thoughtlessly perhaps, too 
much from our watch, which is perhaps 
the most wonderful machine ever de- 
vised. Watch your watch! Let your 
jeweler inspect it occasionally. 

Your auto needs constant attention. 
Your watch needs attention, too 


Copy for Wedding Gift Folder 


In a folder advertising wedding gifts a 
jeweler uses as an introduction the follow- 
ing information, which will be appreciated 
by recipients: 


The Etiquette of Wedding Gifts 


Gifts should be sent as promptly as 
possible after the invitations are re- 
ceived. It is not good form to defer 
this until the last few days before the 
wedding. The donor’s card should ac- 
company the gift. Some excellent 
authorities say that a word or two of 
loving or courteous greeting may be 
inscribed upon the card, but the best 
usage demands the formal card only. 
If there are expressions of a personal 
nature, they should be made in a note 
or letter accompanying the card. 

All gifts are sent to the bride, even 
when given by the bridegroom’s friends, 
who are unacquainted with her but 
wish to compliment her fiance. 

The time honored custom of mark- 
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USE THE BLUE BOOK 
















THE NORRIS, ALISTER-BALL CO. 


WHOLESALE JEWELERS 
58 East Washington St. CHICAGO 


The Mer! e Bracelet Attachment 


Made in Platinum and engraved or. 
paved with diamonds to match any 


; watch. 
ff | i" Made in 18K. & 14K. Whit 


or Yellow 10K. and Sterling 
Plain or Engraved to fit any watch 
> 00? or wrist for man or woman. 
- Practical — Beautiful — Well Made— 
A Easy to Adjust—and worn with com- 
(Patents Applied For) fort either around the wrist or out- 
side the glove. : 


Miles ahead of the ribbon or any flexible bracelet. 


Sells on Sight Wherever Shown 


Send for illustrated price list. 
The Merle Manufacturing Company 
608 Title Guarantee Building LOS ANGELES, CAL. 
Some territory still open for live wires to carry as a side line. 
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14K. Cameo 
Jewelry 


Choice Carvings 


‘ i" 
j 5 





Send for Memo Selection 


A. R. Garofalo 


7172 BOWERY 
.NEW YORK j 




















MONEY MAKES MONEY 


Modern Mercantile Co., Inc. 
299 Broadway New York 


We purchase High Grade Business Notes and 
Trade Acceptances. Will make advances on 
your outstanding accounts without disturbing 
the relationship with your customers. 


Telephone Worth 7392 


Specializing to 
K. KORONES 
the Jewelry Trade Pres. 
























Something New 


<> MEMORINGS’ ey 




















Pat. App. for 
SENTIMENTAL | ORNAMENTAL | 
Made in 
Sterling Silver M. hf BEGUN 
a —_— Originator and Maker 
dines 71 Nassau St. 
Phone Cortlandt 3722 NEW YORK 


Mail and Phone Orders Promptly Filled. 
















Order Work our Specialty 
REPAIRING DIAMOND SETTINGS 
Mail orders promptly filled 
Gold, Silver and Platinum Plating 


L-B JEWELRY MFG. CO., INC. \\ 
1465 Broadway, New York 
























ARTHUR JOHNSON MFG. CO. Inc, | 
14-16 Church St., New York 


SEND US YOUR SPECIAL ORDERS FOR 


EMBLEMS 
2 BADGES 
School, College, MED ALS 


Fraternity Pins 
INTERBORO MEDAL and BADGE CO. 
J. JURGENSEN, Prop. 123 Fifth Ave., NEW Y 



























PEARL AND BEAD STRINGING 


Pearls and Beads Matched for Lengthening. 


Restringing—on Silk, .25 and .35—on Wire, .35 and .50 
Knot Between Pearis, $1.50 per string 


Special Prices to Jobbers and Importers 
Work called for and delivered. Mail orders returned in 24 hours. 


© Naw St LA VIE PEARL CO. .,3i%h"% 
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‘ng silver with the initials of the bride’s 
maiden name ‘4s still observed. It is not 
unusual, however, for an opportunity to 
be given her to decide whether it shall 
be so marked or with the initials that 
are to be hers during her married life, 


June Gift Giving and Money Well Spent 


A JUNE folder advertising June wedding 
gifts may be attractively printed on 
buff paper, the printing in photographic 


brown with green initial letters. It might 
be headed 
The Season of Weddings 
Appropriate 
and 


Appreciated Gifts 


Dimensions might be approximately 4%4 
x 5”, Copy might read somewhat as fol- 
lows: 

“There are nine successful money makers 

to one successful money spender.” 

Our aim has been to buy gifts that 
will be appreciated and which at the 
same time have real intrinsic value. 
The bride’s gift should give her pride 
in its possession. Then the money will 
have been spent wisely. The purchase 
of jewelry, a watch, or artistic articles 
of adornment, especially when bought 
to give pleasure to others, represent 
money well spent and there is nothing 
that gives more lasting pleasure than a 
gift purchased from a reliable and 
capable jeweler. 

A wedding gift from our establish- 
ment bears the mark of reliability and 
appropriateness for the utmost care is 
taken in the selection of everything 
that we buy. We buy to please, and 
not only that, but to make our cus- 
tomers remain pleased: 

The following are some timely sug- 
gestions : 

(Print list of suggestions.) 


An excellent way to feature wrist watches 
is to have a half-tone made of five or six 
attractive styles from your stock and print 
these on post cards. Number the watches 
and on the obverse of the card, use on the 
left-hand side away from the address sec- 
tion, eight or ten lines of itnpressive copy 
calling attention to the time pieces. The 
watches should be of different shapes, in- 
cluding cushions, octagons, ovals, etc., and 
the dials should be different enough to offer 
variety and contrast. It is not necessary 
to print the price on these post cards, the 
idea being chiefly to attract attention and 
bring customers into the store. 

Another jeweler uses a card showing only 
one watch—a special with price quoted. 
Under the illustration is printed a brief de- 
scription of the watch. The card is also 
used as a means of asking patrons to write 
for the advertiser’s annual watch and jewelry 
catalog. 


June Also a Time for Featuring Anniver- 
sary Gifts 
JUNE need not necessarily be devoted 


: solely to the advertising of wedding 
gifts. Birthday gifts may also be advertised, 
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also anniversary gifts. There are many 
anniversaries which take place in June and 
jewelers do not go after this business as 
actively as they might. “Wedding Anni- 
versary Gifts’ may very fittingly be 
featured every June and not simply gifts 
for the brides to be. 

While any gift from the jeweler, “your 
gift counselor,” will be appreciated as an 
anniversary gift, the occasion offers an op- 
portunity to make some satisfactory silver 
sales. With the co-operation now being 
given by the manufacturers, this opportunity 
is one to be taken advantage of. 


Wedding Invitations 


EDDING invitations should be featured 

and advertised in June if you have a 
stationery department. A suggestion for 
stimulating sales is the following: 


Correct Wedding Invitations 


Character, Style and Detail—You 
recognize that the Invitations you re- 
ceive are not all alike—some have a 
style that is wholly lacking in others. 
You may not know just what makes 
the difference, but you realize that it is 
there. WE KNOW. 

Your own daughter’s Invitations or 
Announcements will be closely scru- 
tinized. If they bear our imprint they 
will convey the desired impression, and 
possess the character you have ad- 
mired in others. 





Get the Customer’s Viewpoint 





T is always worth while to see ourselves 

as others see us, if we can obtain such 
candid reflections. 

Just what does the public think of your 
store? Are you sure you are carrying the 
jewelry most wanted? Are your clerks 
always efficient, courteous, and helpful with 
suggestions? Are your prices considered 
higher than other stores? Are your cus- 
tomers missing some little service that you 
have overlooked? Is the merchandise per- 
fectly satisfactory ? 

Do you consider it an acknowledgment 
of a weakness or a flaw to ask for the honest 
opinion of your customers? 

Jacoby Bres., a department store of Los 
Angeles, Cal., were big and broadminded 
enough to actually invite constructive 
criticism or praise, according to the sincere 
viewpoint of the customer. Mr, Kemp, 
manager of the advertising department, was 
not content to merely speculate and wondet 
about the public's attitude to the store. 
Neither did the fact of successful merchan- 
dising, satisfy him that Jacoby’s store was 
above improvement. 

Like all modern stores, this store wel- 
comed helpful suggestions from its em- 
ployes, but this alone did not satisfy 
Jacoby’s. Mr. Kemp desired the patrons 
“to speak up and ’spress you self,” giving 
him the benefit of their thoughts and ex- 
periences, 

An ample supply of suggestion cards were 
printed and distributed in different depart- 
ments of the store. They were stamped and 
self-addressed, and handed to the customers. 
Through the daily advertisements of the 
newspapers, the cordial invitation for con- 
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structive criticism was extended. The two 
following ads state explicitly the purpose of 
the Suggestion Cards, and the earnest appeal 
to the patrons for a frank expression in re- 
gard io Jacoby’s service and merchandise, 

Why not try this plan, jewelers? Per- 


Tell Us 


—About the sort of service you 

received at Jacoby’s today— 

—Were the salespeople efficient? 
—Were they courteous? 

—Did you find and buy just the things 
you came for? 

—Or did you find something that suited 
you better? 

—Did you find that Jacoby’s prices are 
quite a little lower? 

—Was the merchandise satisfactory? 


We Want You to Tell Us These Things 
and Anything Else That Will Help 
Make Jacoby’s a Better Store for You. 


—To make it easy for you to get word 
to us we have placed Stamped Post 

in every section of the store— 
ee are all printed ready for you to 
hill in. 








Ask Any Salesperson for a Suggestion 
Card and Remember We Are Far 
More Anxious to Hear About the 
Things We COULD Do Better Than 
About the Things We DO Do Well! 
Jacoby Bros. 




















haps it would stimulate greater interest and 
frankness if a prize of jewelry were offered 
for the suggestion of most value to your 
business. Make it perfectly plain in your 
advertising that you are not seeking com- 
pliments entirely, that while you will be 
happy over expressed satisfaction, you also 
desire friendly ideas for improvement, or 
clearly cited incidents in case of any un- 
satisfactory transactions. 


The “bouquets” may be used in an occa-. 


sional advertisement, and in case of any 
little change tribute may be paid to the cus- 





| We Ask YOU 


—To tell us frankly anything that may 
have claimed your attention about Jacoby’s 
—the store—the merchandise—the service. 








—And we assure you that this information 
will be all the more welcome if it tells 
about something we may begin to do—or 
to DO BETTER, 


—If our goods, our service or the demeanor 
of our sales force have or have not been 
to your liking, we hope you will tell us 
about it. 


—And the more fully you give us the de- 
tails of this or that transaction, the better 
we will be pleased. 

—Many have done this already, and we 
want these to take this as dnother register- 
ing of our appreciation—and to keep on 
giving us the benefit of their thoughts and 
experiences. 


—No danger of folks or firms having too 
many good, constructive criticisms of this 








sort. 
—You'll find Suggestion Cards, printed, 
stamped and self-addressed, in every de- ; 


partment. Ask for them. 1 


{ 
1} 


\I 

















tomer who suggested the improvement, and 
a personal interview with any “peeved 
patron” who sends in a complaint may re- 
sult in renewed friendship and trade. 
Don’t you think it would be interesting 
reading these candid opinions about you? 
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June Opportunities 


UNE, the wedding month, is here again 
with its opportunities for the live jeweler 


who knows how and what to advertise. 








a S 
What Table Is More Inviting 
Than One Correctly Laid With 
Matched Sterling Silver? 





C dle light fre ,_s ingen 
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You are cordially invitéd to fevor us with a special visit 
4 this week to enioy this eplendid exhibition. 


Maier & Berkele, Inc. 
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HOW A WELL-KNOWN ATLANTA FIRM LINKED 
UP WITH NATIONAL STERLING SILVER 
WEEK 




















Gifts suitable for the commencement season 
should not be forgotten. Feature in the 
window and in the advertising, appropriate 
gifts for the bride, for the groom, for the 








National 
Sterling Silver Week 
May 14th to 19th 


Silver us the shunng star in ous windows and cases for the week May | 4th to 
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spotlight The trade mark, “Sterling” Tween "solid edver 925-1000 fae!” 
Salver, 
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Conter with ws concerning your gift to the June Bride or the gurl graduale. We will 
you 


thow you an mbwute vanety of dengns specially exhibsied durieg Sterhing Sdver Week You 
ech te fy ess sad pater you ay hve « new deg 
tuned to take sts place with the clasa Sever of another generahon 


Henn & _Haynes 














HENN & HAYNES, CHILLICOTHE, 0., ALSO 
TOOK ADVANTAGE OF THE MOVEMENT 


bride’s maid and the ushers. Be prepared 
to offer suggestions for distinctive, inexpen- 
sive little trinkets for the latter. 
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show window. Make the display cheerful 
with June roses or other timely flowers. 
Spend as much thought as you can on mak- 
ing the window inviting. Give it real sell- 
ing value The wise selection of stock has 
much to do with this. Then, in your retail 
advertising you will be justified in request- 
ing readers to “see our June show window.” 

Watches, diamonds, class rings, silver, 
carved wedding rings, plain wedding rings, 
novelties, bracelets, eardrops, - vanity cases, 
mesh bags, pearl beads, the newest in 
colored beads, clocks, rings, traveling 
watches, men’s dress sets, may all be ad- 
vertised to advantage. The advertising 
might feature choice gifts for the bride’s 
home as well as personal gifts. 

A jeweler recently reported that his best 
sellers, up to May, included small diamonds, 
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A LESSON HERE FOR THE PROGRESSIVE JEWELER 


The bride’s breakfast table or the bride’s 


dinner table will offer a suggestion for the 





watches, fancy necklaces, 
eardrops, and special order work in p 


pearl necklaces, 
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Retail Advertising Department. 








num and white gold. He is located in the 
State ef Ohio. 

Selling is somewhat sectional but much 
depends on the effort’ put forth. The 
jeweler referred to makes live window dis- 
plays for every month in the year and does 
sensible newspaper advertising, that is 
advertising embodying thought. 

Advertising and Timely Displays 

Here is a display which was used by 
Henn & Haynes, Chillicothe, O., to link 
up with National Sterling Silver Week. 
The display was extensively advertised. 
The subject was sterling hollowware and 
flatware. The colors in the window were 
grey and mountain haze with silver lace. 
The platforms and fan were grey, the scarf 
and bottom of the window of mountain 
haze. Silver lace was placed on the edge 
of a large platform and narrow silver lace 
around the sides of small ones. Around 
the edge of the fan, narrow silver lace was 
used. The entire window was flooded with 
lavender light and a bright spot light 
turned on a card advertising ‘National 
Silver Week.” Real roses which blended 
beautifully with the general color scheme 
were shown. The fruit in the silver fruit 
basket is artificial The scarves shown 
were Spanish silk lace with a fringe. It 
will be noticed that there are three cards 
placed near the silver chest. The card at 
the left bore this inscription: 


Give sterling silver and your gift 
lasts forever. Correct for to-day 
and for the days to come.  Ster- 
ling (solid) silver. 


The card at the extreme right read: 

Sterling is the mark of the United 
States standard of quality. Look 
for the sterling mark. It means 
solid silver. 

The other card read: 

Always the most treasured gift of 
the bride. Sterling (solid) silver— 
the lasting gift of all time. 

This is the modern way to do business. 
Advertising means more than newspaper 
advertising, it means using all the power 


pessibie to focus public attention upon your 
your 


store, merchandise and your per- 
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Three Poteet 
Ladies’ Wrist Watches 
We are making thgse special 
offers on small assortments 

Every 


wade sos wt, last Bea, 
watch is an extra good yalue, 


LOT 1—Includes 15-jewel, gold 
— and sterling. Values to 
$30, for $15. 


LOT 2—Solid gold and gold 
filled. Values to $40, for $20. 


3—Gold and_ gold-filled, 
including some Elgins, Val- 
ues to $70, for $30. 


See These Watches Early 
This Week 


Jaeger Bros. 


Jewelers and Silversmiths 
131-133 Sixth Street 
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THREE TIMELY ADVERTISEMENTS BY JAEGER BROS., 
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sonality. These three must be worthy of 
advertising. 

Every store has a personality just as an 
individual has and every store, like an indi- 
vidual, makes a favorable or an unfavorable 
impression. Impression is made entirely by 
the method of advertising. Many a store, 
like many a man, with a pleasing person- 
ality, is not advertised enough to tell the 
world about that pleasing personality. 


Getting the Local Newspapers Interested 


A very live advertiser is Herbert Ander- 


| able 
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publicity. One of the firm's silver 


advertisements is shown on page 136. 
Power of an Idea 


All this shows the significance of an idea. 
Words are only the tools. Ideas are more 
scarce and should be treasured and properly 
appreciated. Look for ideas in your own 
trade and outside of your trade to make 
your advertising, your displays and your 
merchandise more fruitful. 

Thought begets ideas and ideas beget 
money when put to work by proper manage- 





‘HENN 


son, of Maier & Berkele, Atlanta, Ga., and 
during National Silver Week he conceived 
the idea of setting a tabie with all the silver 
it ought to have on it in order to be just 
right. A local daily newspaper showed a 
photograph of the table, seated around 
which were a number of attractive girls. 
The caption read, “High School Girls In- 
spect Silver Display.” A newspaper writer, 
geared up to a high sense of humor, in his 
description of the table, described the vari- 
ous ways in which each girl thought the 
table should be arranged. The advertising 
man’s idea secured for his firm much valu- 









a Young Man’ . 
Fancy 


—furns to engage- 
ment and wedding 
rings. And, quite 
properly, to the 
new carved tokens 
at Jaeger’s. 







The wedding ring of today is most at- 
tractive when it matches the engage- 
ment circlet. They may be had in all 
the new designs in white gold, plati- 
num or yellow gold. 

Our $100 Diamond Rings 

are better values than ever 


Jaeger Bros. 


Jewelers and Silversmiths 
131-133 Sixth Street Oregonian Building 





& HAYNES’ ATTRACTIVE WINDOW DISPLAY 






















DURING NATIONAL SILVER WEEK 


ment and advertising. The evidence is all 
around us. 





Jacobs and Bernstein were joint partners 
in the woolen business, the former being 
the travelling salesman of the firm. While 
away upon one of his trips, he was taken 
ill and died. The undertaker who took 
charge of the body wired Bernstein: 

“Jacobs died—can embalm him for $50 or 
freeze him for $25.” 

Bernstein wired back: 

“Freeze him from the knees up for $15; 
his legs were frost-bitten last winter.” 













¥/ar/es 


In Anticipation 
of June Weddings 
ti —we have Lg selected a special 
S| gether with He. reas and ‘rhites 
gold mountings. 


Also beg Sm in particular- 


ly attractive 


Our $100 Diamond Special 
is being shown in the largest selec- 
tion ever offered. 
. Other values, which include one of 
the largest assortments on the Pa- 
cific coast, 


a £ $150, $200, $900, $500 and Up 
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Jaeger Bros. 


Jewelers and Silversmiths, 
131-133 Sixth Street. 



















PORTLAND, ORE., A CONTINUOUS USER OF NEWSPAPER SPACE 
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It’s Better to use an Oil 
Stone than Cuss a Dull Tool 






Every tool you use gets out of 
order—some time. 


There are thousands of —— | 


Torches and Outfits in use, many of 
them, for three, four, five, even ten 
years, with never a repair. 


It will pay every user of a —— 


Outfit to have it overhauled by the 
maker, every year, at least; the cost f 
is slight. | 








The new. model Torches and Regulators (- é 
have many points of goodness not dreamed er 
possible when the old models were made. wa 
Our new circulars tell you why. gy 


By our liberal exchange plan, you need not scrap 
your. Old model inorder to profit by the new. 
Send in your outfits, either for overhauling and 
repair—or get our offer for exchange. 
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22 ALBANY St NEWYORK CITY 
Phone Rector 3191 





300 ft. South of Cortlandt St. Ferry 
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Rolling White Gold 


Platinum 
Gold, Silver 
Copper, Brass 


Made easier when you have 
LEIMAN BROS. 


Multiple Geared Power—Plus 


Smooth running, mirror finish 


ROLLING MILLS 





A _ self-contained 
power unit 


that runs like a 
watch. Smooth, 
velvety work. 
Ease of opera- 
tion is amazing. 


Single and 
Double Units 





Hand or Motor 


| Operated. 
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LEIMAN BROS. °°*%7s2%2 * 


Makers of good machinery for 35 years 
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Sweep Smeliters Refiners Bullion Dealers 


LELONG-KENDICK 


Manufacturers 
of 
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HALSEY & MARSHALL STS. 
NEWARK, N. J. 


17 WEST 42nd 8T. 
NEW YORK CITY 


*‘Ev2rything in Precious Metals’ 











Refiners 


Gold 
Silver 
Platinum 
































HANDY @ HARMAN 


31 Geld St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
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The Watehmaker’s Work Bench 





Written expressly for The Jewelers’ Circular 




















[F the average watchmaker could see his 
work bench as his customers look at it, 
in all its untidiness, he would quickly un- 
derstand the business value of a_ neat, 
orderly bench. Neatness is so much 
associated with our trade that the customer 
quickly observes and respects that man and 
place of business where he sees evidence 
that his watch would be carefully kept. He 
reasons that the man who will keep his 
bench neat and orderly repairs his watch 
with the same care, 

Many customers come into a store and 
seeing the careless way tools are laid on 
the bench, all in a mass, with several 
watches lying between, lose confidence in 
the watchmaker’s ability. Laugh if you 
will and say that you have never noticed 
that it made any difference to your cus- 
tomer, but if your dentist or doctor who 
takes such care of his instruments to make 
aneat show in his cabinet, each tool being 
placed separately, he is better paid and 
more respected. I believe that we also can 
gain and hold the respect of the public by 
such practice not to mention the better 
lass of work and better prices which could 
: obtained if our surroundings were better 
cept. 





_In the past there was no profession that 
tad the respect of the public more than 
ours, It remains for us to uphold these 
traditions that have made the profession 
tonored and respected. To do this we must 
'e, as in the past, honest and conscientious 
aid do our work in the best possible 
manner. There are so many efficient and 
expensive tools for sale that it is incon- 
‘table that any watchmaker should be 
without them. One of the most common 
‘aults noted is the condition of most main- 
rings. They are in all shapes but seldom 
m the correct shape, which is flat, with 
mer coil evenly rounded to center and 
Closely fitting winding arbor... This can 
“sily be done if a mainspring winder is 
wed instead of rutting in by hand, which 
always will set a spring and distort it into 
‘cone, The inner coil can easily be bent 
to form, if half round pliers be used. Sharp 
ds should be avoided as a spring will 
teak where such a sharp bend occurs. 
Wrist watch troubles are mainly due to 


the mainspring. These mainsprings must 
be carefully gauged, both for width and 
thickness. The mainspring must never fill 
more than one third of barrel and must 
have at least nine full turns in the barrel. 
The end must be made as thin as possible 
and should never be fastened by bending 
the spring in this shape to attach to barrel 
hook. 

Another oversight seems to be in regard 
to the outer end of mainspring. Where 
there is a T-end, the end should be carefully 
fitted before putting it into the barrel. It 
can then be done more accurately and what 
is of more importance can be done neatly 
without marring barrel and cap. A good 
hand remover will be found to pay for itself 
many times, if a piece of thin felt or blotting 
paper is glued on under the sides of the 


blades. You can avoid scratching silvered. 


and decorated dials. It does not matter 
how well you repair a watch, if you scratch 
or in any way mar the dial, you have 
ruined the watch and lost a customer. 

After many years of experience there are 
watchmakers who are still using the same 
staking tools and punches which they first 
purchased when entering the profession, 
which is very well if the punches are in 
good condition, but many are not. Some 
are chipped and some are marred. These 
should be discarded and replaced by new 
ones. In regards to staking tools and their 
use, no man can successfully use a round 
face punch on American staffs without dis- 
torting the balance. If the proper size of 
flat face punch is used you will get much 
better results with less trouble in truing 
the balance. 


While there are so many roller jewel 
fasteners for sale there can be no excuse 
for the man who holds a balance over an 
alcohol lamp to shellac the roller .jewel. 
While on this subject allow me to warn 
you against the use of a brass pin for roller 
jewels. No matter how little you get for 
the job if you find a brass pin .for a roller, 
take it out and put in a genuine jewel. 

Many watches, otherwise in good condi- 
tion are not accurate timepieces, because of 
faulty roller jewels. The most common 
fault is the fitting of jewel to fork slot. 


‘Another fault is impropet shellacing. If 


the jewel pin is set too far back or if too 
small a jewel pin is used, there is too much 
shake and this will permit escapement to 
unlock it before it should.. The fork does 
not receive the full power of the jewel pin 
if it is set back too far or is too small. 
When cementing roller jewel ‘pin care 
should be taken that all old shellac and oil 
are taken from roller table and: jewel. A 
very handy tool for holding the balance 
while cementing the roller jewel-is a piece 


of brass five inches long and half an inch’ 


wide with a bend in one end for holding 
while balance is put in a slot in center and 
other end held over the alcohol flame. This 
tool will allow vou to cement the jewel 
without discoloring the balance. 

While good tools are the best investment 
the watchmaker can make, no amount of 
tools will help him if he does not take the 
proper care of them. ‘Tools should at all 
times be kept free from moisture. This 
refers to the atmosphere and to perspiration. 
Staking tools should be carefully covered 
when not in use, hands should be perfectly 
dry before any steel is touched. All tools 
should be carefully placed when not in use. 
This does not mean that each tool should 
be wrapped and coddled but one should 
have a small cabinet of drawers where all 
tools could be put when not in use. 





Applications for Certification 
Increase 





Los ANGELES, May 20, 1923. 
Technical Editor: 

Dear Sir: You will no doubt be glad to 
hear of the progress we have made in Cali- 
fornia in the way of certification of watch- 
makers. Only a short time ago the entire 
force of watchmakers of Shreve, Treat & 
Eacret Co., one of the largest jewelry firms 
of San Francisco, have applied for certifi- 
cates. It was a very fine example which 
was set by the men of that firm and it was 
followed last week by the entire watch- 
maker force of Brock & Co., one of the 
finest jewelry houses of Los Angeles. In 
both cases the firms supplied to their men 
the watches that are used in the examina- 
tion. The watch repair department of 
Donovan & Seamans Co., another one of 
our high-class houses, went for certifica- 
tion some time ago. Some of their men are 
already trying for the degree of certified 
watchmaker. Likewise several of our trade 
watchmakers are after the second examina- 
tion. 

No doubt you have already been informed 





(Continued. on page 144) 
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REFINERS and SMELTERS 


Precious Metals 


PLATINUM 


In all Degrees of Hardness Welded on Gold in all Ratios 


Works: General Office: 
NEWARK, N. J. 24 JOHN STREET 
BROOKLYN, N. Y. NEW YORK 


LEES & SANDERS 


Customer writes us: “‘Returns 20% higher 
than any we have had elsewhere.” 





4K 





SWEEP SMELTERS 


BIRMINGHAM, ENG... 








TELEPHONE 7583 BARCLAY CABLE ADDRESS, MATTHEY, NEW YORK 


JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden ag am 
London, E. C., Eng. Woolworth Building 


Official Assayers and Refiners to the New York 
Bank of England 
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A Trial Ord il! " h o- Age. Bo. _ onan, Beaettet Watch eu90 132 Nassau St. New Y na 
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Talks on the Horological Institute 
of America 
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The Relation of the Horological Institute 
of America to the Jeweler, Watch 
Maker and Watch Owner 
(Address by Samuel Swartchild, Chicago, before 


the recent convention of the Illinois Retail Jewel- 
ws Association, held at Galesburg, Ill.) 


HE unstabilized and unstandardized con- 
T dition of the watch-making profession 
in this country is most detrimental, not only 
ty the trade but to the watch owner who 
s wholly unprotected in risking his watch 
for repairs with the jeweler. 

The Horological Institute by its work of 
ertifying watchmakers protects the jeweler 
in his employment of men, also the compe- 
tnt watchmaker in his competition with 
those in the profession. 

The watch owner, however, in the last 
aalysis, receives the greatest benefit, as it 
is evident from the progress already made 
that in the not far distant future the con- 
wmer will demand the evidence of a cer- 
tiieate by the Horological Institute to estab- 
lish the reliability of the man with whom 
he leaves his watch. 

Unfortunately, the trade has not been 
sfciently aroused, nor has the average 
watchmaker, to the importance of the work 
of the Horological Institute, and it should 
te made clear that it is an unbiased scientific 
body free from all partisan influences, work- 
ing in co-operation with the National Re- 
varch Council, and also with the Bureau 
of Standards which gives their work and 
their certification the highest endorsement 
ad practically the stamp of approval of 
the Government of the United States. 

Watchmakers generally should-net fail to 
wail themselves of the opportunity thus af- 
forded to establish themselves as competent 
mn, The jeweler should become interested 
nthe Institute because it enables him to de- 
mine definitely that an applicant as watch- 
maker has reached a definite degree of effi- 
Cincy, instead of being compelled, as here- 
tifore, to test this out at the bench, which 
itten proved an expensive experiment. 

Through the general publicity given the 
Horological Institute and its work the 
watch owner will learn of its protection to 
tm and will demand that the concern with 
which he leaves his watch employ certified 
watchmakers, 

The Horological Institute of America aims 
“encourage and stimulate the less experi- 
‘eed individual to strive for the higher 
Made certification which will be to the ad- 
Yaitage of the watchmaker himself and it 
* urgently recommended that the jeweler 

watchmaker consider most seriously the 
antages of becoming members and of 
ing the examination offered by the Horo- 
ical Institute of America. 


Mrntages of Certification by the H. I. A. 


te ives by E. F. Lilley, first vice-president of 

State ‘Re A. before the convention of the N. Y. 

My etail Jewelers’ Association, held at Utica, 
¥ 28 and 29.) 


Never before has the outlook been better 











for a greater number, and a more efficient 
quality of watchmakers. There are roughly 
speaking four thousand students now in 
training, many of whom will become first 
class men. A large number are disabled 
soldiers, and when we think of the sacrifices 
they made for us in the time of strife it 
is certainly a great source of satisfaction 
to know that we, the jewelers of America, 
are in a position to place so many of these 
men in positions to make themselves useful 
citizens, and able to earn a livelihood. 

No fear need be entertained that we will 
have too many for it has been carefully 
estimated that we should have at least five 
thousand in constant training. While it is 
the aim of many institutions, more or less 
worthy, to turn out numbers of watch- 
makers, it has become very evident that 
quantity is too often considered without re- 
gard to quality. It is right here that the 
Horological Institute of America begins to 
function. 

The Horological Institute of America by 
its certification puts the stamp of merit on 
the man who proves he is worthy, and goes 
farther by giving the man a certificate of 
efficiency which not only helps him to a 
better position but also assists the employer 
in securing safe men to do his work, and 
above all, it protects the public who leave 
their watches to be repaired. 

As a simple example, a real good work- 
man, who in his own mind knows that he is 
fitted to handle any piece of work, decides 
to become a certified watchmaker, He is 
proud of his ability and willing to shew 
what he can do. On obtaining the certificate 
he takes it to a certain city, and goes to 
work in the best house there. The store 
advertises that they employ a certified watch- 
maker. The public is quick to see an im- 
provement of this kind. Thus, the watch- 
maker, his employer, and the public, are all 
better served. 

The Horological Institute of America is 
also taking up the matter of certified watch- 
makers with the railroad inspectors, and 
are assured that their chief trouble now is 
due to too many poor workmen whom they 
are obliged to use, and will welcome the 
event of better repairers. It is hoped and 
believed that the time will come when the 
railroad inspectors will insist on having 
their work done by certified watchmakers. 
It will take some time, but will prove of 
immense value to all concerned. 

Another important work being done by 
the Horological Institute of America is the 
help it is giving to the schools of the coun- 
try. There are 10 horological schools in 
the United States, well distributed through- 
out the United States, with a combined out- 
put of about 350 a year. The Institute is 
giving its assistance to help establish as far 
as practical a standardized course of study 
and hopes in time to bring about co-opera- 
tion among all the schools which will be the 
means of a vast amount of good to all. 

We are trying through publicity and per- 
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sonal contact with representative jewelers 
throughout the country to create the desire 
for a much higher standard, or grade of 
work, and to dignify the trade of watch- 
maker until it becomes what it used to be 
and what it is—a profession, not a trade. 
The jeweler must recognize as the public 
already has that a workman is worthy of 
his hire. Right here let me tell you what 
his duty is: First, insist on ‘well-trained 
workmen. Don’t hire a man until he has 
given sufficient time to learn it all. Then 
charge the public enough for his services to 
make it possible to pay a good big wage. In 
doing this you will find that you are doing 
no more than any other profession, re- 
quiring equal ability. 

The Horoiogical Institute of America has 
a vision cf something even above all this. 
It wants to create and recognize the very 
highest attainment that can be reached by 
any artisan, no matter where, and to do this 
it has established a grade called certified 
horologist. Something that may be attained 
only by the very highest type of mechanic, 
plus a wide knowledge of everything per- 
taining to horology. It is not expected that 
any great number will acquire this grade. 
It is the hope to always have something 
worth striving for. In this way encouraging 
the younger and newer students to always 
see something ahead worth working for. 

Perhaps the first question coming to your 
mind is who is doing all this? Is it some- 
one’s idle dream? Are those behind it of 
any consequence? Are they the real men 
of our profession in the country? Our 
answer to this is easy. 


The Horological Institute of America was 
born in the mind of Geérge W. Spier, of 
Washington, D. C., a life-long watchmaker 
and jeweler, who learned his trade both at 
home and abroad. Associated with him 
are: Paul Moore, of the National Research 


. Council, a man of wide knowledge, educated 


in England, and a newspapér man of many 
years’ standing; Ferdinand T. Haschka, 
now head watchmaker at Tiffany & Co., 
and a recognized authority on watches in 
this and many foreign countries; Dr. Wil- 
liam T. Bawden, Assistant Commissioner of 
Education of the United States. Alfred G. 
Stein, of the Patek, Phillippe & Co., an ex- 
pert watchmaker himself; Dr. A. F. Beal, 
Chief of Time Service of the United States 
Bureau of Standards, a man of vast knowl- 
edge in measuring time; E. A. Marsh, 
consulting superintendent of the Waltham 
Watch Co., a man young at something over 
80 years, who can put his hand on some 
of the most intricate machines in the fac- 
tory and say, “I made these.” Mr. Miller, 
president of the Hamilton Watch Co. and 
also Mr. Beckwith, the vice-president. The 
Elgin Watch Co. is a staunch supporter and 
large contributor. Men like Mr. DeLong, 
high-grade watchmaker, Carl Klinefelter of 
the Federal Board of Vocational Education; 
Paul Sollenberger, of the United States 
Naval Observatory; John J. Bowman; A. 
T. Westlake; H. R. Playtner; W. H. 
Samelius, and other technical school direc- 
tors, are just a few of the many who are 
associated in this work. 

I have tried to tell you a few of the 
outstanding reasons why you should be- 
come a member, and at least become a 
booster of this worthy movement. 
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ane in OKt.. 14iKt 


Platinum and Plated Scraps. Se eae cide 
ed golds DEE LO) 


MANUFACTURERS Es 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


CHICAGO 


Refining and Manufacturing Plant: 
317-319 E. Ontario St. 


Purchasing and Sales Dept.: 
5 So. Wabash Ave. 








Throw your worn out Tiffany Rings in the 
melting pot. SEND THEM TO US. We 





Gold, Silver 


and 


Platinum 
Refiners and Assayers 





T. 





B. HAGSTOZ @ SON 


| 709 Sansom St., Philadelphia | 








NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 





will make them look like new for 75¢ and up. 


M. J. Stern & — ae 
Brother 


Repairing and Special |; 
+ Order Work for the 
Retail Trade 


61 BEEKMAN ST. 
New York City A 
UP TO % CT. $0.75 | 

UP TO CT. 1.00 
UP TO 1 CT. 1.25] 
UP TO 2CT. 1.50 








FREE 


LOOK—LOOK—LOOK 


A Six-Months’ Course in Jewelry Engrav- 
ing Free. For particulars write today— 
NOW—Do not wait a minute. 


Address Dept. G, 


Winter’s School of Jewelry Engraving 


CHICAGO, ILL. 








JIFFY BEAD CORD 


for Stringing Pearls, Beads, etc. 
SAVES TIME AND TEMPER 
No Threading of Needles 
A perfect cord that resists the sharp edges of beads at a price that 
will make its use popular. Send for Liberal Sample. 


Office: Factory: 
132 Nassau St. -ST 
New York 


Philadelphia, Pa. 





g 7409 W. Cumberland St. 








The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 
Made in UK Yellow and White 


The Lion Safety Pin Clutch Co. 
Pat. Feb. 28, 1917 100 W. 2ist St., Room 411, New York Pat. May 2, 19) 
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A Patented Concentrated 
Salts for Electro-Plating in 
Gold, Silver, Platinum, 


Copper, and for Stripping 
Sal-Hyde Platinum 
teri: il 


under all conditions and tem- 


For PLATINUM, GOLD and SILVER PLATING v%:ature. 


Send for Catalogue JC-E60-E81. 
Manufacturers: THE” W. GREEN ELECTRIC CO., 81 Nassau St., New York 


giving 
finish color and 


platinum ‘ -olo anc 
wear to yellow or white gold, 
producing Cc . 


nt Crucibles 


only ma- 


perfect white 





J. & H. BERGE £0 92% a 


— ws 








correct results 


THE BUYERS’ DIRECTORY 


Price $1.00 mn 
The Jewelers’ Circular, 11 John St., New ¥ 
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ments, to George Rawak, New York. Filed 
Sept. 18, 1920. Serial 411,070. Renewed 
Sept. 21, 1922. Serial 589,685. 5 Claims. 


In a clock mechanism, the combination of a 
minute hand and its supporting shaft, means to 












[Patents Granted by the United States. 
The United States Patents That Have Ex. 
pired and the Registered Trade-Marks.] 





UNITED STATES PATENTS 


Issue of May 15, 1923 


1454857. SEPARABLE BUTTON. Etisna A. 
PuinneEy, Pawtucket, R. I. Filed Sept. 16, 
1921. Serial 501,178. 1 Claim. 

The combination with a button and a pointed 
centrally positioned stem fixed thereon, of a cup- 
shaped member having a centrally positioned 
aperture at its closed end and annular flanges pro- 
jecting radially from its open end, a body mem- 
ber positioned within said cup-shaped member and 
having a central vertically disposed tapered bore 
therethrough with its smaller end associated with 
the open end of the cup-shaped member, the outer 
wall of the body member being tapered in an op- 
posite direction to its bore, a centrally apertured 
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top plate resting upon the upper surface of said 
body member and having its edges rolled over to 
engage the flange of the cup-shaped member, a 
centrally longitudinally bored ball cage positioned 
within the tapered bore of the body member and 
having a tapered peripheral surface, a_longi- 
tudinally bored shank formed with said ball cage 
and projecting through the aperture formed in 
said cup-shaped member, a flange formed on the 
projecting end of said shank, a spring encircling 
said shank between said ball cage and the aper- 
tured end of said cup-shaped member for urging 
the ball cage towards the smaller end of the said 
body member, and balls carried by said cage for 
engaging the tapered wall of said body member 
and said stem when the latter is inserted through 
the cage for releasably connecting the two. 


1454,954. SECONDARY ELECTRIC CLOCK. 
TuHappEus STEPHENS CASNER, Plainfield, N. J., 


assignor, by mesne assignments, to George 
Rawak, New York. Filed Aug. 31, 1920. 
Serial 407,160. Renewed Sept. 21, 1922. 


Serial 589, 686. 14 Claims, 
Ina secondary clock, in combination, a frame, a 
disk member and a cam member mounted in said 
frame for relative rotation about the axis of the 





= “y relative linear movement parallel to the 
a. the disk, and means for effecting axial 
p ment of said disk member relatively to said 
M, whereby they are brought into engagement 


ind relative rotation produced, for the purpose 
St forth, 


aon. .CLOCK. Tuappeus STEPHENS CASNER, 
lainfield, N. J., assignor, by mesne assign- 












impart a step by step forward movement to said 

hand, and an inertia device arranged to control or 

regulate said forward movements, 

1,454,994. CIGAR CUTTER. Lewis De Matteo, 
Newark, N. J. assignor to Durand & Co., 
Newark, N. J. Filed April 4, 1921. Serial 
458,206. 2 Claims. 


A device of the kind described comprising cheek 
pieces forming a body portion and spaced apart 
and having substantially circular ends and having 
a cutter 

cheek 


pivoted at its rear 


aligned openings, J 
pieces and having a 


edge between the 





thin central portion to form a blade to shear 
across one of said openings, a shield along the 
bottom and part way up the end of the cheek 
pieces, the cutter having a shoulder to engage one 
end of the shield when the cutter is shut, the 
cutter also haying a recessed part opposite the 
other end of the shield, and a spring-pressed latch 
to engage the cutter. 

1,455,281. SNAP BUTTON. Maurice J. Bap, 
Attleboro, Mass., assignor to The Baer & 
Wilde Co., Attleboro, Mass. Filed Jan, 19, 
1922. Serial 530,327. 3 Claims, 

A snap button comprising two separable mem- 
bers each having a tubular shank, said shanks hav- 
ing interfitting male and female flanges on their 


, 





9 SF 


inner ends, and stud and socket parts confined 
within the hollow shanks when the separable mem- 
bers are interconnected, said parts having flanges 


secured to said male and female flanges re- 
spectively. 
1,455,482, INDICATOR FOR TIMEPIECES. 


Dora P. Greason, Cincinnati O. Filed June 

11, 1921: Serial 476,928. 2 Claims. 
In a device of the class described the combination 
of a band adapted to be mounted on a time-piece 





the band 


hinged mounted on 
adapted to assume a position over the face of 


and a_ pointer 

the time-piece and a position spaced from the 

face of the time-piece. 

1,455,545. BELT BUCKLE. Ernest Mononan, 
Milwaukee, Wis. Filed July 22, 1922. Serial 
576,700. 1 Claim. 


In a device of the class described, the combina- 
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tion of a pair of side members, means thereon 
for retaining the end of a belt, pivot connecting 
said members, a plate, flanges on said plate rotata- 
ble on said pivot, said flanges extending inwardly 
of said pivot, a loop secured to the other end of 





said belt, said belt pieces having indentations 
therein adjacent said pivot to receive said loop 
and prevent outward movement thereof, said loop 
operating in said indentations to prevent movement 
of said flanges, whereby said plate is maintained 
in closed position, 

1,455,599. FOUNTAIN PEN. Donartp La Rug 
Eastman, Olean, N. Y. Filed Oct. 25, 1921. 
Serial 510,240. 3 Claims. 

In a fountain pen, a barrel having an open 
upper end, an elongated cylindrical-plunger mova- 
ble in the barrel through the open end thereof, 





a sleeve secured to the upper end of the plunger 
and surrounding and spaced from the same and 
between which and the plunger the barrel is 
adapted to telescope with the plunger tightly fit- 
ting the barrel throughout its length, and means 
for removably securing the lower end of the sleeve 
to the upper end of the barrel. 


1,455,647. COMBINATION VANITY BOX. 
Stmon Morrison, New York. Filed Sept. 28, 
1922. Serial 591,017. 4 Claims. 

A combination vanity case, comprising a central 
box and two outside boxes, said two outside boxes 
closing on said central box in a telescopic manner; 
a unitary hinge construction to rotatably connect 
said three boxes; a powder compact or similar 
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cosmetic preparation at one side of said central box 
and a mirror surface at the other side; a partition 
in one of said outside boxes, said partition having 
recesses therein to receive cosmetic preparations and 
the like; a mirror surface at the bottom of the 
other cone of said outside boxes, and releasable 
means to keep said outside boxes in a closed posi- 
tion on said central box. 


DESIGNS 


62,359. SPOONS, KNIVES, FORKS, OR 
SIMILAR ARTICLES OF TABLEWARE. 


yon a 








~~ 
Joserpu Avvocato, Brooklyn, N. Y. Filed 
June 7, 1922, Serial 2,552. Term of patent 
3% years. 


62,375. PRECIOUS, 
SYNTHETIC STONE, 


OR SEMIPRECIOUS, OR 
OR AN _ IMITA- 
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TION THEREOF, OR AN ARTICLE OF 
SIMILAR NATURE. Samvuer Hetrer, New 


York, assignor to L. Heller & Son, Inc., New 
York. Filed Jan. 2, 1923. Serial 4,793. 
Term of patent 3% years. 

€2,376. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE. SamueL Hetzer, New 


York, assignor to L. Heller & Son, Iric., New 
York. Filed Jan. 2, 1923. Serial 4,794. 
Term of patent 3% years. 

62,379. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE, Samvet He ier, New York, 


(\= 


assignor to L. Heller & Son, Inc., New York. 
Filed Jan. 2, 1923. Serial 4,797. Term of 
patent 3% years. 

62,380. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE, Samvuet Hever, New York, 


a4 





assignor to L. Heller & Sor, Inc., New York. 
Filed Jan. 18. 1923. Serial 4,916. Term of 
patent 3% years. 

62,381. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE. Samvuet HE tier, New York, 


Py 
sy 


assignor to L. Heller & Son, Inc., New York. 
Filed Jan. 18, 1923. Serial 4,917. Term of 
patent 3% years. 

62,383. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE. Samvet HE tier, New York, 


e pS 


assignor to L. Heller & Son, Inc., New York. 
Filed Jan. 18, 1923. Serial 4,919, Term of 
patent 3144 
62,384. PRECIOUS, OR SEMIPRECIOUS, OR 
SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMI- 
LAR NATURE, Samuer Hetier, New York, 


Be <> 


years. 


assignor to L. Heller & Son, Inc.. New York. 
Filed Jan. 18, 1923. Serial 4.920. Term of 
patent 314 years. 
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FINGER RING. Witutam A. H. Rosin- 


— 


62,388. 


son, Springfield, Mass. Filed Nov. 23, 1922. 
Serial 4,370. Term of patent 14 years, 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade Marks Registered May 15, 1923 
166,138. PLATED FLATWARE. Josern Fauys 

& Company, New York. Filed Oct. 6, 1922. 

Serial 170,373. Published Feb. 20, 1923. 


Trade-Mark Registrations Grantea 
May 15, 1923 
Act of March 19, 1920. Sec. (b) 


These Registrations are not subject to 
Opposition 


168,289. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Boston Crock Co., Boston, Mass. 
Filed Dec. 1, 1921. Serial No. 156,144. 


BOSTON 


Particular description of goods.—Time-Indicat- 
ing, Time-Keeping, and Time-Recording Instru- 
ments—viz., Clocks, Clock Movements, and Clock- 
work Mechanisms for Performing a _ Specified 
Function or Doing a Specified Act at a Prede- 
termined Time or Times. 

Claims use since July 14, 1909. 








Applications for Certification 
Decrease 


(Continued from page 139) 








of some of the above facts by the Horo- 
logical Institute of America. However, a 
question put up to me by a watchmaker who 
is opposed to certification led me to write 
you this letter and if possible will ask you 


_ to publish it. 


After saying to me “Certification will 
never work” and “It is all right if it works 
out right” and a lot of similar phrases that 
have no ground, he said to me: “If you 
think certification is such a good thing, why 
is it that you don’t see any of the names of 
the New York watchmakers among the ap- 
plicants?” I could not answer the question 
directly but I told him a story of my own 
experience which took place about 13 years 
ago. 

I left New York city to accept a job in 
the watch repair shop of a high-class jewelry 
firm in Cleveland, Ohio. Being anxious to 
arrive an up-to-date workman and show 
those “country” watchmakers what a mod- 
ern equipment means, I purchased a brand 
new foot wheel to drive my lathe with, but 
to my surprise when I arrived on the job 
I found that while the foot wheel was 
flourishing among the “big city” watch- 
makers, the electric motor had taken its 
place in Cleveland long ago. Likewise I 
found the western watchmakers ahead in all 
ways. I invite my New York brothers of 
the trade to voice their opinion as to the 
correctness of my answer. 


Very truly yours, 


(Signed) Louris Levin. 


May 30, 1923 


Preliminary Injunction Granted in Lig 
tion Involving Alleged Infringemem 
of a Patent Covering ‘Improve. 
ments in Gem Setting 


ProvipeNce, R. I., May 26.—On his iff 
of complaint alleging infringement of patent 
rights a preliminary injunction was gram 
Joseph Zalowitz, of New York, by Jy 
Arthur L. Brown in the United States 
for the District of Rhode Island, last 
day against the W. & W. Jewelry 
of this city. Damages are placed at $20¢ 

The bill of complaint runs against Logip 
Wattman and Samuel M. White, doing bygp! 
ness as manufacturing jewelers under the 
firm name and style of the W. & W. 
Jewelry Co. The plaintiff alleges infringe. 
ment of patent rights covering certain im’ 
provements in gem settings. The bill sets 
forth that the plaintiff made application 
for the patent in due and regular form o 
Aug. 10, 1921, and that on June 27, 192° 
patent papers numbered 1,421,339 were” 


issued to him. On Oct. 14, 1922, a bill ig” 


equity was filed in the United States Court 
for the District of New York against Jacob 
and Abraham Holtz and that after examina- 
tion and consideration of the plaintiffs 
rights and claims under the patent, a decree 
was entered by that court sustaining the 
validity of the patent and ordering the pay- 
ment of damages for infringement thereof 
and an injunction was issued. 

Notice was immediately issued to the 
trade, the plaintiff says in his bill of com- 
plaint, that prosecution would follow any 
and all infringements and that the defendants 
were specifically and repeatedly notified and 
informed that they were infringing upon 
the plaintiff’s patent rights, but they con 
tinued to make and sell the settings that 
the plaintiff alleges were an infringement 
upon his patent. 

Counsel for the plaintiff states that other 
similar suits are to be instituted against 
other concerns that are alleged to be in 
fringing upon Mr. Zalowiz’s patent. 








The Mishawaka, Ind., Chamber of Con- 
merce has voted unanimously its hearty sane 
tion and moral support of the “Try Misha- 
waka First” mercantile and industrial expo 
sition to be given here by Mishawaka Post 
No. 161 of the American Legion during 4 
week of June. A three-sided or semi-tiret- 
lar row of concession stands and exposition 
booths, all to be conducted entirely by le 


gionnaires and Mishawaka business men, $ 7 


included in the tentative plans, which w 
take definite form within the next few days. 
The entrance to this group of displays will 
be spanned by the electric arch bearing 


motto, “Try Mishawaka First,” with adver” 


tisements of Mishawaka goods and products. 
In the center will be placed a number 

rides, and on a platform will be presented 
several free attractions. The plan involves 
the staging of a booster week in Mishawaka 
stores—six days—when special bargains W 
be offered during the day and when spect 
amusement will be provided at the exposr 
tion at night. The Legion has decided to 
substitute a purely local exposition for 

carnivals of former years. It will ones 
only at night and will thus not interfere wit 

the sales events at the various business 


houses. 
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